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1 Introduction

The World Wide Web is a great source for news. However,
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annotations for a news article to allow for a comparison with the
originally proposed tabular label (see Figure 1a-c).

b) Our “Shaped” Proposal. c) Exemplified Article.

Figure 1 a) Label as proposed by Fuhr et al. in ACM SIGIR Forum Vol. 51
No. 3., December 2017. b) “Shaped” label as proposed in our paper.

c) Article exemplified in the ACM SIGIR Forum paper and used in our
crowdsourcing study.

For future work, we consider to present a computational model
for the information nutrition label and to further investigate the
correlation of its constituent parts with human intuition.

2 Categorizing the Information Nutrition Dimensions

Given Dimensions Readability, Topicality, Factuality, Emotion, Authority,

Eleven original plus Technicality, Virality, Verifiability*, Opinion, Credibility,

two new proposals (*). Verbosity”, Controversy, Trust.
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comprehension time.

Helps to check
whether there is
enough time and to
identify articles of a
specific depth.

momentum of an
article or a topic.

Helps to bring articles
to readers’ attentions
which are “out of their
bubble”.

an author supports

journalistic

claims with evidence.

Helps to assess the

quality of

an article up front.

and discrepancies.

Helps to create
awareness that
communities sharing
alternative arguments
Or opinions exist.

3 Assigning Intuitive Quantities to the Categories
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credibility of a source.

Helps to assess the
risk of becoming
misinformed / the
potential of learning
new viewpoints.
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