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EDITORDEN

istanbul Ticaret Universitesi iletisim Bilimi ve internet Enstitiisii tarafindan 20-21 Ocak 2023 tarihleri
arasinda ikincisi diizenlenen “iletisim Bilimi ve internet Enstitiisii Lisansiistii Arastirmalar Kongresi”, tiniver-
sitemizin 6grencilerinin yani sira tlkemizin farkli Gniversitelerinde ylksek lisans ve doktora 6grenimi géren
ogrencilerin, bilimsel calismalarini veya ylksek lisans ve doktora tezlerinin bazi bélimlerini sunarak, tartisma-
ya agmalari ve yapici elestirilerle calismalarini gézden gegirmeleri amaciyla gergeklestirildi. iletisim Bilimi ve
internet Enstitiisii Lisansistli Arastirmalar Kongresinin birincisini Mayis 2021’de diizenlemistik. Ulkemizden
ve yurt disindan toplam on dort Universiteden elli bir 6grencinin basvurdugu Kongremizi bu yil yiz yize ve
online olarak gergeklestirdik.

Geleneksel hale getirmek istedigimiz Kongremiz; heniiz akademik gelisimlerinin basinda bulunan, bi-
limsel kimliklerini olusturmaya ve gelistirmeye calisan 6grencilerimizin nitelikli arastirma yapmaya tesvik edil-
meleri, yaptiklari bilimsel arastirmalara iliskin bulgu ve bilgilerini paylasarak, tartismaya agmalarini hedefledi.
Kongremiz 6grencilerde iletisim biliminin yeni arastirma konularina merak ve ilgi uyandirmayi, yeni arastirma
soru ve problemlerine yonelmelerini ve yeni perspektifler kazandirmayi amacladi.

Kongremize; 6grenciler, iletisim biliminin farkli arastirma alanlarina yonelik bildirilerle katildilar. Gaze-
tecilik ve medya arastirmalari, dijital iletisim ve sosyal medya incelemeleri, kurumsal iletisim ve halkla iliskiler
calismalari, reklamcilik ve film incelemeleri bu kapsamda belirtilebilir. Hakemlerimiz kongremizde sunulan
bildirilerin bazilarinin 6zet bildiri, bazilarinin ise, tam metin olarak yayinlanmasini 6ngordii. Bu ¢ercevede
elektronik ortamda yayinlanan bu kitapgikta, 6zet bildirilere yer veriyoruz.

Kongremizde bildiri sunan degerli 6grencilerimize, katilimcilarimiza ve organizasyonun gerceklestiril-
mesi slirecinde emegi gecen ve destek veren herkese tesekkiir eder, bildirilerin 6grencilerimiz icin arastirma
surecinde yol gosterici olmasini dilerim.

Prof. Dr. Fiisun ALVER
Kongre Diizenleme Kurulu Baskani
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KOLEKTIF HAFIZA VE SERMAVYE iLISKiSi:
ANKARA HAVASI BELGESELINi BOURDIEUCU YAKLASIMLA YENIDEN OKUMAK

Murat OZDEMIR?

Ozet

Bir tir hatirlama bigimi olan kolektif hafiza, gecmis ve gelecek arasinda kopri kurarak toplumun veya
gruplarin ortak kimlige sahip olmasini mimkiin kilan hatirlama bi¢imidir. Toplumsal hafiza ya da kiilturel ha-
fiza olarak da bilinen bu hafiza bicimi, sosyal bir varlk islevi gorir ve kiiltiirel, sosyal, ekonomik ve simgesel
sermayelerin insasiyla varligini devam ettirir. Kolektif hafizanin sirekliligi, tarihsel siirec icerisinde ideolojik ya
da soylemsel bir bicimde sozli kiltlrden yazili klltire gesitli materyaller araciligiyla gergeklestirilmistir. Gi-
nimizde kolektif hafizanin insasinda en etkili iletisim araglarindan biri de medyadir. Medya icerikleri, tarihsel,
kllturel ve sosyal cercevede baglamlar icerir ve bu 6zelligiyle kolektif hafizanin canli tutulmasinda 6nemli bir
isleve sahip oldugu gorilmektedir. Medya araglarinin dijitallesmesi sonucunda ortaya cikan dijital televizyon
yayinciligl, kolektif hafizanin insasinda zengin icerikleri kullanicilarina sunmaktadir. Bu cergevede ¢alismanin
amaci, kolektif hafizanin insasini Pierre Bourdieu’nin sermaye kavramsallastirmasiyla iliskilendirerek kolektif
hafizanin toplumsal olarak nasil dolayimlandigini ortaya koymaktir. Calismanin amaci dogrultusunda dijital bir
platform olan Blu TV’de yayimlanan “Ankara Havas!” isimli belgesel, 6rneklem olarak belirlenmistir. Belgeselin
ilk bolimi olarak yayimlanan “Onemli Olan Kalbe Koyup Sevmek” bélimii, icerik ¢éziimlemesi yontemiyle
analiz edilmistir. Pierre Bourdieu’niin sermaye kavramsallastirmasi cercevesinde belgeselde l¢ tematik kate-
goriye ulasiimis ve kolektif hafizanin insasinda sermayenin etkisi ‘kurucu liderin temsilleri, ulus devlet anlayisi-
nin yansimalari ve gecmis ve gelecek arasinda kltlrel temsiller’ basliklari Gizerinden tartisilmistir. Calismanin
sonucunda kolektif hafizanin idari, politik ve ideolojik bakis acilariyla yeniden Uretildigi, bu yeniden Gretim
strecinde kurucu liderin ortak bir deger oldugu duisiincesinin etkili oldugunun, bireylerin sahip olduklari ser-
maye cesitleriyle yakindan iliskili oldugu degerlendirilmistir.

Anahtar Kelimeler: Kolektif Hafiza, Bourdieu, Sermaye, Medya.

v

1 Doktora Ogrencisi, istanbul Ticaret Universitesi, iletisim Bilimi ve internet Enstitiisii, Medya ve iletisim Calismalari
e-mail: muratozdemir358@hotmail.com
ORCID: 0000-0002-5421-8828
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THE RELATIONSHIP BETWEEN COLLECTIVE MEMORY AND CAPITAL:
RE-READING THE DOCUMENTARY ANKARA AMBIANCE WITH A
BOURDIEUIST APPROACH

Murat OZDEMIR

Abstract

Collective memory, which is a kind of remembering, is a way of remembering that makes it possi-
ble for society or groups to have a common identity by building a bridge between the past and the future.
This form of memory, also known as collective memory or cultural memory, functions as a social entity and
maintains its existence through the construction of cultural, social, economic and symbolic capitals. Today,
one of the most effective communication tools in the construction of collective memory is the media. In this
context, the aim of the study is to reveal how collective memory is socially mediated by associating the con-
struction of collective memory with Pierre Bourdieu’s conceptualization of capital. In line with the purpose
of the study, the documentary named “Ankara Ambiance” broadcast on Blu TV was determined as a sample.
The “What Matters to Heart and Love” episode, which was broadcast as the first episode of the documentary,
was analyzed using the content analysis method. Within the framework of Pierre Bourdieu’s conceptualiza-
tion of capital, three thematic categories were reached in the documentary and the effect of capital in the
construction of collective memory was discussed through the headings of “representations of the founding
leader, reflections of the nation-state understanding and cultural representations between the past and the
future”. As a result of the study, it was evaluated that the idea that the founding leader is a common value in
the reproduction process of the collective memory is effective and this situation is closely related to the types
of capital that individuals have.

Key Words: Collective Memory, Bourdieu, Capital, Media.
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NETFLIX’TEKi TURK YAPIMI DiZiLERIN AFiSLERININ KULTUREL DIiPLOMASI
BAGLAMINDA iNCELENMESI®

Aylin AYKUT?
Go6zde OYMEN ENGINDENIZz3

Ozet

Kamu Diplomasisi, glinimuiz dlinyasinda bir tlkenin baska ulkelerle gelistirmeye calistigi profesyo-
nel iletisim calismasi olarak tanimlanabilir. Kiltlrel diplomasi ise; Scott-Smith’e gore diger uluslarla diyalog
gelistirmek, kultlrel ve siyasal taninmayi saglamak, ulusal kaltGrin imajini ve sayginhgini artirmak amaciyla
ortaya konulan dis dinya gorastdir. Yumusak gl olarak ele alinan kdltiirel diplomasi, bircok farkh alanda,
ozellikle sosyal ve kiltlrel alanlarda, 2000’li yillarin basindan itibaren kullanilmaya baslanmis olup, etkisi her
gecen gin giderek artmaktadir. Kiiltiirel diplomasi, tilkelerin kendi kiiltirlerini baska kltarlere farkl yollardan
sunmak amaciyla kamu diplomasisinden ayrilarak kendi basina bir alan teskil etmeye baslamistir. Tlrkiye’nin
kiiltirel diplomasi calismalari her gecen giin artmaktadir. Bunun en énemli géstergelerinden biri olarak ile-
tisim Bakanligl, Cumhurbaskanligi iletisim Baskanhgi Yayinlari tarafindan 2022 yilinda “Tiirkiye’nin Yumusak
Guig Enstriimani Olarak Kiiltiirel Diplomasi ve iletisim” adli kitabi yayimlamasi gosterilebilir. Kiiltiirel diploma-
sinin stratejik olarak farkl alanlara ayrilarak ele alindigi kitapta, Tirk dizileri yumusak giic olarak 6nemli bir yer
teskil etmektedir. Turk dizilerinin Tlrkiye'nin diger tlkelere kendi kiltlir ve imajini yansitmak amaciyla tipki
bir kurumsal iletisim calismasi gibi kiltlr diplomasisini kullanarak ele alindig1 gérilebilmektedir. Ayrica son
zamanlarda dijital platformlarin kullanimi giderek yayginlasmakta olup; bu platformlardaki Turk dizi ve film-
lerin sayisi da her gecen glin artmaktadir. Bu calismada Tirkiye'nin kurumsal iletisim stratejisi olarak kiltdrel
diplomasinin ele alinma stratejisi, Netflix Turkiye’de yayimlanan ve IMDB’de en ylksek puana sahip ilk Gg Tirk
dizisinin afislerinin analizi araciligiyla ortaya konulmaya calisiimistir. Arastirma kapsaminda amagsal olarak
secilmis “Bir Baskadir”, “Kultp”, “Ask 101” dizilerinin afislerinde kullanilan imgeler ve semboller gostergebilim
yontemi ile incelenmistir. Sonucta, Netflix’de yayimlanan Tirk dizileri araciligiyla Turkiye’nin tanitim stratejile-
ri hakkinda bilgi sahibi olmak hedeflenmektedir.

Anahtar Kelimeler: Kiiltiirel Diplomasi, Tiirk Dizileri, Dizi Afisleri, Netflix Tiirkiye.

v

1 Bu ¢alisma, istanbul Ticaret Universitesi iletisim Bilimi ve internet Enstitiisii’nde Prof. Dr. Gézde Oymen Engindeniz danismanliginda
“Kiiltirel Diplomasi Araci Olarak Diziler: Netflix’teki Tiirk Yapimi Diziler Uzerine Bir Analiz” baslikli yiiksek lisans tez calismasi esas
alinarak hazirlanmistir.

2 Y{iksek Lisans Ogrencisi, istanbul Ticaret Universitesi, iletisim Bilimi ve internet Enstitiisii, Kurumsal iletisim
e-mail: aylin.aykut@istanbulticaret.edu.tr
ORCID: 0000-0001-9029-9445

3 Prof. Dr., istanbul Ticaret Universitesi, iletisim Fakiiltesi, Halkla iliskiler ve Reklamcilik
e-mail: goymen@ticaret.edu.tr
ORCID: 0000-0003-3997-5983
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EXAMINING THE POSTERS OF TURKISH TV SERIES ON NETFLIX IN THE CONTEXT OF
CULTURAL DIPLOMACY

Aylin AYKUT
Go6zde OYMEN ENGINDENIz

Abstract

Public Diplomacy can be defined as a professional communication work that a country tries to de-
velop with other countries. Cultural diplomacy; according to Scott-Smith, it is the outside world view that is
put forward to develop dialogue with other nations, to provide cultural and political recognition, to increase
the image and prestige of national culture. Cultural diplomacy, which is considered as a soft power, has been
used in many different fields, and its effect is increasing day by day. Turkey’s cultural diplomacy studies are
increasing gradually. One of the most important indicators of this can be cited as the publication of the book
“Cultural Diplomacy and Communication as Turkey’s Soft Power Instrument” in 2022 by the Presidency of
Communications Publications of the Ministry of Communications. In the book, in which cultural diplomacy
is strategically divided into different areas, Turkish TV series have an important place as soft power. It can
be seen that Turkish TV series are handled by using cultural diplomacy, just like a corporate communication
work, in order to reflect Turkey’s own culture and image to other countries. In addition, the use of digital plat-
forms has been getting progressively widespread lately; The number of Turkish TV series on these platforms
is increasing regularly. In this study, the strategy of dealing with cultural diplomacy as Turkey’s corporate com-
munication strategy has been tried to be revealed through the analysis of the posters of the first three Turkish
TV series broadcast on Netflix Turkey and with the highest score in IMDB. Within the scope of the research,
the images and symbols used in the posters of the “Ethos”, “The Club”, “Love 101” TV series were examined
with the method of semiotics. As a result, it is aimed to have information about Turkey’s promotional strate-
gies through Turkish series broadcast on Netflix.

