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An experimental study on confidence in the mass media
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Confidence in the mass media plays an important role in helping people to

make decisions based on correct knowledge. The decline of confidence in the mass media increases the
likelihood of fake news spreading as people tend to disagree on what is correct and what is not.
Based on previous research in the United States, this study aimed to explore the antecedents of
confidence in the mass media in Japan; two experiments and one social survey were conducted,
partially replicating the findings in the United States. Reflecting recent trend of news exposure in
Japan, the social survey conducted in the final year of the study also measured the news exposure
on instant messaging applications such as LINE to explore the relationship between trust in the mass
media.
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