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Abstract : In this paper, we suggest IoT job theory, which is shown as the strategy
theory which is needed in the era of data driven innovation based on big data from
IoT devices. As a successful case of data driven innovation, we carry out a case
study of Japanese company. We found the Bandai Namco entertainment a successful
case which achieved a consumer satisfaction and a high firm performance by building
the system that guarantees the customer quality through an analysis of the customer

and reliability of the customer’ s comment with different departments.
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