Key Words: Cultural Diplomacy, Turkish TV Series, TV Series Posters, Netflix Turkey.
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FRANZ KAFKA’NIN SATO ROMANINDAKi MEKAN TASARIMLARININ
YABANCILASMAYA ETKiSi

H. Pinar DONMEZ!

Ozet

20. yuzyll Alman Edebiyati yazarlarindan olan Franz Kafka, nesnelere yaklasimi ve onlari gormeye
calismaktan ¢ok betimlemek Uzerine kurulu eserleriyle déneminin bir¢ok yazarinin arasindan ayrismaktadir.
Franz Kafka’nin yarattigi diinyadaki mekanlar, aslinda kisinin psikolojisi Gzerinde olusturdugu etkiler olarak
algilanabilir. Ayrica Kafka eserlerinde, bireyin yasadigi tim psikolojik ve sosyolojik algilar detayli olarak yer
almaktadir. Franz Kafka’nin 1926’da yayinlanmis olan Sato romani, pek cok mekan unsuru icermekte; olaylar
Sato ve yonetimindeki kdy arasinda gegmektedir. Roman ayni zamanda, toplumsal diizene ait pek cok 6geden
soz edilebilecek mekanlar barindirarak; Kafka’nin insa ettigi kdy ve zihin sinirlariyla olusturdugu Sato merkezli
bir diinyadan s6z etmektedir. Calismanin konusunu olusturan “yabancilasma” kavrami, sosyolojinin en 6nemli
konularindan olup; en genel anlamiyla kontrol edilemeyen bilingsiz davranislari ve istekleri sebebiyle bireyin
kendi 6zline yabanci durumuna gelmesi olarak tanimlanabilir. Ayrica; insana has 6zellikleri, fiilleri, insanin
etkisinde kalmayarak émriini etkileyen faktorlerin nitelikleri, baglantilari ve eylemlerine déntsiim hareketini
ya da hareketler dizisini ifade etmektedir. Literatiir incelendiginde, Kafka romanlari ve yabancilasma lizerine
calismalara rastlanmis olup; Calismada nitel arastirma yontemlerinden soylem analizi uygulanmistir. Kafka’nin
Sato romaninda yabancilasma kavraminin mekan tasarimlari ile mi olusturuldugu sorusundan hareketle ro-
man bir metin olarak séylem analizi ile incelenmistir. Sato romanindaki mekan tasarimlari Gizerinden, kisiler
Gzerindeki “yabancilasma”nin etkisi gérilebilmektedir. Eserde alti farkli mekan tespit edilmis olup; bu mekan-
larin fonksiyonlari, tefrisleri ve birey tizerinde olusturdugu duygu durumu arastirmaya dahil edilmistir. Calisma
bulgularinin, Kafkaesk mekanlar ve yabancilasma arasindaki iliski ile ilgili Gnemli bir calisma olacagi ve gelecek
calismalara isik tutacagi disinilmektedir.

Anahtar Kelimeler: Franz Kafka, Yabancilasma, Mekan Tasarimi, Sato.
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THE ALIENATION EFFECT OF ENVIRONMENTAL DESIGNS IN FRANZ KAFKA’S
THE CASTLE NOVEL

H. Pinar DONMEZ

Abstract

Franz Kafka one of the 20th-century German writers, differs from many other writers of his time with
his approach to objects and his works based on describing them rather than trying to see them. The places in
the world created by Franz Kafka can actually be perceived as the effects on the psychology of the individual.
In addition, all psychological and sociological perceptions experienced by the individual are detailed in Kafka’s
works. Franz Kafka’s novel The Castle, published in 1926, contains many elements of space; the events take
place between the Castle and the village it governs. At the same time, the novel also contains places where
many elements of the social order can be mentioned; it speaks of a world centered on the Castle, which Kaf-
ka constructed with the village he built and the boundaries of his mind. The concept of “alienation”, which
constitutes the subject of the study, is one of the most important subjects of sociology; in the most general
sense, it can be defined as the alienation of the individual from his own essence due to his uncontrollable
unconscious behaviors and desires. It also refers to the movement or series of movements that transform
human characteristics, actions, qualities, connections and actions of the factors that affect the life of human
beings without being influenced by them. When the literature was examined, studies on Kafka’s novels and
alienation were found and discourse analysis, one of the qualitative research methods, was applied in the
study. Based on the question of whether the concept of alienation in Kafka’s novel The Castle is created by
space designs, the novel was analyzed as a text through discourse analysis. Through the space designs in the
novel The Castle, the effect of “alienation” on individuals can be seen. Six different spaces were identified in
the work; the functions, furnishings and the emotional state of these spaces on the individual were included
in the study. It is thought that the findings of the study will be an important study on the relationship between
Kafkaesque spaces and alienation and will shed light on future studies.

Key Words: Franz Kafka, Alienation, Enviromental Design, The Castle.
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JURGEN HABERMAS’IN TANIMLADIGI KAMUSAL ALAN KAVRAMININ
DiJITALLESME iLE YASADIGI DONUSUM UZERINE BiR TARTISMA

ismail Miicahit AYDEMIR!

Ozet

Distlince tarihinde Antik Yunana kadar uzanan bir tartisma alani olan kamusal alan kavrami, varligi,
idealize edilisi ve kapsama alani bakimindan sik¢a tartisma konusu olmus; diinyanin yasadigi dnemli teknolojik
ve toplumsal déniisiim siireglerinden etkilendigi belirtilmistir. insanlarin, iginde yasadiklari topluma aidiyet
duymalariicin o toplumun aktif bir parcasi olmalari ve kamusal alanda yer edinmeleri gerekmektedir. Bununla
birlikte her insanin kendine ait bir alani vardir ve bu alan ‘6zel alan’ olarak adlandiriimaktadir. ‘Kamusal alan’
ve ‘Ozel alan’ kavramlarinin tanimlanmasi ve ayrimlarinin belirlenmesi baglaminda cesitli calismalar ortaya ko-
nulmaktadir. Kamusal alan tartismalari 6zel alan ve kamusal alan ¢ercevesinde yapilmakta, bazi calismalarda
kamusal alan kavraminin 18. ylzyilda yasanan Sanayi Devrimi ile 6nemli bir donlsim gecirdigi ortaya konul-
maktadir. Jirgen Habermas’in ortaya koydugu kamusal alan tanimlamasi da bu baglamda 6nem arz etmekte-
dir. 2000 sonrasi donemde internet ve dijital iletisim teknolojilerinin gelismesi ile ortaya ¢ikan dijital medya
platformlari, kamusal alanin yeniden tartisildigi yeni bir donemi baslatmistir. Bu dénemde kamusal alan kav-
raminin da dijital bir donlistm gecirdigi disiinilmektedir. Bu ¢alismada kamusal alanin dijital donlisiminin
ortaya konulmasi amaglanmistir. Bu amacg kapsaminda ilk olarak kamusal alan kavraminin tarihsel gelisime ve
Juirgen Habermas’in ortaya koydugu kamusal alan tanimina yonelik literatirde yer alan tespitlere yer verilmis-
tir. Bazi sosyal medya platformlari, kamusal alan kavrami ¢ercevesinde ele alinmis ve tartisilmistir. Calismanin
sonucunda kamusal alan olgusunun dijital iletisim teknolojileri ile yeni bir dontisim gecirdigi dlisiincesi ortaya
konulmustur.
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A DISCUSSION ON THE TRANSFORMATION OF THE PUBLIC SPACE CONCEPT
DEFINED BY JURGEN HABERMAS WITH DIGITALIZATION

ismail Miicahit AYDEMIR

Abstract

The concept of public sphere, which is a field of discussion in the history of thought dating back to
Ancient Greece, has often been the subject of discussion in terms of its existence, idealization and scope; It
has been stated that the world has been affected by the important technological and social transformation
processes. Each person has their own space and this space is called the ‘private space’. Various studies are
presented in the context of defining the concepts of ‘public sphere’ and ‘private sphere’ and determining
their distinctions. Public space discussions are held within the framework of private space and public space,
and in some studies, it is revealed that the concept of public space has undergone a significant transformation
with the Industrial Revolution in the 18th century. The definition of public space put forward by Jiirgen Haber-
mas is also important in this context. The internet and digital communication technologies in the post-2000
period started a new era in which the public sphere was discussed again. In this study, it is aimed to reveal the
digital transformation of the public sphere. In this study, firstly, the historical development of the concept of
public space and the definition of public space by Jirgen Habermas are included. Social media platforms were
discussed within the framework of the public space. As a result of the study, the idea that the public sphere
phenomenon has undergone a new transformation with digital communication technologies has been put
forward.

Key Words: Public Space, Private Space, Digitization, Jiirgen Habermas.
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TURKIYE’DEKi E-TICARET SITELERI ICiN
DIJITAL PAZARLAMA CALISMALARININ ONEMI

Sevda KOCAMAN?*

Ozet

Teknolojik gelismelerle birlikte son yillarda internet kullaniminin artmaya baslamasiyla ticaret yeni bir
alana yayilmistir. internet kullaniminin artmasi firmalarin ticaret faaliyetlerini dijital diinyaya tasiyarak cevri-
mici olarak strdirmesini gerekli kilmistir. Artik firmalar Grilnlerini cevrimici olarak hedef kitlelerine sunmaya
baslamistir. Her gecen glin sektérde hizla blylime yasayan e-ticaret siteleri dijital pazarlama anlayislariile yeni
bir boyut kazanmaktadir. Dijital Pazarlama ¢alismalarinin merkezine hedef kitle alinarak, markaya ve hedefle-
rine uygun stratejiler olusturulmakta ve bu dogrultuda dijital reklam calismalari yapilmaktadir. Bu ¢alismalar
arasinda Arama Agi Reklamlari, Gorintuli Reklamlar, Video Reklamlar, Alisveris Reklamlari, Uygulama Rek-
lamlari, Sosyal Medya Reklamlari, Arama Motoru Optimizasyonlari, icerik Pazarlamasi, Satis Ortakhg Pazarla-
masi, Yeniden Pazarlama, Influencer Pazarlamasi, Viral Pazarlama ve E-Posta Pazarlamasi bulunmaktadir. Bu
arastirmanin temel amaci; e-ticaret sitelerinin hangi dijital pazarlama calismalarini kullandiklarini, kullanilan
dijital pazarlama galismalarinin siteler tizerinde nasil bir etki biraktigini ve e-ticaret siteleri icin 6Gnemini ortaya
koymaktr. Arastirma Tirkiye sinirlari icerisinde e-ticaret faaliyetini sirdiren 14 firma ile gerceklestirilmistir.
Bu calisma, nitel arastirma yontemlerinden “derinlemesine yiuz yize mulakat” teknigi kullanilarak yapilmis
ve e-ticaret sitelerin de aktif olarak kullanilan dijital pazarlama galismalarinin neler oldugu anlamlandirilarak
e-ticaret siteleri icin dGnemi arastirilmistir.
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THE IMPORTANCE OF DIGITAL MARKETING WORKS
FOR E-COMMERCE SITES IN TURKEY

Sevda KOCAMAN

Abstract

With the increase in internet usage in recent years with technological developments, commerce has
spread to a new area. The increase in the use of the Internet has made it necessary for companies to carry
their business activities to the digital world and continue online. Now companies have started to offer their
products to their target audiences online. E-commerce sites, which are experiencing rapid growth in the
sector day by day, gain a new dimension with their digital marketing understanding. By placing the target au-
dience at the center of digital marketing activities, strategies suitable for the brand and its goals are created,
and digital advertising activities are carried out in this direction. These efforts include Search Ads, Display Ads,
Video Ads, Shopping Ads, App Ads, Social Media Advertising, Search Engine Optimizations, Content Market-
ing, Affiliate Marketing, Remarketing, Influencer Marketing, Viral Marketing and Email Marketing. The main
purpose of this research is; The aim of this study is to reveal which digital marketing activities e-commerce
sites use, how the digital marketing works used have an impact on the sites and their importance for e-com-
merce sites. The research was carried out with 14 companies that continue their e-commerce activities within
the borders of Turkey. This study was carried out by using the “in-depth face-to-face interview” technique,
one of the qualitative research methods, and the importance of digital marketing studies actively used in
e-commerce sites was investigated for e-commerce sites.

Key Words: Digital Marketing, E-commerce, Digital Advertising Studies.




II. lletigim Bilimi ve internet Enstitiisii Lisansiistii Ogrenciler Arastirma Kongresi - Ozet Bildiri Kitabi

Il. DUNYA SAVASI SURECINDE BANKA REKLAMLARININ
MESAJ STRATEJILERI UZERINE GOSTERGEBILIMSEL ANALIiZ

Ayse Sena GULRENK*
Gozde OYMEN ENGINDENIZz?

Ozet

McLuhan, reklamin 20. ylzyilin magara sanati oldugunu ifade etmektedir. Bu tanimdan yola ¢ikilarak
reklamin toplumun kendi donemindeki kiltirel, siyasi ve ekonomik yapiyi yansitma glicii oldugu séylenebilir.
Bununla beraber reklamlarin toplumu etkisi altina alma glicli de bulunmaktadir. Bu karsihkli iligki, reklami
toplumsal bellegi ortaya cikarma konusunda gliclii bir veri haline getirmektedir. Reklam ve toplum iliskisi
acisindan kendi tarihimize bakildiginda, 6zellikle Cumhuriyetin erken dénemlerinde reklamlarin bu iliskiyi
basarili bir sekilde yansittigi gorilmektedir. Bu donemde terzi, kundura, saglk sektorlerinden de reklamlar
yayinlanmis olsa da biyik cogunluk bankalar tarafindan yayinlanmaktadir. Bankalar ise devlet kontrollinde
faaliyet gostermektedir. Bu nedenle bankalarin reklam mesajlari sadece tiketicileri kendilerine gekmekten
ibaret olmamis, ayni zamanda devlet politikalarinin da yansiticisi olmustur. Bu ¢alismada Il. Diinya Savasl do-
neminde, Tlrkiye'de yayinlanan banka reklamlari incelenmistir. Calismanin amaci, 1939 — 1945 yillari arasinda
olusturulmus reklam stratejilerini izleyerek reklam ve toplum arasindaki iliskiyi agiklamak ve bu gergevede
Tirk reklam tarihinin 6nemini vurgulamaktir. Bu yillar, tek partili ddnemin sonu olmasi ve Il. Diinya Savasi’nin
hiklm sirmesi agilarindan ayiricidir. Geng Tirkiye heniiz ikinci iktisadi kalkinma planini gergeklestirecekken
savas tehdidi ile karsi karslya kalmistir. Bu tehdit ekonomiyi durma noktasina getirmistir. Tiirkiye'de Il. Diinya
Savagsi sonrasina kadarki suregte ilanlar henliz okuma yazma oranlarinin diisiik olmasi nedeniyle gliglii mesaj-
lari olan gorsellerle birlikte olusturulmustur. Bu donemde reklamlar 6zel isletmelerden ¢ok devlet tarafindan
yayinlanmistir. Bu dénem reklamciligin gelisimine uygun bir zemin hazirlamamaktadir. Fakat Ayni zamanda
reklamlari duyuru araci haline getirmistir. Reklam mesajlari ¢ogunlukla savas icin ekonomik énlem niteligi
tastyan birikim vurgusu ¢ercevesinde gerceklesmistir. Il. Diinya Savasi donemindeki reklamlarda Tiirkiye’deki
ekonomik bunalimin da etkileriyle tek partili dénemin sonlarina gelen Tiirkiye Cumhuriyeti siyasetinin yan-
simasini gorebiliriz. Reklamlara gazete arsivleri araciligiyla ulasiimis ve veriler gostergebilimsel yontemden
yararlanilarak sdylem analizi ile incelenmistir. Savas slirecinde olusturulan reklam stratejileri banka reklamlari
araciligiyla incelenmistir. Calismada, ikinci Diinya Savas! yillarinda reklamlarin toplumu birikime yénlendirdigi
gorilmuis ve bu yonlendirmenin devletin savas sartlari sonucunda gelistirdigi ekonomi politikalariyla dogru-
dan iliski icinde oldugu anlasiimistir. Reklamlarda korku — giiven ¢atismasinin 6n planda oldugu, savas done-
mine 6zgu stratejilerin kullanildig gdzlemlenmistir.
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SEMIOTIC ANALYSIS ON MESSAGE STRATEGIES OF BANK ADVERTISEMENTS DURING
THE WORLD WAR I

