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Riestlits

e Exceeded my goal! Raised $2,526
e Total of 31 Donations

Fundraising Technicues

1) CITYarts relied primarily on revenue from
foundation and corporate grants
2) CITYarts needs to expand individual donor What?

base and create new relationships e Sent 25 prospects donation request letters,

Fundraising Number of  Average

Percentage of Revenue by
Fundraising Technique

Technique Donations Donation
Amount

self addressed envelope, donation card, and .. | T p168
CITYarts was working with Youth, Inc. on its additional program information o E-mai 11 $35
“Celebration” fundraising training program to Why? - event SIEEE] 8 $29
get the Board and other supporters actively e 79% of donations still come from personal Media
involved in fundraising and expand its checks (Kapin, 2013) ?Donations ranged from §20-$500

e Prospect group less likely to donate online

. Soclal Media Campaign

What?
e 30 Days of CITYarts making a difference
e Posted a picture of CITYarts kids, a call to action and

individual donor base. CITYarts set a goal to
raise $55,000 and the Executive Director
appointed co-chairs to each raise $2,500
towards this goal.

Lessons L.earned

. Jirect Mail Generated Larger Donations
link to classy page e 73% of the total revenue came from only 35% of the donors
Why? e Prospect group had greater resources, disposable incomes

e Expand audience, reach more people

e Raise awareness, get people excited about CITYarts Urgency Makes a Difference

e 64% of e-mail donations came after the “one week left”

Approach

® Create urgenc e ma' was sen
[ ] [ ]
® [ J
[ ] [ ] [ ] [ ]
Use da combination of run I’a181ng CITYArt CITYAr
What Follow up Matters
ot ot bt ot _ e
Dear MPA students and faculty,
Hi Everyone " [ ] [ ] [ ] [ ]
. . . 720
This summer |intemed at CITYarts and for my WPA Capstone Project | hawve decided to raise $2 500 Only Ol_je e kleittohislpime 1edch §2,.500 and gl\re.one Slassiotdisadvantagedstudents ait . 3 O
, to give a olass of studerts in a disadvantaged community art education programs for ane semester, — education pragrams for one semester! Sofar | have raised $1,508 and | need YOUR help to
rezch iy goal!!
Among the many things | leamed during mey intemship, what | found most unsettling is that one in
[ three children in Mew York City are living in poverty . biany of these children do not have a stable CITYars offers"Pieces for Peace" atwodshops to schoolzin lowrincome neighborhoods
home life, are exposed to gang violence and drug activity, and attend inadequate schools th at ® ° ° throughout the five baroughs of MYC. These watshops encourage students to think, "what does ‘ a S
i afford art FERgEm ey CITY.ans f|||.s this gap by ereating °m_'°f'5°h°°| art programs in peace mean to me™ and express this through paintings, drawings, and collages. With all the
dls.ad\rantaged cor.nmunme_s—gnru?g STzl student.s oooooooooooooooooo s ledinitand.dey clop, hate in ourwerld today, it is extremely inspiring to see kids express their desire for peace, and to
mmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmm it s I : E
be an ambassador for an organization that promotes such positive, constructive behavior. Y Py
Thiz surmmer | had the opportunity to attend multiple CITYarts workshops where students worked with . ¥ -
professional artists to leam new art skillz and develop @ mural design that they would eventually
create in their neighborhood park. Mot only was | surprised to see the incredible talent of these
students, but to see the pride and confidence they had in their work was truly unforgettable. a n d fa C u I t
give even more at-risk students art programs that empower, educate, and improve their chances for 3 - .
o o . . Open and Click Rates for Three E-mail
ALL contributions will be applied to program expenses including art materals (paint, brushes . shetch
books) and artist fees. Feel free to contact me at erose ] @binghamton.edu if you have any
quastions about ClITYarts or my project. Thank wou in advanee for wour support! .

Sinerely,
Emily Foss

e Prospect group actively uses
e-mail, more likely to donate
online than through mail

platform Classy to collect online
donations and monitor my progress
towards my goal
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¢ People Give to People

Targeted new groups of prospects FundraISIH g Event e 90% of respondents stated that they gave because I asked
including: Personal connections (family, f

: : “Honestly, I wanted to be supportive of you and to help you

) | CHARITY PINT NIGHT 9

family friends), MPA current students - What: Fj | Why? achieve the goal of your capstone project.”
and faculty, Alpha Epsilon Phi current e Charity Pint Night at The e Indirect way to raise money
members and alumni Shop ey e “Friendraise” “I wanted to help out with something that is important to you.

But I also work with children and after seeing your posts on
Facebook I felt personally connected to the nonprofit group.”

e 50cents per pint donated *
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