Ayse Sena GULRENK
Gozde OYMEN ENGINDENIiz

Abstract

McLuhan says advertising is 20th century cave art. Based on this definition, it can be said that adver-
tising has the power to reflect the cultural, political and economic structure of the society in its own period.
This reciprocal relationship makes advertising a powerful data to reveal social memory. Our line in our own
history in terms of the relationship between advertising and society, especially in the early period of the Re-
public, advertisements seem to reflect this connection successfully. During this period, advertisements from
the tailor, shoe and health sectors were published but mostly published by the banking sector. Banks operate
under state control. For this reason, the advertising messages of banks are not just about attracting consum-
ers. at the same time, they have been a reflection of state policies. In this study, bank advertisements pub-
lished in Turkey during the World War Il period were examined. The aim of the study is to explain the relation-
ship between advertising and society by following the advertising strategies created between 1939 and 1945
and to emphasize the importance of Turkish advertising history in this context. These years are distinctive in
terms of the end of the single-party period and the outbreak of the Second World War. Young Turkey faced
the threat of war before it could realize its second economic development plan. This threat brought the econ-
omy to a standstill. In this period, advertisements were created with visuals with strong messages due to the
low literacy rate. In this period, advertisements are published by the state rather than private businesses. This
period does not prepare a suitable ground for advertising. But at the same time, it has made advertisements
a means of announcement. We can see the reflection of the politics of the Republic of Turkey, which came
to the end of the single-party period with the effect of the economic crisis in Turkey, in the advertisements
of the World War Il period. Advertisements were obtained from newspaper archives. veriler géstergebilimsel
yontemden yararlanilarak séylem analizi ile incelenmistir. Advertising strategies created during the war were
examined through bank advertisements. In the research, it was seen that advertisements led the society to
savings during the Second World War. This orientation is directly related to the economic policies developed
by the state as a result of the war conditions. Fear — trust conflict is at the forefront in advertisements. strat-
egies specific to the war period were used.
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GOZLEMCIi KATEGORI VE ETIK CERCEVEDE DON’T LOOK BACK
BELGESELININ iINCELENMESI

Utku NAS!

Ozet

Gozlemci kategori, Bill Nichols’in tanimladigi alt siniflandirma icerisinde gercege en yakin olandir. iz-
leyiciye gercegin gosterilmesini amacglamaktadir. Bu dogrultuda kamera belgesel icerisinde yokmus gibi kabul
edilir. Canlandirmalar, tekrar cekilen sahneler, miizik ve belgeselin arasinda kullanilan bilgilendirici bashklar
yer almamaktadir. Kamera gézlemleyen konumdadir. Yonetmenin, kamerada goriilen gerceklige midahalesi
s6z konusu degildir. Gergek hayatta gecen sireler, belgesel icerisinde bazi sahnelerde birebir islenir. Ayrint
on plana cgikarilir. Bakismalar, sessiz beklemeler, duraksamalar ve bos zamanlar 6n plandadir. Dolayislyla iz-
leyicinin gercekle olan iliskisi de glclendirilmektedir. Gergeklige zarar vermeyecek sekilde ham goérintler
kurgulanmaktadir. Gozlemci kategoride kurgu, anlamin olusturulmasinda rol oynamaktadir ve yénetmenin
kendi gercekligine uygun disecek bir kurgu kullanilmamaktadir. Yonetmen, izleyicinin bulundugu gézlemci
konumunda yer almaktadir ve olaylari gézlemleyerek izleyiciye oldugu gibi aktarma gayesi tasimaktadir. Goz-
lemci kategori bazi etik sorunlari beraberinde getirir. Kameranin gézlem yapan konumda yer aliyor olmasi bel-
gesel icerisinde yer alan katilimcilarin 6zel hayatini ihlal edecek nitelikte olabilir. Katilimci, kameranin varhgini
g6z ardi etmeyerek oldugundan baska bir kisilige blrlnebilir ve gercekligi olumsuz etkileyebilir. Bu baglamda
belgeselcinin izleyiciye karsi etik sorumlulugu da tartisilmaktadir. Yonetmenin géstermek istedigi olayin tersi
bir durum gerceklestigi zaman katilimcilara miidahalesinin olup olmadig etik bir tartisma ortami yaratmakta-
dir. Sinematografik 6gelerin tanimlarina yer verilmektedir ve bu ¢cercevede belgesel icerisinde sinematografik
ogelerin kullanimi, gercekligi koruyacak nitelikte olup olmadigina bakilmaktadir. Calismada gézlemci kate-
gori cercevesinde belgeselcinin etik sorumluluklarinin okuyucuya aktarilmasi amacglanmaktadir. S6zi edilen
etik durumlar ve gozlemci kategorinin 6zellikleri calismanin sinirliligini olusturmaktadir. Calismanin 6rneklemi
1967 yapimi Don’t Look Back belgeselidir. Belgesel, nitel arastirma yontemi olan icerik analizi ile incelenmek-
tedir. Belgeselin incelenmesi sonucunda s6z konusu etik kapsam icerisinde oldugu saptanmistir. Yonetmen,
izleyiciye, yapima ve katihmcilara karsi etik sorumluluklarini yerine getirmis ve gézlemci kategoriye uygun bir
yapim ortaya kondugu sonucuna variimistir.
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DON’T LOOK BACK IN OBSERVER CATEGORY AND ETHICAL FRAMEWORK
REVIEWING THE DOCUMENTARY

Utku NAS

Abstract

The Observer category is the closest to the truth among the six classifications Bill Nichols has defined.
It aims to show the truth to the viewer. In this direction, the camera is considered as if it does not exist in the
documentary. There are no informative titles used between the animations, re-shots, music and documenta-
ry. The camera is in the observing position. The director does not interfere with the reality seen in the camera.
The time spent in real life is handled one-on-one in some scenes in the documentary. Details are highlighted.
Gazing, silent waiting, pauses and free time are in the foreground. Therefore, the viewer’s relationship with
reality is also strengthened. Raw images are constructed in a way that does not harm reality. In the observer
category, fiction plays a role in the creation of meaning and no fiction is used that would fit the director’s own
reality. The director is in the position of the observer where the viewer is and aims to convey the events to
the audience by observing them. The observer category brings with it some ethical problems. The fact that
the camera is in the observing position may violate the private life of the participants in the documentary. By
not ignoring the presence of the camera, the participant may take on a different personality than he is and
negatively affect reality. In this context, the ethical responsibility of the documentary filmmaker towards the
audience is also discussed. It creates an ethical discussion environment whether the director interferes with
the participants when the opposite of what he wants to show happens. The definitions of cinematograph-
ic elements are included and in this context, the use of cinematographic elements in the documentary is
examined whether they are in a quality to protect the reality. In the study, it is aimed to convey the ethical
responsibilities of the documentary maker to the reader within the framework of the observer category. The
mentioned ethical situations and the characteristics of the observer category constitute the limitation of the
study. The sample of the study is the 1967 documentary Don’t Look Back. The documentary is analyzed with
content analysis, which is a qualitative research method. As a result of the examination of the documentary,
it was determined that it was within the said ethical scope. The director fulfilled his ethical responsibilities
towards the audience, the production and the participants, and it was concluded that a production suitable
for the observer category was produced.
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II. lletigim Bilimi ve internet Enstitiisii Lisansiistii Ogrenciler Arastirma Kongresi - Ozet Bildiri Kitabi

POZITiF DIJITAL iCERIKLERIN GENCLER UZERINDEKI ETKiSi

Oznur DEMIREL!

Ozet

Dijital medyanin sergiledigi tutum ve davranislar bireyleri etkileme glicline sahip oldugu bir gercek-
liktir. Bu gerceklik 6zellikle genglerin yasamlarinin hatta glinlik davranislarinin biyik bir alanini etkisi altina
almaktadir. Dijital medya kullaniminin bu etkisi genclerin davranislarini ve diinyayi algilama stireclerini sekil-
lendirme yetenegine ait 6zelligidir. Radyo Televizyon Ust Kurulu’nun (RTUK) 2022 yilinda “Genglerin Medya
Kullanimi ve Dijital Okuryazarlik Arastirmasi’ raporunda 15-21 yas grubundaki genclerle yaptigi calismaya gore
glinllik televizyon izleme siresinin 1 saat 42 dakika, glinlik internet kullanimi ortalamasinin 4 saat 37 dakika
olarak belirlenmistir. Arastirmaya katilan 6.626 adet genclerin ylizde 94,8’i sosyal medya iceriklerini, ylizde
94,7’si muzik iceriklerini, ylizde 91,9’u film/dizi gibi iceriklerini, yizde 91,8’i video iceriklerini ve ylzde 76’sI
dijital oyun iceriklerini tukettikleri saptanmistir. Kapsamli bir literattir taramasi yapildiginda, Turkiye’de bugi-
ne kadar yapilan arastirmalarin biiyik cogunlugunda dijital medyanin olumsuz etkileri ¢alisilmistir. Ancak yeni
tarihlerde pozitif medya ve medya psikolojisini birlestiren pozitif medya psikolojisi gindeme gelmistir. Pozitif
medya psikolojisi, bireylerin medya teknolojileri araciligiyla gelisimini desteklemeye ve yonlendirmeye katki
saglayan medya psikolojisi alanina dahil olan bir kavramdir. Bu ¢cerceveden bakarak pozitif medya platformla-
rinin gengler Gizerinde duygusal tatmin, mutluluk duygularin gelisimini saglayarak depresyon ve kaygi diizeyini
de azaltmaktadir. Bu durumdan hareketle ¢alismanin sorunsali, dijital medya platformlarinin genclere iliskin
pozitif etkilerine yonelik calismalar zemininin eksik olmasidir. Dolayisiyla calismanin amaci, pozitif dijital med-
ya platformlarinin pozitif psikoloji alaninda 6nemini vurgulamak ve gencler Gzerindeki olumlu etkilerini irde-
lemektir. Calismanin sorusu, pozitif medya psikolojisinin gencler acgisindan nasil bir gelisim egilimi icerisinde
oldugu cevaplandiriilmaya c¢alisilacaktir. Calisma, 15-23 yas grubundaki 12 adet gencle yapilan nitel arastirma
yontemlerinden biri olan miilakat calismasi gerceklestirilmistir. Elde edilen veriler 1siginda internet ve televiz-
yon teknolojilerinin yondesmesiyle ortaya cikan pozitif icerikli dijital medya platformlarinin gencglere olumlu
etkilerinin oldugu saptanmistir.
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THE EFFECT OF POSITIVE DUITAL CONTENT ON YOUTH

Oznur DEMIREL

Abstract

Itis a reality that the attitudes and behaviors exhibited by digital media have the power to affect indi-
viduals. This reality especially affects a large area of young people’s lives and even their daily behaviors. This
effect of digital media use is characteristic of young people’s ability to shape their behavior and perception
of the world. According to the study conducted by the Radio and Television Supreme Council (RTUK) with the
youth in the 15-21 age group in the “Research on Media Use and Digital Literacy of Youth” in 2022, the daily
television viewing time was determined as 1 hour 42 minutes, and the average daily internet use was 4 hours
37 minutes. Of the 6,626 young people who participated in the research, 94.8 percent used social media
content, 94.7% music content, 91.9% content such as movies/series, 91.8% video content and 76 percent
digital content. It has been determined that they consume game content.A comprehensive literature review
has been conducted, the negative effects of digital media have been studied in the majority of the studies
conducted in Turkey.However, in recent times, positive media psychology, which combines positive media
and media psychology, has come to the fore.Positive media psychology focuses on the development of indi-
viduals through media technologies. It is a concept included in the field of media psychology that contributes
to support and guidance. From this perspective, positive media platforms reduce the level of depression and
anxiety by providing the development of feelings of emotional satisfaction and happiness on young people.
Based on this situation, the problem of working is that there is a lack of basis for studies on the positive effects
of digital media platforms on young people. Therefore, the aim of the study is to emphasize the importance
of positive digital media platforms in the field of positive psychology and to examine their positive effects
on young people. The question of the study will be tried to be answered what kind of development trend
positive media psychology has in terms of young people. In the study, an interview study, which is one of the
gualitative research methods, was carried out with 12 young people in the 15-23 age group. In the light of
the data obtained, it has been determined that digital media platforms with positive content, which emerged
with the convergence of internet and television technologies, have positive effects on young people.

Key Words: Digital Media,Positive Psychology, Youth.
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KULTUREL DEGERLERIN YANSITILMASINDA ENTEGRE iLETiSiM KAMPANYALARININ
ROLU: DOGUS CAY UZERINE DEGERLENDIRME

Hicran KAYA!

Ozet

Hayatimiza dijitallesme kavrami girdiginden beri markalarin da iletisim surecleri degismektedir. Yeni
medya gliclinl her gecen gin arttirirken pazarlama dinamiklerinde de degisimler olmaktadir. Yasamimizda
cok fazla medya mecrasinin varligi s6z konusu oldugundan dolayi artik hedef kitlelere ulasabilmek daha gii¢
bir duruma gelmistir. Teknoloji ile beraber cogu tiiketici markalara ve reklamlara olan ilgisini kaybetmeye
baslamistir. Reklam goérdikleri andan itibaren bulunduklari medya iceriginden kagma egilimine girmeleri s6z
konusu olmustur. Dijital stirecin hizlihgi, hedef kitlelerin strekli olarak yeni bir bilgi ile doldurulmalari tiiketi-
cilerin cabuk sikilmalarina ve medyalarda bulunma sirelerini kisaltmalarina sebep olmustur. Yani tiiketiciye
ulasmak ¢ok zor bir durum haline gelmistir. Bu olumsuzlugu ortadan kaldirabilecek en 6nemli gliciin gele-
neksel medya ve yeni medyanin birlestirilip, bitlnlik yaratabilmesinden geciyordur. Tek seslilik olusturulup
hedef kitlelere coklu medyalardan ulasihp, gérindr olmak kuvvetli ilerleyis yaratacaktir. Bu calismada nitel
yontem kullanilarak bu hedefler yansitilmaya calisiimistir. 2021 yili esas alinarak Felis Odiili alan Dogus Cay
markasinin “Serce Parmak” kampanyasinin kultlrel degerlerini nitel ydontemlerden olan gostergebilim tema-
si esliginde aciklamaya calismaktayiz. Kultlrel degerler bir toplumun katilim oranini arttirabilecek gerceklik-
ler oldugu icin bu makalede 6nem tasimaktadir. Boylece kiltiirel degerlerin entegre olarak olusturulmus bir
kampanyada ¢ok dnemli oldugu ve basari yaratabilecegi gercegi savunulmak istenmistir. Roland Barthes’in
gostergebilimsel yontemi kullanilarak analizler gerceklestirilmistir. Bu analizler dogrultusunda; genis bir hedef
kitleyi konu alan bu reklam kampanyasinda geleneksel anlayislar ele alinarak pozitif duygular sunulmustur.
Milliyetcilik, birlik ve beraberlik gibi glicli degerlerin var olmasi sebebiyle izleyicilerin kendilerini 6zdeslesti-
rebildikleri kampanyalar ile ylksek etkilesim kurabilecekleri sonucuna varabilmekteyiz. Duygusal faktorlerin
kampanyalarda kullaniminin olumlu sonuglara ulastiracagi ve topluluk duygusunu perginlesip etkilesimi arth-
racagi gibi sonuclar elde edilerek 6zgiin bir calismada ortaya konulmustur.
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THE ROLE OF INTEGRATED COMMUNICATION CAMPAIGNS IN REFLECTING
CULTURAL VALUES: AN ASSESSMENT ON DOGUS TEA

Hicran KAYA

Abstract

Since the concept of digitalization has entered our lives, the communication processes of brands have
also been changing. While new media is increasing its power day by day, there are also changes in marketing
dynamics. Since there are so many media channels in our lives, it has become more difficult to reach target
audiences. With technology, most consumers have started to lose interest in brands and advertisements.
From the moment they saw advertising, they tended to escape the media content they were in. The speed of
the digital process and the constant filling of target audiences with new information have caused consumers
to get bored quickly and shorten their time to be in the media. In other words, it has become a very difficult
situation to reach the consumer. The most important power that can eliminate this negativity is through the
combination of traditional media and new media and create integrity. Monophony will create and reach the
target audiences from multiple media and be visible will create strong progress. In this study, these goals
were tried to be reflected using the qualitative method. We are trying to explain the cultural values of Dogus
Cay brand’s ‘Serce Parmak’ campaign, which received the Felis Award based on 2021, accompanied by the
theme of semiotics, which is one of the qualitative methods. Cultural values are important in this article as
they are realities that can increase the participation rate of a society. Thus, it was aimed to defend the fact
that cultural values are very important and can create success in an integrated campaign. Analyzes were
carried out using Roland Barthes’ semiotic method. In line with these analyzes; In this advertising campaign,
which deals with a wide target audience, traditional understandings are discussed and positive emotions are
presented. Due to the existence of strong values such as nationalism, unity and solidarity, we can conclude
that viewers can interact highly with campaigns in which they can identify with. It was revealed in an original
study by obtaining results such as the use of emotional factors in campaigns will lead to positive results and
rivet the sense of community and increase interaction.
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SOSYAL MEDYADA AFET iLETiSIMI:
AFETLERDEKi DEZENFORMASYONLAR UZERINE BiR iNCELEME

Safa ATMACA!?

Ozet

Afet iletisimi, afet 6ncesi, afet asamasli ve sonrasinda ydritilen kriz sirecindeki iletisimi temsil eder.
Web teknolojilerinin gelismesiyle birlikte sosyal medya kullanimi artmis, medya icerisindeki herhangi bir de-
netim veya teyit mekanizmasi olmadan paylasilan icerikler, afet sliresince insanlar lzerinde korku, endise ve
panige sebep olarak kriz iletisimi etkilesmistir. Bu sebeple sosyal medya Uzerindeki dezenformasyona yonelik
yapilan paylasimlar afet iletisiminin yiritilmesinde bir engel olarak ortaya cikmistir. Bu calismanin amaci
deprem, yangin, sel, ¢ig gibi afet bélgelerinin yogun oldugu tlkemizde 6zellikle can kaybinin yasandigi felaket-
ler durumunda sosyal medyada bilginin hizli yayilmasi sonucu olusacak dezenformasyonun éniine gececek bir
iletisim stratejisine yol gostermektir. Bu kapsamda belirlenen afetlerde 10 ginliik siire icinde sosyal medyada
Uretilen dezenformasyonlar ve bu dezenformasyonlara iliskin kamu kurumlarinin afet iletisimi kapsaminda
Gretmis oldugu stratejilerin incelenmesi amaglanmistir. Bu ¢calismada Turkiye’de afet durumunda sosyal med-
yada paylasiimis olan dezenformasyonlar tespit edilmis, bu dezenformasyon karsisinda kamu kurumlarinin
yapmis oldugu sosyal medya paylasimlari ise durumsal kriz iletisimi kapsaminda yuritilmas afet iletisimi ile
ilgili olarak incelenmistir. Bu noktada Tirkiye'deki afetler icerisinde orman yanginlari, depremler, ¢iglar ve sal-
ginlar 6zelinde analiz edilmistir. Bu afetler ise “2021 Manavgat Orman Yangini”, “2020 Ege Denizi Depremi”,
“2020 Van Cig Faciasi” ve “2019 Covid Pandemi”si olarak sinirlandiriimistir. Afetler sosyal medya icerisinde
krizin evrelerine ve asamalarina dikkat edilerek “kriz 6ncesi, asamasi ve sonrasi” olarak Twitter icerisindeki
dezenformatif paylasimlar analiz edilerek, kamu kurumlarinin kriz kapsaminda afet iletisimini nasil yonettik-
leri incelenmistir. Calismanin sonucunda kamu kurumlarinin afet siiresini kapsayan 10 ginlik paylasimlari
incelenmis, kriz durumunda afet iletisimini nasil sirdirdikleri “2021 Manavgat Orman Yangini”, “2020 Ege
Denizi Depremi”, “2020 Van Ci§ Faciasi” ve “2019 Covid Pandemisi” 6zelinde toplumun tolerans seviyesine uy-
gun sekilde olmakla birlikte dezenformasyonu engelleyecek ve toplumun endisesini azaltacak sekilde dinamik
bicimde gergeklestirdikleri sonucuna varilmistir.
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DISASTER COMMUNICATION ON SOCIAL MEDIA:
A STUDY ON DISINFORMATION IN DISASTERS

Safa ATMACA

Abstract

Disaster communication represents the communication in the crisis process carried out before, dur-
ing and after the disaster. With the development of web technologies, the use of social media has increased,
and the content shared without any control or confirmation mechanism in the media has affected crisis
communication by causing fear, anxiety and panic on people during the disaster. For this reason, the sharing
of disinformation on social media has emerged as an obstacle in the conduct of disaster communication. The
aim of this study is to guide a communication strategy that will prevent disinformation that will occur as a
result of the rapid dissemination of information on social media, especially in case of disasters where loss of
life is experienced in our country where disaster areas such as earthquakes, fires, floods and avalanches are
dense. In this context, it is aimed to examine the disinformation produced in the social media in the deter-
mined disasters within 10 days and the strategies produced by the public institutions regarding these disin-
formations within the scope of disaster communication. In this study, disinformation shared on social media
in case of disaster in Turkey has been identified, and social media posts made by public institutions in the face
of this disinformation have been examined in relation to Disaster communication carried out within the scope
of situational crisis communication. At this point, among the disasters in Turkey, forest fires, earthquakes, ava-
lanches and epidemics were analyzed specifically. These disasters are limited as “2021 Manavgat Forest Fire”,
“2020 Aegean Sea Earthquake”, “2020 Van Avalanche Disaster” and “2019 Covid Pandemic”. By paying atten-
tion to the phases and stages of the crisis in disasters social media, disinformative posts on Twitter as “before,
stage and after the crisis” were analyzed and how public institutions managed disaster communication within
the scope of the crisis was examined. As a result of the study, the 10-day sharing of public institutions cov-
ering the duration of the disaster was examined, how they maintained their disaster communication in case
of crisis, and how they reached the tolerance level of the society in particular for the “2021 Manavgat Forest
Fire”, “2020 Aegean Sea Earthquake”, “2020 Van Avalanche Disaster” and “2019 Covid Pandemic”. It has been
concluded that, although appropriately, they are carried out dynamically in a way to prevent disinformation
and reduce the anxiety of the society.

Key Words: Disaster Communication, Social Media, Disinformation, Crisis Communication.
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KARNAVALESK KURAM BAGLAMINDA DiJiTAL ORTAM OLARAK
YOUTUBE UZERINE BiR iINCELEME

Mustafa BOYUK*

Ozet

Dijital aglar sahip olduklari 6zellikler nedeniyle tipki bir karnavali andirmaktadir. insanlar giindelik ha-
yatta yapmayacagi eylemleri bu platformlarda yapmakta, séylemeyecekleri veya séyleyemeyecekleri seyleri
soylemekte, olamayacaklari gibi davranmaktadir. Bir nevi bu sanal ortam onlarin ikinci hayati olarak var ol-
maktadir. Karnavali, karnavaldaki insanlarin eylemlerini ve bu insanlarin hem kendi aralarinda hem de karna-
val disindaki kisilerle kurduklari iletisimi konu edinen ve Mikhail Bakhtin’e ait olan karnavalesk kuram, bu 6zel-
likleriyle medyadaki karnavalesk yapiyi aciklamak igin iletisim alaninda da kullanilmaya baslanmistir. Ozellikle
cagin medyasli olan yeni medyada gerceklestirilen iletisim tiirti, yaratilan sanal topluluklar, yapilan etkinlikler
ve olusturulan ortam, karnavalesk dzellikler sergilemektedir. insanlarin zamandan ve mekandan bagimsiz ola-
rak bir araya gelmesiyle varhigini dijital olarak tekrar yaratmasini ve daha bircok imkani saglayan yeni medya,
blnyesinde barindirdigi bu 6zellikler ile dijital bir karnaval ortami olusturmaktadir. Karnavalesk kuram; ileti-
sim, edebiyat, sosyoloji gibi bircok alanda yapilan ¢alismalarda kullaniimaktadir. Karnavalesk, sosyal hayatin
yansimasl olan sosyal medya platformlari basta olmak Gizere pek ¢ok alanda goriilmektedir. Karnavalesk ku-
ram baglaminda sosyal medya platformu YouTube’un incelendigi bu ¢alisma YouTube’daki karnavalesk olgulari
ortaya cikarmaktr. karnaveleks kuramin alti boyutunun icerik analizi ydntemiyle incelendigi calismada veriler
Turkiye’de en ¢ok abonesi bulunan 5 bireysel YouTube kanal profilinden toplanmistir. Elde edilen veriler kar-
navalesk kurama ait grotesk, karnaval gilis, diyaloji, pazar yeri, pazar yeri dili ve tepetaklak diinya olmak
lizere alti boyut ekseninde incelenmistir. inceleme sonucu ulasilan bulgulara gére YouTube Tiirkiye’de en gok
aboneye sahip 5 bireysel kanalin yapisi karnavalin yapisi ile karnavalesk kuramin 6zelliklerine biliyik 6lctide
benzemektedir.
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A STUDY ON YOUTUBE AS A DIGITAL MEDIA IN THE CONTEXT OF
CARNIVALESQUE THEORY

Mustafa BOYUK

Abstract

Digital networks resemble a carnival due to their characteristics. People on these platforms perform
actions they would do in their daily lives, say things they would say or couldn’t say, and act in ways that would
be impossible in reality. In a sense, this virtual environment exists as their second life. The carnival theory,
which is attributed to Mikhail Bakhtin and discusses the actions of carnival attendees and their communi-
cation with each other and those outside of the carnival, has also begun to be used in the field of commu-
nication to explain the carnival-like structure in media . Specifically, the type of communication that occurs
in new media, such as the virtual communities created, events held, and the environment created, exhibits
carnival-like characteristics. New media, which allows individuals to come together independently of time
and place and recreate their presence digitally, and offers many other opportunities, creates a digital carnival
environment due to these characteristics. The carnival theory is used in many studies in fields such as com-
munication, literature, and sociology. The carnival is seen in many areas, including social media platforms,
which are reflections of social life. This study, which examines YouTube, a social media platform, in the con-
text of the carnival theory, aims to reveal carnival-like phenomena on YouTube. The data in this study, which
examines the five individual YouTube channels with the most subscribers in Turkey using the content analysis
method of the six dimensions of the carnival theory, were collected from the profile of these channels. The
obtained data were analyzed along six dimensions; grotesque, carnival laughter, dialogue, marketplace, mar-
ketplace language, and the upside-down world. According to the findings of the study, the structure of the
five individual channels with the most subscribers on YouTube in Turkey largely resembles the characteristics
of the carnival and the carnival theory.
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TURKIYE’DE COCUK YASTA, ERKEN VE ZORLA EVILILIKLERIN
DIJITAL MEDYADA TEMSILI

Handan NUH!

Ozet

Bu calisma, Turkiye’de cocuk yasta, erken ve zorla evlilikler kapsaminda tanimlanan “cocuk gelin”
soyleminin medyada yer alis bicimini, egemen sdylemle baglantisini ve temsili konusunu sorunsallastirmakta-
dir. Kiz ve erkek cocuklarinin maruz kaldiklari siddet sonucu zorla ve erken evlendirilmeleri “cocuk evlilikleri”
olarak tanimlanmaktadir. Fiziksel, duygusal ve cinsel istismarin temelinde bulundugu bu evlilik tird, erkek ve
kiz cocuklarinin yasadigi ancak agirlikli olarak kiz cocuklarinin maruz kaldigi bir sorun olarak karsimiza ¢ikmak-
tadir. Erken ve zorla evlilikler denilince asil kastedilen kavram “cocuk gelin”dir. Ekonomik temele dayanan ve
yoksulluk ekseninde ortaya ¢ikan bu durum ne yazik ki modern ¢agin devam eden tartisma konulari arasinda
yer almaktadir. Toplumsal cinsiyet esitsizlig§ine dayanan bu sosyal yapi sorunu, kiz cocuklarini giinlik yasam
pratikleri icerisinde basta egitim olmak Uzere sosyo-ekonomik, kiltlrel, siyasal alanda varligini silmektedir.
Bu sorun kadinin sosyal yasama katihmini zorlastirmakta, erken yasta kadin imgesini insa etmektedir. Kadini
ev ici rollere hapseden bu zihniyet “iyi anne” “iyi es” gibi eril soylemlerle kadini metalastirmaktadir. Ataerkil
yapl icerisinde yasanan bu esitsizlik durumu kiz cocuklarini erken ve zorla evliliklere mahkim etmektedir. Egi-
timine kii¢lik yaslarda devam edemeyen kiz cocuklari, taciz ve tecaviiz gibi sapkin bireyler tarafindan istismar
edilmekte, aileler veyahut cocugun yasal vasileri araciligiyla bu olaylar 6rtbas edilerek kiz cocuklari evlilige si-
riklenmektedir. Bu baglamda calisma, tim diinyada oldugu gibi Turkiye’de de toplumsal bir yapi sorunu olan
“cocuk gelin” konusunu internet haberlerindeki temsiline odaklanmaktadir. Calisma kapsaminda, Turkiye'de
yaygin medyaya mensup gazetelerin dijital mecrada yer alan internet sitelerindeki haberler ele alinmistir. Bu
baglamda 2018-2020 yillari arasinda yayimlanan haberler Haziran- Aralik aylari baz alinarak incelenmistir. En
cok ttklanma oranina sahip Hiirriyet, Milliyet, Yeni Safak ve S6zcii gazetelerinde yer alan haberler Van Dijk’in
elestirel sdylem analizi ydntemi ile ¢dziimlenmistir. Orneklem alinan 16 metnin haber icerikleri incelenmistir.
Calisma sonucunda elde edilen bulgularda haber metinlerinde magdur/kurban/suclu ¢ocuk kimliginin 6n pla-
na cikarildigl ve metinlerde “cocuk gelin” temsilinin sorunlu oldugu belirlenmistir.
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THE REPRESENTATION OF CHILD, EARLY AND FORCED MARRIAGES
IN TURKEY IN DIGITAL MEDIA

Handan NUH

Abstract

This study problematizes the media coverage of child, early, and forced marriages in Turkey, its con-
nection with the dominant discourse, and the representation issue. The forced and early marriages of girls
and boys as a result of violence are defined as “child marriages.” This type of marriage, which is based on
physical, emotional, and sexual abuse, emerges as a problem experienced by boys and girls, but predom-
inantly girls are exposed to it. Unfortunately, this situation, which has an economic basis and arises from
the axis of poverty, is among the issues discussed in the modern era. This social structure problem, which is
based on gender inequality, erases the existence of girls in daily life practices, especially in educational, so-
cio-economic, cultural, and political areas. This problem makes it difficult for women to participate in social
life and builds the image of women at an early age. This mentality, which confines women to domestic roles,
commodifies women with masculine discourses such as “good mother” and “good wife.” This situation of in-
equality in the patriarchal structure condemns girls to early and forced marriages. Girls who cannot continue
their education at a young age are abused by deviant individuals, such as through harassment and rape; these
events are covered up by the families or legal guardians of the child, and girls are dragged into the “marriage
market.” In this context, the study focuses on the representation of the “child bride” issue, which is a social
structure problem in Turkey as well as all over the world, in internet news. Within the scope of the study, the
news on the internet sites of the newspapers belonging to the mainstream media in Turkey was discussed.
In this context, the news published between 2018 -2020 was analysed based on the months of June through
December. The news in the newspapers Hirriyet, Milliyet, Yeni Safak and Sozcii, which have the highest click-
through rates, were analysed by Van Dijk’s critical discourse analysis method. The contents of the 16 texts
sampled were examined. In the findings obtained as a result of the study, it was determined that the news
texts were knitted with dramatic elements, the victim/criminal child identity was highlighted, and the rep-
resentation of the “child bride” in the texts was problematic.

Key Words: Child Marriages, Child Rights Violation, Poverty, Gender Inequality.
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THE REPRESENTATION OF ALTRUISM IN MEDIA

Ekrem S. SIMSEK?

Abstract

About 200 years ago Henry David Thoreau said “The press is, almost without exception, corrupt”.
His words still resonate today as the media consumed by individuals increases day by day and the truth is a
guestionable matter in media coverage. Representations of certain concepts in different media texts play an
important role in determining how people will make sense of them and decide whether to accept or disregard
them. Regarding representation, Hall defines it as the process which builds and gives meaning to acts. Ac-
cording to Encyclopaedia Britannica, the term “altruism” was coined by Auguste Comte in the 19th. Century
and it derived from the Latin word “alter” which means “other”. However late the term may have entered
the recorded sources, it seems that altruistic acts are innate and can have positive effects on both doers and
receivers. Multiple researches suggest that altruistic acts are associated with better life quality and longevity
as altruistic behavior leads to psychological improvements such as reducing depression. Similarly, physiolog-
ical advantages are also observed when people are engaged in altruistic emotions and behaviors even if they
are only watching movies that represent altruistic attitude because their immune system is strengthened.
Considering the fact that social media is taking up a considerable amount of time in the daily lives of the
individuals, one cannot help but wonder whether there is a correlation between representations of altruistic
behavior on social media and the number of people who are actively engaged in this kind of acts. The aim
of this research is to identify the occurrence of altruistic behavior in one of the social media platforms which
is Instagram and investigate how people decide to engage in activities that could be considered as examples
of altruism. In this study, surveys and in-depth interview method were used as data collection methods.

Key Words: Altruism, Media, Representation.
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MEDYADA DiGERKAMLIK (OZGECILiK) TEMSILLERI

Ekrem S. SIMSEK

Ozet

Bundan yaklasik 200 sene 6nce Henry David Thoreau “Basinin neredeyse tamami yozlasmistir” de-
misti. Glnlmiuzde bireylerin artan medya kullanimlariyla birlikte bu sézler hala anlam ifade etmektedir ve
medyada hakikat olgusu tartisilir durumdadir. Farkli medya araglarinda belirli kavramlarin temsilleri 6nem arz
etmektedir ¢lnkil bireyler bu kavramlara anlam atfedip kabul veya ret yolunu tercih etmektedir. Temsil s6z
konusu olunca, Hall bu kavrami bir anlam insa eden ve anlamlandiran siire¢ olarak ifade etmistir. Britannica
Ansiklopedisine gore “digerkamlik” (altruism) Auguste Comte tarafindan 19. Yiizyilda ortaya atilmis ve Latince
“alter” (diger) kelimesinden tiretilmistir. Kayitlara ne kadar ge¢ girmis olursa olsun, digerkamlik davranislari
insanin fabrika ayarlarinda mevcut gériinmekte ve hem yapanlar hem de alanlar Gzerinde olumlu etkilere ne-
den olmaktadir. Birgcok arastirma digerkamhk davranislarinin daha kaliteli yasam ve uzun émdir ile baglantisini
gostermektedir zira bu tir davranislar depresyonun azalmasi gibi psikolojik etkilere sahiptir. Faydalarin sadece
psikolojik olmayip, digerkamlik faaliyetlerinde bulunmanin hatta bu tir faaliyetleri izlemenin bile fizyolojik
avantajlara yol actigi gbzlemlenmistir ¢clinkl bagisiklik sistemi bu sayede giliclenmektedir. Sosyal medyanin bi-
reylerin glinlik hayatinda gittikge artan miktarda yer kapladigi diisiincesinden hareketle, akla gelen soru sos-
yal medyada digerkamlik davranislarinin temsil edilmesiyle bu tiirden davranislara aktif olarak katilan kisilerin
sayisl arasinda bir korelasyon bulunup bulunmadigidir. Bu ¢alismanin amaci digerkamhgin bir sosyal medya
platformu olan Instagram’da yer alisini tespit etmek ve bireylerin bu tiirden faaliyetlere katilmaya nasil karar
verdiklerini anlamaya yoneliktir. Bu ¢calismada veri toplama yontemi olarak anket ve derinlemesine goriisme
yontemi uygulanmistir.

Anahtar Kelimeler: Digerkamlik, Medya, Medya Temsilleri.
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TURKIYE’DEKi AFRIKALILARIN MEDYA KULLANIM PRATIKLERI

Kassoum DRAME!

Ozet

Arastirma, ginlik yasam ve ginliik yasam pratiklerinden yola cikarak Tirkiye’de yasayan yabanci uy-
ruklu kisilerin medya kullanim pratiklerini incelemektedir. Arastirma, 6zellikle Tirkiye'deki Afrikalilarin medya
kullanim pratiklerine odaklanmistir. Clinkd, giiniimuzde Turkiye’de biyuk bir Afrikah topluluk bulunmaktadir.
Turkiye'deki Afrikali cogunlugu, bu toplulugun yasam bicimleriyle ilgilenilmesini kolaylastirmaktadir. Turki-
ye’deki medyayi kullanma bicimleri konusunda bu kesim kullanicilarin, bu aglarda uretilen verilerden hangile-
rini daha ¢ok tercih ettiklerini anlamak veya bilmek 6nemlidir. Bu sebeple arastirma icin derinlemesine goris-
me teknigi kullanilmistir. Boylece, Turkiye’deki Afrikalilarin medyayi nasil kullandiklari Gizerine degerlendirme
yapilmistir. Arastirmanin amaci, Turkiye’de yasayan Afrikali toplulugun medya kullanim pratiklerini anlamaktr.
Baska bir deyisle arastirmanin amaci, Turkiye'deki Afrikalilarin medyayi nasil kullandiklarini anlamaktir. Aras-
tirmaya istanbul’da yasayan on iki Afrikali katilmistir. Katilimcilarin %25’i kadin ve %75’i erkektir. Arastirmanin
drneklemini sadece istanbul’da yasayan Afrikalilar olusturmaktadir. Katihmcilarin %91,66’sini yani biiyiik ¢o-
gunlugunu 6grenciler olusturmaktadir. Arastirmanin en g¢arpici bulgusu, gérismeye katilan herkesin medya
veya herhangi bir iletisim teknolojisini %100 kullanmasidir. Tiirkiye’de yasayan Afrikalilar; online ders alma,
enformasyon edinme, ikametgah ve yabancilarla ilgili bilgi alma, turistik yerleri 6grenme, kendi Glkeleriyle ir-
tibat kurma, eglence ve ekonomiyle ilgili bilgi edinmeye yonelik durumlar icin medyayi kullanmaktadir. Ayrica,
medya araglari sayesinde yeni ve faydali seyler 6grenmektedirler. Ornegin, saglik agisindan su icmenin ya da
glzellik icin elma yemenin 6nemini medyadan 6grenmislerdir. Bunlarin yaninda, enflasyonun durumunu ya
da yabanci uyruklu vatandaslar hakkinda yeni alinan kararlari medya araciligiyla 6grenmektedirler. Yabancilar
icin medya, Tirkce 6grenmeye de yardimci olmaktadir. Dolayisiyla yabanci kisiler, medya platformlarindan 6g-
rendikleriyle daha iyi bir yasam sirmektedir. Medya, Tirkiye’de yasayan Afrikalilari; sosyal, ekonomik, siyasal
ve kiltirel anlamda hem olumlu hem de olumsuz yonde etkilemektedir. Goriismeye katilan Afrikalilarin en
cok kullandigi medya aracinin, bilgisayar ve telefon oldugu sonucuna ulasiimistir. Katihmcilarin en ¢ok kullan-
dig1 sosyal medyalar ise WhatsApp ve Facebook’tur. Turkiye'deki Afrikallarin, Turkiye’de kendi tlkelerinden
daha ¢ok medya kullandiklari tespit edilmistir.

Anahtar Kelimeler: Medya, Pratik, Kullanim, Halk.
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MEDIA USAGE PRACTICES OF AFRICAN SOCIETY IN TURKEY

Kassoum DRAME

Abstract

The research examines the media usage practices of foreign nationals living in Turkey based on their
daily life and daily life practices. The research focused especially on the media usage practices of Africans in
Turkey. Because today there is a large African community in Turkey. Regarding the way they use the media in
Turkey, it is important to understand or know which of the data produced in these networks is preferred by
these users. For this reason, in-depth interview technique was used for the research. Thus, an evaluation was
made on how Africans in Turkey use the media. The aim of the research is to understand the media usage
practices of the African community living in Turkey. Twelve Africans living in Istanbul participated in the study.
25% of the participants are women and 75% are men. The sample of the study consists only of Africans living
in Istanbul. 91.66% of the participants, that is, the majority of them, are students. The most striking finding
of the research is that everyone who participated in the interview used the media or any communication
technology 100%. Africans living in Turkey; They use the media for situations such as taking online courses,
obtaining information, obtaining information about residence and foreigners, learning touristic places, con-
tacting their own countries, obtaining information about entertainment and economy. For example, they
learned from the media the importance of drinking water for health or eating apples for beauty. In addition,
they learn about the inflation status or the newly taken decisions about foreign citizens through the media.
For foreigners, the media also helps to learn Turkish. Therefore, foreigners lead a better life with what they
learn from media platforms. Media, Africans living in Turkey; social, economic, political and cultural aspects
both positively and negatively.

Key Words: Media, Practice, Usage, The Community.
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YANLIS BiLGILENDIRME VE EKSIK BiLGILENDIRME KAVRAMLARI,
TEYiT.ORG ORNEGI: NiTELIKSEL BiR iCERIK ANALIZi

Cavit Emre BILGEN!

Ozet

Enformasyonun yayilma hizinin artmasi ve yeni medyanin zamansizlik/mekansizlik, yondesme gibi
kavramlarinin etkisini hissettirmesi, gerekli teknik altyapiya sahip bireylerin kendi iceriklerini yayinlama ca-
balari, gazetecilerin haberi en hizli sekilde servis etme yarisi gibi unsurlar gazeteciligin ciktilarinin kalitesi,
etik degerlere uygunlugu gibi konularda soru isaretlerinin ortaya ¢ikmasina sebep olmustur. Zaten var olan
ve medyanin sahiplik yapisi, kurum politikalarinin etkileri gibi sebeplerden 6tiirli yasanan, haberlerde yanlis
bilgilendirme ve eksik bilgilendirme gibi sorunlar daha sik gériilmeye baslanmistir. Daha ¢ok goriinirlik, daha
cok tiklanma ile reklam geliri saglamayi uman ve ¢cogu mizah amacli ya da sansasyonel haberler Ureten sitele-
rin Urettigi iceriklerin profesyonel gazeteciler/kurumlar tarafindan paylasilmasi haberin teyit edilmesi gerek-
tigi ilkesinden ne kadar uzaklasildiginin da bir géstergesidir. Yazili basinda tespitinin mahkeme karari ile sabit
oldugu durumlarda tekzip yayinlanarak dizeltilen yanhs ve eksik bilgilendirme stireclerini, dijital diinyada
dizeltmek bu kadar kolay degildir ve bu durum dijital iletilere maruz kalan alicilari yanlis yonlendirebilmekte-
dir, yle ki; yanlis, yalan ya da eksik yazilan bu haberler alicilarin hafizalarina o sekilde yerlesebilmektedir. Or-
negin 16 Kasim 2021’de sosyal medyada ve bazi haber sitelerinde beyaz esya sirketi Profilo’nun iflas ettiginin
iddia edilmesi sonucu teyit.org sitesi yanlis sirket hakkinda haber yapildigini ortaya ¢ikarmistir. Bu ¢alismada
teyit.org da 01.01.2023 — 14.01.2023 tarihleri arasinda yer alan ve teyit edilmis tim haberlere konu otuz iki
olayin 6zlinde nasil gerceklestigini anlatan internet haberleri, gazetecilik etigi yoniinden incelenip sinanarak,
buradaki ihlaller niteliksel icerik analizi yontemi ile ortaya konmaya calisilmaktadir. Ayrica dijital okur yazarlik
farkindahginin saglanmasi icin 6nemli bir gérev Ustlenen teyit.org’un kurumsal yapisi ve isleyisine yer verile-
cektir. Arastirma ile hizla gelisen bilgi caginda haber tiiketiminin hizlanmasi sonucu yalan, eksik ve ¢arpitilmis
haberlere bas dondurtci bir sikhkla maruz kaldigimiz glinlimiizde teyit mekanizmalarina ne denli ihtiyag du-
yuldugu gosterilmeye calisilacakdtr.

Anahtar Kelimeler: Yanlis Bilgilendirme, Eksik Bilgilendirme, Teyit Siire¢leri, Gazetecilik Etigi.
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DISINFORMATION AND MISFORMATION CONCEPTS, TEYIT.ORG EXAMPLE:
A QUALITATIVE CONTENT ANALYSIS

Cavit Emre BIiLGEN

Abstract

Factors such as the increase in the speed of information dissemination and the effects of the new me-
dia concepts such as timelessness/spacelessness, convergence, the efforts of individuals with the necessary
technical infrastructure to publish their own content, the race of journalists to serve the news in the fastest
way have led to question marks on issues such as the quality of journalism’s output and its compliance with
ethical values. Caused. Problems such as misinformation and incomplete information in the news, which al-
ready exist and are experienced due to reasons such as the ownership structure of the media and the effects
of corporate policies, have started to be seen more frequently. The fact that the content produced by the sites
that hope to generate more visibility, more clicks and advertising revenue, and which produces mostly hu-
morous or sensational news, is shared by professional journalists/institutions is also an indication of how far it
has moved away from the principle that the news should be confirmed. In the digital world, it is not so easy to
correct the wrong and incomplete information processes, which are corrected by issuing a disclaimer, in cases
where the detection in the print media is fixed by a court decision, and this can mislead the recipients who
are exposed to digital messages, such that; These news, which are written incorrectly, falsely or incompletely,
can settle in the minds of the buyers in that way. For example, on November 16, 2021, because of the claim
that the white goods company Profilo went bankrupt on social media and some news sites, the website onus.
org revealed that there was news about the wrong company. In this study, internet news, which is about thir-
ty-two incidents, which are the subject of all confirmed news, between 01.01.2023 and 14.01.2023 on teyit.
org are examined and tested in terms of journalism ethics, and the violations here are tried to be revealed by
gualitative content analysis method. In addition, the institutional structure and operation of teyit.org, which
plays an important role in raising awareness of digital literacy, will be discussed. With the research, it will be
tried to show how much confirmation mechanisms are needed in today’s world where we are frequently
exposed to false, incomplete and distorted news because of the acceleration of news consumption in the
rapidly developing information age.

Key Words: Disinformation, Misinformation, Confirmation Processes, Journalism Ethic.
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WALTER BENJAMIN’iN “AURA” KAVRAMININ SOSYAL MEDYA iLE DEGISiMi:
HOPE ALKAZAR iNTERAKTIF ENSTALASYONUNUN GOSTERGEBILIMSEL ANALizi

H. Pinar DONMEZ!

Ozet

Walter Benjamin’in “Teknigin Olanaklariyla Yeniden Uretilebildigi Cagda Sanat Yapiti” isimli maka-
lesinde; 20. ylzyilin “yeni medya”si olan film ve fotograf sanatlar klasik sanat eserleriyle karsilastiriimak-
ta ve yeniden Uretim ile sanatin degistigi savunulmaktadir. Benjamin; mekanik imkanlarla yeniden tretilen
sanat eserlerinin biricikligini ve tarihini kaybettigini; “aura”sini yitirdigini ifade etmektedir. Gliniimuzde de
sanat eserlerinin sosyal medya platformlarinda paylasiimasi, “yeniden-iretilme” kavramina ¢agdas bir 6rnek
olusturmaktadir. Literatlrde, sanat eserlerinin teknik imkanlarla ¢ogaltildiginda yapitin “aura”sini kaybettigi
actklanmaktadir. Sanatgi Refik Anadol’'un Hope Alkazar isimli interaktif enstalasyonuna odaklanan bu arastir-
mada; Walter Benjamin’in “Teknigin Olanaklariyla Yeniden Uretilebildigi Cagda Sanat Yapiti” isimli makalesi
baglaminda sosyal medya ve sanat iliskileri incelenmesi hedeflenmistir. Literatlr incelemesinde, sanat eser-
lerinin sosyal medya paylasimlari araciligiyla yeniden uretildiginin 6rneklerle aciklandigi bir calismaya rastlan-
mamistir. Bu baglamda arastirmanin amaci; Walter Benjamin’in aura kavrami baglaminda sosyal medyadaki
“#thopealkazar” etiketinde yer alan génderilerin gostergebilimsel analizinin yapilmasidir. Bu arastirmada, 1-31
Mart 2022 tarihleri arasinda Instagram’da ayni etiket ile paylasilan ve en ¢ok begeni sayisina sahip olan bes
gonderi incelenmistir. Calisma bulgularinin, sosyal medya platformlari araciliglyla sanat eserlerinin “aura”sinin
degisimi ile ilgili 6Gnemli bir calisma olacagi ve gelecek calismalara isik tutacagi distinilmektedir.

Anahtar Kelimeler: Refik Anadol, Hope Alkazar, Walter Benjamin, Aura, Yeniden-Uretilme.
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THE CHANGE OF WALTER BENJAMIN’S CONCEPT OF “AURA” WITH SOCIAL MEDIA:
SEMIOTIC ANALYSIS OF HOPE ALKAZAR INTERACTIVE INSTALLATION

H. Pinar DONMEZ

Abstract

In Walter Benjamin’s article titled “Work of Art in the Age of Mechanical Reproduction”; film and pho-
tography, the “new media” of the 20th century, are compared with classical works of art, and it is argued that
art has changed with reproduction. Benjamin; that works of art reproduced by mechanical means have lost
their uniqueness and history, he states that he has lost his “aura”. Nowadays, sharing of works of art on social
media platforms constitutes a contemporary example of the concept of “reproduction”. In the literature, it
is explained that when works of art are reproduced with technical means, the work loses its “aura”. In this
research focusing on artist Refik Anadol’s interactive installation that called Hope Alkazar; it is aimed to exam-
ine social media and art relations in the context of Walter Benjamin’s article titled “Work of Art in the Age of
Mechanical Reproduction”. In the literature review, no study was found in which the reproduction of works
of art through social media sharing was explained with examples. In this context, the aim of the research is;
Walter Benjamin’s aura concept, the semiotic analysis of the posts in the “#hopealkazar” hashtag in social
media. n this research, five posts with the same hashtag and having the highest number of likes on Instagram
between 1-31 March 2022 were examined. It is thought that the findings of the study will be an important
study on the change of the “aura” of works of art through social media platforms and will shed light on future
studies.

Key Words: Refik Anadol, Hope Alkazar, Walter Bejamin, Aura, Reproduction.
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‘IDEAL’ BEDENE KARSI BiR SAVASIM:
BEDEN OLUMLAMA HAREKETi UZERINE iNCELEME

Melike SEJFULA!

Ozet

iktidarlar, icinde bulunduklari tarihsel siireg ve diizene gére belirli beden kalip yargilari Giretmektedir.
“ideal” olarak nitelendirilen bu beden 6lciileri, giizellik endistrisini ayakta tutmak adina geleneksel ve yeni
medya araciligiyla temsil edilmektedir. Medyada gorindr kilinarak, toplum tarafindan normallestirilen beden
Olcllerine sahip olmak adina bireyler, 6zellikle de kadinlar, bitmek bilmeyen bir ¢aba icerisine girmektedir.
Ancak toplumdaki herkes “ideal” beden élgiilerine sahip degildir. “ideal” beden &lgiilerine sahip olmayan bi-
reylerin beden asagilamaya (body shaming) maruz kaldiklari bilinen bir gercektir. Bireyler, beden asagilamayla
glnluk hayatta yiz yiuze karsilastiklari gibi sosyal medya lzerinden sanal bir sekilde de karsilasabilmektedir.
Sosyal medya platformlarinin kullaniminin yayginlasmasi, bireylerin bu mecralara fotograf ylkleyebilmesi ve
diger kullanicilarin bu fotograflara yorum yapilabilmesi gibi 6zellikler ¢cevrimici beden asagilamaya zemin ha-
zirlamaktadir. Ayrica internetin bireylere sundugu anonim olma durumu, beden asagilamanin sosyal medya
platformlarinda yogun bir sekilde yasanmasina neden olmaktadir. Instagram, bireylerin fotograflarini paylas-
tiklari bir platform olmasi sebebiyle beden asagilamanin siklikla gergeklestigi bir mecra olarak karsimiza ¢ik-
maktadir. Beden asagilamaya maruz kalan ve endustri tarafindan dayatilan beden kalip yargilarina karsi ¢ikan
bireyler, zaman icerisinde internet lzerinde Beden Olumlama Hareketi’ni olusturmuslardir. Beden Olumlama
Hareketi temelde, bireylerin bedenlerini oldugu gibi kabul etmelerini ve bu sekilde mutlu olmalarini kapsa-
maktadir. Beden Olumlama Hareketi’'nin popdulerligi ve bilinirligi, Instagram’da bir akima dénismesiyle birlik-
te artmistir. Calismada, endustrinin populerlesen akimlari, kendi ¢ikarlarina uygun bir sekilde dontstiirdigu
argimanindan yola gikilarak, Beden Olumlama Hareketi'nin Instagram Uzerindeki yansimalari incelenmistir.
Dolayisiyla ¢alisma kapsaminda Beden Olumlama Hareketi’'nin gecgen siire icerisinde amacinin disina ¢ikarak,
tiketim kaltlrinin bir pargasi olup olmadigi sorusuna yanit aranmistir. Calismada netnografi yontemi kap-
saminda, katilimli gézlem teknigiyle Beden Olumlama Hareketi hakkinda Instagram’da diizenli olarak icerik
Greten hesaplar analiz edilmistir. Arastirmada hareketin, beden konusunda 6nemli 6l¢tide bir farkindalik olus-
turdugu gorilse de zaman igerisinde endustri tarafindan bireyleri tiiketime yonlendirmek icin kullanilan bir
arag haline geldigi sonucuna ulasiimistir.

Anahtar Kelimeler: Beden Asagilama, Beden Olumlama, Beden Olumlama Hareketi, Instagram.
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A STRUGGLE AGAINST THE ‘IDEAL’ BODY:
A STUDY ON THE BODY POSITIVE MOVEMENT

Melike SEJFULA

Abstract

Powers produce certain body stereotypes according to the historical process and order they are in.
these body sizes, which are described as “ideal”, are represented through traditional and new media to keep
the beauty industry alive. Individuals, especially women, make an endless effort in order to have body sizes
that are normalized by the society by making them visible in the media. However, not everyone in society has
“ideal” body measurements. It is a known fact that individuals who do not have “ideal” body measurements
are subject to body shaming. Individuals may encounter body shaming face-to-face in daily life, as well as
in a virtual way through social media. Features such as the widespread use of social media platforms, the
ability of individuals to upload photos to these media, and the ability to comment on these photos by other
users pave the way for online body shaming. In addition, the anonymity offered to individuals by the internet
causes body shaming to be experienced more intensely on social media platforms. Since Instagram is a plat-
form where individuals share their photos, it appears as a medium where body shaming occurs frequently.
Individuals who are exposed to body shaming and who oppose the body stereotypes imposed by the industry
have formed the Body Positive Movement on the internet. The Body Positive Movement basically involves
individuals accepting their bodies as they are and being happy in this way. The popularity and awareness of
the Body Positive Movement has increased as it turned into a trend on Instagram. In the study, the reflections
of the Body Positive Movement on Instagram have been examined, based on the argument that the industry
has transformed the popular movements in accordance with its own interests. Therefore, within the scope
of the study, an answer has been sought to the question of whether the Body Positive Movement has gone
beyond its purpose and is a part of the consumption culture. Accounts that regularly produce content about
the Body Positive Movement were analyzed with the participatory observation technique within the scope of
the netnography method. Although it is seen in the research that movement creates a significant awareness
about the body, it has been concluded that over time it has become a tool used by the industry to direct indi-
viduals to consumption.

Key Words: Body Shaming, Body Positive, Body Positive Movement, Instagram.
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TUKETIM TOPLUMU YETINEN TOPLUMDAN TUKETEN TOPLUMA!

Reyhan GUNDUZ?

Ozet

GuUnlmuz toplumunda en 6nemli ve vazgecilmez aliskanlik tiiketimdir. Tiiketim yasam boyu devam
edecek bir davranistir. Son zamanlarda yasanan tiiketim ¢ilginligi, tiketim ve tiiketim kiltlrd kavramlarinin
dikkat cekmesini saglamis ayni zamanda tiiketim kiltiird ve tiiketim toplumu kavramlari bircok sosyal bilimler
alanini kapsayan kavram olmustur. Kitap incelemesinin amaci 326 sayfadan olusan kitabin tiiketim, tiiketim
kiltlrl, gosteris ve gosterisci tiketim anahtar kelimeler ile sosyal bilimler ve iletisim alaninda yapilacak ¢alis-
malara katkisi, kullanilan kaynaklarin yeterlilik diizeyine, kitabin tartistigi konularin amacina yonelik diizeyine,
kitabin alandaki yerine ve akademiye olan katkisina bakilarak degerlendirme yapmaktr. Tiketim kalturd, ta-
ketim toplumu, gosteris ve gosterisci tiiketim kavramlarinin tanimlari ve hedonizm, materyalizm kavramla-
rinin tiketim ile nasil iliskilendirildigi incelemis olup; arastirma yontemi olarak kitap b6lim bolim bakilarak
elestirel analiz ile incelenmigstir. Kitabin icindekiler kisminda sevgili tliiketim perisi, tiiketim toplumu ideolojisi,
kaltur Gretim sistemi, hedonizm, materyalizm, fark edilmeyi fark ettirmek, postmodernizm ve tiketici, tike-
tirken tikenmek basliklari yer almaktadir. Kitap, tliketim gosterisci tiiketim ve tiketici anahtar kelimelerinde
akademik alanda hem yardimci hem de kisilerin tiiketim konusunda bilinglenmesini saglayan bir kaynaktir.
Prof. Dr. Yavuz Odabasi son zamanlarda daha da anlamli ve giincel olan tiketim ve tiketim toplumu kavramin-
daki boslugu doldurmustur. Konu ile ilgili bilgi edinmek isteyenler ve tiketim, tiiketim kiltlri ve tiketim top-
lumu ile ilgili akademik ¢calisma yapacak arastirmacilar icin aranan bir kaynak 6zelligi gostermektedir. Tiketim
ile ilgili calismalar tezler incelendiginde bu kitaptan kaynak olarak faydalanmis olan arastirmacilarin sayisinin
fazla oldugu gorilmektedir. Kitap kaynak olarak kullaniimaya devam edilecektir ve ¢alismalarda aranan kay-
nak 6zelligini yitirmeyecektir.

Anahtar Kelimeler: Tiiketim, Tiiketim Kiiltiirii, Gésteris, Kitap, Kitap incelemesi.
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CONSUMER SOCIETY FROM CONSUMING SOCIETY TO CONSUMER SOCIETY

Reyhan GUNDUZ

Abstract

The most important and indispensable habit in today’s society is consumption. Consumption is a
lifelong behavior. The consumption frenzy experienced recently has brought the concepts of consumption
and consumption culture to the attention, and at the same time, the concepts of consumption culture and
consumption society have become concepts that cover many social sciences. The purpose of the book review
is to evaluate the contribution of the 326-page book to the studies to be done in the field of social sciences
and communication with the keywords of consumption, consumption culture, conspicuous consumption, the
level of sufficiency of the sources used, the level of the book discussing the purpose of the book, the place of
the book in the field and its contribution to the academy. The definitions of consumption culture, consumer
society, conspicuous consumption and conspicuous consumption and how the concepts of hedonism and
materialism are associated with consumption have been examined; As a research method, the book was ex-
amined chapter by chapter and critically analyzed. The contents of the book include the beloved fairy of con-
sumption, the ideology of the consumption society, the culture production system, hedonism, materialism,
being noticed, postmodernism and the consumer, being consumed while consuming. The book is a resource
that helps people in the academic field and raises awareness about consumption in terms of consumption
conspicuous consumption and consumer keywords. Prof. Dr. Yavuz Odabasl has filled the gap in the concept
of consumption and consumption society, which has become even more meaningful and up-to-date recently.
It is a sought-after resource for researchers who want to learn about the subject and who will conduct aca-
demic studies on consumption, consumption culture and consumer society. When the studies on consump-
tion are examined, it is seen that the number of researchers who have benefited from this book as a source
is high. The book will continue to be used as a source and will not lose its feature as a sought-after source in
studies.

Key Words: Consumption, Consumption Culture, Showing Off, Book, Book Review.
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DILENCILIGIN KAMUSAL ALANDAN SOSYAL MEDYA PLATFORMLARINA TASINMASI:
TiKTOK DILENCILIGi

Nesrin OZTURK SALGAR!
Yelda KORKUT?

Ozet

Yoksulluk, go¢, kentlesme gibi bircok konu etrafinda ele alinan dilencilik olgusu ge¢cmisten giinimize
her toplumda var olan, birbirine benzer davranislar sergilese de her toplumun kendine 6zgi kiltiirel yapisi-
na gore farkhlasmaktadir. Dilenci; baskalarina el acan, gecimini dilenerek saglayan, yokluktan yoksulluktan
surekli yakinan, bir seyi arsizca ve israrla isteyen ve yoksul olmadigl halde kendisini yoksul gibi gostererek
ihtiya¢c duydugu her seyi elde etmek icin dilenmeyi kendine hayat tarzi olarak benimsemis ve ekonomik olarak
durumu iyi olanlardan s6z ya da davranislarla para ve esya isteyen kisiler olarak tanimlanmaktadir. Dilencilerin
yaptiklari bu eylem de dilencilik olarak bilinmektedir. Calismada modern zamanin gercegi haline gelmis olan
dilencilik olgusunun gelisen internet teknolojisiyle birlikte kamusal alandan internet mecrasina tasinmasi ele
alinmaktadir. Yeni medyanin sosyal platformlari olan; TikTok, Instagram ve Youtube gibi canli yayin yapilan
platformlarinda deli taklidi yaparak, aglayarak veya sadece bagirarak izler kitleden hediye adi altinda para
talep edilmektedir. Siradan insanin gorinir olabilmek adina higbir icerik Gretimi olmayan yayinlar ile sadece
para kazanmak icin insanlara yalvarmalari sanal dilenciligi ortaya ¢cikarmistir. Hatta sanal diinyanin bu uygula-
masina sohretli insanlar da dahil olmaya baslamistir. Bylece e-dilencilik, internet dilenciligi veya sosyal med-
ya dilenciligi gibi kavramlar ortaya ¢cikmistir. Calismada Turkiye'de TikTok mecrasinda yapilan canli yayinlardan
bes yayin basit rastgele 6rnekleme yontem ile belirlenerek nitel icerik analizi yontemiyle incelenmistir. Canli
yayinlar ve takipcilerin yaptigi yorumlar analiz edilmis, sosyal aglarla birlikte kamusal alana ait olan dilenciligin
internet ortamina tasindigl gézlemlenmistir.

Anahtar Kelimeler: Dilencilik, Sosyal Medya Platformlari, Tiktok Dilenciligi.
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TRANSPORTING BEGGING FROM THE PUBLIC AREA TO SOCIAL MEDIA PLATFORMS:
TiKTOK BEGGING

Nesrin OZTURK SALGAR
Yelda KORKUT

Abstract

The phenomenon of begging, which is discussed around many topics such as poverty, immigration,
and urbanization, differs according to the unique cultural structure of each society, although it exhibits similar
behaviors that exist in every society from past to present. Beggar; People who open their hands to others,
earn their living by begging, constantly complain about poverty and poverty, want something shamelessly
and persistently, and pretend to be poor even though they are not poor, have adopted begging as a way of life
to get everything they need, and talk or behave with those who are in good economic condition. defined as
people who want money and goods. This act of beggars is also known as begging. In this study, it is discussed
that the phenomenon of begging, which has become the reality of modern times, has been moved from the
public sphere to the internet with the developing internet technology. Social platforms of new media; On live
broadcast platforms such as Tiktok, Instagram and Youtube, money is demanded from the audience by pre-
tending to be crazy, crying or just shouting. Virtual begging has been revealed by ordinary people’s begging
of people just to make money with publications that do not produce any content in order to be visible. Even
famous people have started to get involved in this application of the virtual world. Thus, concepts such as
e-begging, internet begging or social media begging have emerged. In the study, five broadcasts from the live
broadcasts on Tiktok were determined by random method and analyzed by content analysis method. The live
broadcasts and comments made by the followers were analyzed, and it was observed that the begging be-
longing to the public sphere, together with the social networks, was transferred to the internet environment.

Key Words: Begging, Social Media Platforms, Tiktok Begging.
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LAURA MULVEY VE SEAN NiXON’UN TOPLUMSAL CiNSIYET UZERINE
ARASTIRMALARI CERCEVESINDE KISMETSE OLUR - ASKIN GUCU TV PROGRAMINDA
CiNSIYET FAKTORUNUN iNCELENMESI

Leyla KANCA*
Mustafa Adil 0ZTURK?

Ozet

Bu calisma birincil olarak ilk bolimi YouTube kanalinda yaklasik dokuz milyon gibi bir izlenme rekoru
kiran Kismetse Olur-Askin Glicli TV programi ekseni 6rnekleminde arastirma gerceklestirilecektir. Bunu yapar-
ken Sean Nixon’in “Maskilenligi Sergilemek” adli calismasindaki ve Laura Mulvey’in Goérsel Zevk ve Anlati Si-
nemasi adli eserindeki dislincelerinden yararlanilacaktir. Bu baglamda calismanin amaci Kismetse Olur-Askin
Gucl adli program icinde temsil edilen kadinlk ve erkeklik olgularini toplumsal cinsiyet kurami baglaminda ve
bahsedilen makaleler ¢ercevesinde analiz etmektir. Ayrica bu ¢alismada ortaya c¢ikan bulgular cercevesinde
glinimiz eglence kiltirandn ve bagl oldugu gorsel anlatinin salt bir gerceklikten kagisindan 6te toplumsal
bir algl olusturdugunu ve cinsiyet olgularinin somutlasmasini agiga ¢ikardigini géstermesi bakimindan énem
tasimaktadir. Calismanin analiz kisminda Sean Nixon’un konu aldigi geleneksel erkeklik (maskiilen) tipolo-
jisinin ve bunu temsil eden gorsel olgularin degisiminin Kismetse Olur-Askin Glici adl programdaki erkek
tipolojisinde nasil var oldugunu ortaya koyulmaya calisilacaktir. Ayrica Laura Mulvey’in makalesinde kadin ol-
gusunun gorsel medyada bulundugu konum ve kontrollii imgelerin kadina dair olusturdugu izlenen kimlik (ve
izlenmekten zevk alan kimlik—skopofili) programdaki kadin yarismacilarin analiz kisminda ana eksen olustur-
maktadir. Mulvey’in makalesi dolayli olarak (bakan, izleyen ve hamle yapan) bir toplumsal erkeklik olgusuna
da degindiginden bu arastirmada yarismaci erkeklerin olusturduklari temsil de Mulvey’in analizi cergevesinde
incelenecektir. Dolayisiyla calismada Ronald Barthes’in gostergebilim yontemi kullanilacak ve ¢alismaya cesit-
lilik katmasi bakimindan Stuart Hall'in temsil Gzerine arastirmalarindan da yararlanilacaktr.
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EXAMINING THE GENDER FACTOR IN THE TV SHOW KISMETSE OLUR - ASKIN GUCU
WITHIN THE FRAMEWORK OF LAURA MULVEY AND SEAN NIXON’S
RESEARCH ON GENDER

Leyla KANCA
Mustafa Adil O0ZTURK

Abstract

This study is primarily developed in the context of the TV program Kismetse Olur-Askin Gici (Kis-
mete Olur-Askin Giicli), the first episode of which broke a viewership record of approximately nine million on
the YouTube channel. The article “Displaying Masculinity” by Sean Nixon and “Visual Pleasure and Narrative
Cinema” by Laura Mulvey form the basis for this analysis. So, in this context, thanks to the abovementioned
articles, this study aims to analyze the cultural phenomena of women and men presented in the Kismetse
Olur-Askin Glcl program within the framework of gender theories. As for the significance of this research,
it aims to reveal that today’s popular entertainment culture and its visual narratives are not only an escape
from reality but also a site that structures the social perception and embodiment of gender phenomena.
Using Nixon’s Displaying Masculinity as a case study, the article attempts to highlight the similarity between
changes in the traditional typology of masculinity and the visual ideas that represent that typology, as well as
in the visual typology of male participants and their behavior on the show. Through Laura Mulvey’s article on
the position of the female concept as gazed identity (and the identity that enjoys being gazed - scopophilia)
in visual media and its representation in controlled imagery, this research also aims to explore similar con-
cepts in the way the female contestants are portrayed and portrayed in the TV-show. Since Mulvey’s article
indirectly addresses the phenomenon of social masculinity (looking, watching, and acting), Mulvey’s analysis
also analyzes the representation of male candidates. Therefore, the research subject is primarily considered
in light of Mulvey’s and Nixon’s abovementioned articles. In addition, Ronald Barthes’ semiotics will be the
primary method for constructing this research, and Stuart Hall’s studies on representation will be partially
consulted due to its richness in content.

Key Words: Masculinity, Representation, Scopophilia, Visual Culture, Semiology, Gender.
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MATRIX 4 RESURRECTIONS FiLMiNiN “TAVSAN - ALICE” SIMGELERi BAGLAMINDA
GOSTERGEBILIMSEL COZUMLENMESI

Eyliil Ezgi TURKER!

Ozet

Calismamizda, Matrix 4 Resurrections The Matrix serisinin dordiinci filmi secim alanina alinmistir. Do-
laysiyla, Matrix filminin 6nceki G filmi Yoneten Wachowski Kardeslerden biri olan Lana Wachowski tarafindan
yazilmis ve yonetmenligi yapilmistir. Matrix 4 filmi, G¢lemenin izinden giderek 6ykiiyl daha da ileri tasimakta-
dir. Bu baglamda, filmin Birincil Kahramani Neo, kullanici adli Thomas A. Anderson’un kurdugu “Sadece riiya
olmayan riyalar goriiyorum” ctimlesi ile “Alice ve Tavsan” simgelerine gonderme yapmaktadir. Filmde, Birincil
Kahramanlardan biri olan Neo’yu Matrix’ ten ¢ikarmak icin gelen “Beyaz Tavsan” simgesi, Matrix serisinin ilk
filmde, bir kadin kahraman Uzerinde iken, dérdiinci filmde bir erkek kahramanin kash kolunda gorilmektedir.
Ozellikle de tavsan simgesi kullanilmasi “Alice Harikalar Diyari” adli gocuk masali ve ayni adla yapilan uyarla-
malara gonderme yapmaktadir. Matrix 4 filminde, masanin tzerinde “Alice Harikalar Diyar” adli masal kitabi
yer almaktadir. The Matrix serisinin uzun yillar sonra ¢ekilen dérdincd filmi “The Matrix 4 Resurrections” ori-
jinal G¢lemenin Birincil Kahramanlari Neo ve Trinity’nin donisiini merkeze ya da odaga yerlestirmektedir. Bu
baglamda da gercekligin fiziksel mi ya da bilincalti bir kurgu mu? Bunu ortaya koyabilmek ve Neo’nun kendini
bilmesi “erginlesmek” icin tavsanin “Beni takip et” sozl, tavsan deliginden gecis ve tekrar ayni yere donme
sorunsalimiz 6nem kazanacaktir. Matrix filminde ve Alice Harikalar Diyari’ ndaki “Tavsan-Alice” simgelerini,
Gostergebilim agisindan ¢oziimleyebilmek icin Greimas’in yontemi esas alinacaktir. Paris Gostergebilim Oku-
lu’ndan, Algirdas Julien Greimas’in olusturdugu Gostergebilimsel Yontem “Soylemsel Dizey- Anlatisal Diizey-
Anlamsal Diizey” baglaminda yiizeyden derinlemesine ¢dzlimlenecektir.

Anahtar Kelimeler: Matrix 4, Tavsan-Alice Simgeleri, Géstergebilimsel Cziimleme.
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SEMIOTIC ANALYSIS OF MATRIX 4 RESURRECTIONS MOVIE IN THE CONTEXT OF
“ALICE AND WHITE RABBIT” SYMBOLS

Eyliil Ezgi TURKER

Abstract

In our study, Matrix 4 Resurrections which is the fourth movie in The Matrix movie series has been
included in selection area. Hence, it was written and directed by Lana Wachowski, one of the Wachowski
sisters who directed previous Matrix movies. The Matrix 4 movie takes the story even further, following in
the footsteps of the trilogy. In this context, the movie’s protagonist, refers to the symbols of “Alice and the
Rabbit” with the phrase “I see dreams that are not only dreams” by Thomas Anderson. In the movie, the
“White Rabbit” icon that comes to remove Neo, one of the protagonist, from the Matrix, is seen on muscular
arm of a male hero in the fourth movie, while it is on a female hero in the first movie of the Matrix series.
In particular, the use of the rabbit symbol refers to the children’s fairy tale “Alice in Wonderland” and adap-
tations of the same name. In the movie Matrix 4, there is a book called “Alice in Wonderland” on the table.
“The Matrix 4 Resurrections,” the fourth film in series, shot many years later, places the return of Neo and
Trinity, the Primary Heroes of the trilogy, at the center or in focus. In this context, is your reality a physical or
a subconscious fiction? In order to reveal this and Neo’s self-knowledge, “to mature”, the rabbit’s “follow me”
word, our problem of going through the rabbit hole and returning to the same place will gain importance.
Method will be used to analyze the symbols of “Rabbit-Alice” in The Matrix movie and Alice in Wonderland
in terms of semiotics. Semiotic Method created by Algirdas Julien Greimas from Paris School of Semiotics will
be analyzed in depth from the surface in the context of “Discursive Level- Narrative Level- Semantic Level”.

Key Words: The Matrix 4, Rabbit-Alice icons, Semiotic Analysis.
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GIiSE REKORTMENI BiR AUTEUR OLARAK CHRISTOPHER NOLAN’IN ANLATI TARZI

Berkan Sahin KELES!

Ozet

Auteur yonetmenler kendilerine nadiren Hollywood’da veya ana akim sinemada bir yer bulurlar. Bu
popller alanda kendilerine yer bulduklarinda da kendilerine 6zgli hale gelmis sanatsal ticari markalarindan
cogunlukla taviz verirler. Ancak, auteur bir yonetmen olarak gorilen ve ayrica filmleri gise rekortmeni olan,
Christopher Nolan i¢in durum gecerli degildir. Hollywood yénetmeni Christopher Nolan’in anlatim tarzi hak-
kinda ¢ok sey soylendi, ancak eserlerini stisleyen kendine 6zgl anlatim tarzi hentiiz tam olarak tanimlanamadi.
Giderek artan sayida akademisyen, elestirmen ve izleyici tarafindan auteur olarak kabul edilen Hollywood
yonetmeni, kariyeri boyunca sayisiz sinema basarisina imza ath. Basarilari blyldikge, film yapma yontemleri
lizerine tartismalar da ¢ogaldi. Onun sinema Uslubunu anlamak ve anlatmak icin sayisiz ¢calisma yuratalda,
saylisiz tartisma yapildi ve sayisiz yorumda bulunuldu. Tim bu arastirmacilarin ¢alismalari ayni konu hakkinda
olmasina ragmen, hepsi konuyu farkl agilardan ele aliyor gibi gériinmektedir. Ornegin, bir arastirmaci onun
tarzini doérdiincl perde anlatisi olarak ele alirken, diger bir arastirmaci dogrusal olmayan anlati olarak ele
almis ve bir baska arastirmaci da ag anlati olarak konuyu incelemistir. Bunun sonucu olarak, yénetmenin an-
latim tarzina iliskin bilgiler, tipki onun sinema tarzi gibi, literatlre dagilmis yapboz parcalari olarak gériinmek-
tedir. Yonetmenin anlati tarzi hakkinda tam bir anlayis edinmenin, yénetmeni gise rekorlari kiran bir auteur
olmasinin altinda yatan nedenleri kavramayla hayati derecede iliskili oldugu distnilmektedir. Bu ¢alisma,
Christopher Nolan’in her filminde hakim olan ve kendini gosteren tarzini 6zet bir sekilde anlatmayi amacla-
maktadir. Bunu yapmak icin nitel arastirma yonteminden yararlanir. Bu nedenle ¢alisma, Christopher Nolan’in
anlatim tarzi hakkinda yapilan akademik ¢alismalari tarayip bir araya getirmeyi ve konuya bitincil bir anlayis
saglamayl amaglamaktadir.
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NARRATIVE STYLE OF CHRISTOPHER NOLAN AS A BLOCKBUSTER AUTEUR

Berkan Sahin KELES

Abstract

Auteur directors rarely find themselves a place in Hollywood, or in mainstream cinema, and when
they do, their artistic trademarks are mostly compromised. But, this is not the case for Christopher Nolan,
who is considered an auteur. Much have been said about the narrative style of Hollywood director Christo-
pher Nolan, however his unique narration style that has been embellishing his oeuvre has not yet been com-
pletely identified. Being considered an auteur by an increasing number of academics, critics and audience
the Hollywood director accomplished numerous cinematic successes throughout his carreer. As his successes
grew bigger, so did debates on his ways of filmmaking. To understand and explain his cinematic style myri-
ad works were conducted, numerous discussions were held and countless comments were made. Although
all these, the works of researchers, were about the same topic, they all seem to be tackling the issue from
different perspectives. For instance, one researcher considered his style as fourth act narrative, another re-
searcher treated it as non-linear narrative, and another researcher examined the subject as web narrative. As
a result of this, the information about the narrative style of the director is, much like his style, in puzzle pieces
scattered around the literature. Acquiring a complete understanding about the director’s narrative style is be-
lieved to be vitally correlated to comprehending the underlying reasons that made the director a blockbuster
auteur. This work aims to succinctly delineate Christopher Nolan’s self-revealing style which is prevalent in his
every film. To do so, it benefits from the qualitative research method. Thus, by scanning and bringing together
academic studies conducted about the narrative style of Christopher Nolan, this study intends to bring about
a holistic understanding to the subject matter.

Key Words: Cinema, Christopher Nolan, Narrative Style.
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SINEMADA RENK OGESINiN YARATTIGI ETKi:
INGMAR BERGMAN, “CRIES AND WHISPERS”

Merve DABAGOGLU!

Ozet

Sinema dilinde renklerin 6nemi, renklerin evrensel olarak insan psikolojisi Gzerinde yarathg etkile-
rinden kaynaklanmaktadir. Renklerin yarattigi etki, insanlarin kiltlrel ve psikolojik yapilarina gore degisebil-
mektedir. Bu etkiler “genel” olarak kabul edilmektedir ancak ayni zamanda bireyler kendi anlamlarini da yara-
tabilmektedir. Renklerin yarattigi etki, yapimcilarin amaclarina uygun olarak kullanilmasiyla dogru bir sekilde
yonlendirilebilmektedir ve izleyiciye daha etkili bir deneyim sunulmaktadir. Renkler, duygu ve disinceleri ifa-
de etmek, izleyicinin dikkatini cekmek, atmosfer olusturmak ve anlatimi zenginlestirmek, derinlestirmek icin
kullanilmaktadir. Bildirinin amaci; sinemanin 6nemli etkenlerinden olan renk 6gesinin gorsel ve anlamsal agli-
dan sinemada nasil kullanildigini; renk kullanimi agisindan dikkat ¢ceken ve yogun duygular barindiran, 2005 yi-
linda Time dergisi tarafindan diinyanin yasayan en bliylik ydnetmeni olarak nitelendirilen Ingmar Bergman’in,
biri Oscar biri de BAFTA olmak lizere toplam 3 6diil, 7 adaylik kazanan “Cries and Whispers” filmi tzerinden;
renklerin filmin genel etkisini nasil artirdigini ve temalari, duygulari, karakterleri nasil yansittgini incelemektir.
Bu calismada Ingmar Bergman’in tek bir rengi 6n plana cikarip, anlatilarinin bir pargasi haline getirmesiyle
dikkat ceken “Cries and Whispers” filmi incelenecektir. Filmde ask, kayip ve insan duygularinin karmasikliklari;
kirmizi, siyah ve beyaz renkler kullanilarak anlamlandiriimistir. Calismada ise bu (¢ rengin karakterler, iletilen
duygular, semboller, temalar Gzerindeki etkisi ve filmin genel 6zelliklerini nasil artirdigini, film temalarini ve
yonetimini nasil yansithgi incelenmistir. Gostergebilimsel analiz yontemi kullanilarak yapilan analiz sonucunda
izleyiciye yansitilmak istenen tim 0Ogelerin; rengin gerek bir obje olarak kullaniimasiyla gerek karakter 6zel-
liklerini ve yasanilan duygulari daha belirgin bir sekilde izleyiciye yansitan bir arag¢ olarak kullanilmasiyla ne
kadar etkili bir etken oldugu sonucuna varilmistir. Filmin renk 6gesiyle izleyiciye ne yansitmayl amacladigi ve
izleyicide ne uyandirdigi agiklanmaya calisiimistir.
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THE EFFECT OF COLOR IN THE CINEMA:
INGMAR BERGMAN, “CRIES AND WHISPERS”

Merve DABAGOGLU

Abstract

The importance of colors in the language of cinema stems from the universal effects they have on
human psychology. The effect that colors create can vary depending on individuals’ cultural and psycholog-
ical structures. These effects are generally accepted, but at the same time, individuals can create their own
meanings. The effect that colors create can be directed in the right way by using them in line with the goals
of the producers, and a more effective experience can be offered to the audience. Colors are used to express
emotions and thoughts, attract the viewer’s attention, create an atmosphere, and enrich and deepen the
narration. The purpose of this paper is to examine how the visual and semantic aspects of the color element,
which is an important factor in cinema, are used in the film “Cries and Whispers,” which is directed by Ingmar
Bergman, who was named the greatest living director in the world by Time magazine in 2005, and which won
a total of 3 awards and 7 nominations, one of which was an Oscar and the other a BAFTA, in terms of its use of
color, and how colors increase the general impact of the film and reflect its themes, emotions, and characters.
In this study, the “Cries and Whispers” film, which is remarkable for highlighting a single color and making it
a part of its narrative, is examined. The complexities of love, loss, and human emotions in the film are given
meaning through the use of red, white and black colors. In this study, the effect of these three colors on the
characters, conveyed emotions, symbols, themes, and the general characteristics of the film and how they
reflect the themes and direction of the film are examined. As a result of the analysis conducted using the
semiotic analysis method, it was concluded that all the elements intended to be reflected to the audience
were very effective when the color was used both as an object and as a tool to reflect the character traits and
emotions more vividly to the audience. The purpose of the film’s use of color to reflect to the audience what
it intends to convey and what it evokes in the audience is explained.

Key Words: Color in Cinema, Effect of Colors, Semiology.
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GOZLEMCI BiR BAKIS ACISIYLA KURGUSAL GERCEKLIGIN iNSASI:
“ARKADASIMIN EVi NEREDE?”

Ferdi TASKIR!

Ozet

Sinema, ilk yillarinda nesnel ve olgusal diinyanin yeniden sunumunda 6nemli bir ara¢ olmustur. Bu
donemde glindelik yasami oldugu gibi dogrudan, dolaysiz olarak ele alan filmler ¢ekilmis ve gerceklik, yonet-
menler tarafindan midahale edilmeden, olagan sadeligiyle yansitilmaya c¢alisiimistir. Kisa siirede, sinematog-
raf araciligiyla hikaye anlatabilme yetkinligi gelistirilmis dolayisiyla bu durum kurgusal bir yapiya ait temel
bilesenlerin olusmasina kapi aralamistir. Bu olgudan sonra sinemada gergeklik, kurmaca ve belgesel ayrimini
ve tartismasini da beraberinde getirmistir. Glinimuze yaklastigimizda, hareketli gérintiler her ne kadar 6zgul
anlat dilleri yardimiyla gesitli gerceklik tasarimlarinda bulunsalar da 6zellikle belgesel ve kurmaca anlati dilleri
varligini stirdiirebilmis, bu yapilarin birbirleri arasinda geciskenlik arz etmesi ise filmlerdeki gerceklik arayisi-
ni iceriksel ve bicimsel baglamda sorgulanir hale getirmistir. Dolayisiyla sinematografik anlati cercevesinde
perdeye yansiyanlar, “gerceklesmekte olan midir” ya da “gercekmis-gibi (verisimilitude) aktarilan midir” so-
rularini karsimiza ¢ikarmaktadir. Sinemasinda belgesel ve kurmaca unsurlari bir arada kullandigi gézlemlenen
iranli ydnetmen Abbas Kiyariistemi’nin, belgesel ve kurmaca gercekligi harmanlayarak 6zgiin bir sinema dili
yarathgl gortlmektedir. Bu ¢alismada, yonetmenin gbzlemci bakis acisiyla olusturdugu kurmaca bir yapim
olan “Arkadasimin Evi Nerede?” filminin, belgesel ve kurmaca gerceklik egilimi baglaminda niteliksel icerik
analizi gerceklestirilecektir. Bu dogrultuda, Bill Nichols tarafindan agimlanan belgesel yéntemlerden gézlemci
bicemin, tanimlarina ve ozelliklerine yer verilmistir. Sadeligin gercekligine ve estetik derinligine uzanan bu
gozlemci Uslup, filmde insa edilenin kurmaca mi yoksa kurmacanin icerisinde var olan belgesel mi sorularini
akla getirmektedir. Bu calismanin amaci; belgesel ve kurmaca anlati yontemlerinin film icerisinde nasil yer
edindigini acikliga kavusturmak ve bu kavramlarin gergeklik insasinda nasil bir rol Gstlendiginin izini stirmek
olacaktir. Yonetmen filmde, kurmaca varligin yani sira belgesel anlayis cercevesinde etnografik bir gozlem
getirerek hikayenin gectigi diinyaya dair bir pencere agmakta, belgesel ve kurmaca arasinda muglak bir alan
yaratmaktadir. Bu miiphem alanda kamera, hem hikayeyi anlatan bir ara¢c hem de her seyi gozlemleyen bir
gozlemci konumunda kullanilmis boylece iki yonli bir anlatiya sahip oldugu sonucuna varilmistir.
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CONSTRUCTION OF FICTIONAL REALITY FROM AN OBSERVATIVE PERSPECTIVE:
“WHERE IS MY FRIEND’S HOUSE?”

Ferdi TASKIR

Abstract

Cinema has been an important tool in the representation of the objective and factual world in its
early years. During this period, films were shot that dealt with daily life directly and reality was tried to be
reflected in its usual simplicity without interference by the directors. In a short time, the ability to tell a story
through a cinematograph was developed, so this situation led to the formation of the basic components of a
fictional structure. After this fact, reality in cinema has brought the distinction and discussion between fiction
and documentary. As we approach the present day, although moving images have various reality designs
with the help of specific narrative languages, especially documentary and fictional narrative languages have
survived, the fact that these structures are transitive between each other has searched for reality in films
guestionable in terms of content and form. Therefore, what is reflected on the screen within the framework
of the cinematographic narrative raises the questions of “is it become reality” or “is it conveyed as if it were
real”? Itis observed that Iranian director Abbas Kiarostami, who is observed to uses documentary and fiction-
al elements together in his cinema, has created an original cinematic language by blending documentary and
fictional reality. In this study, qualitative content analysis will be carried out in the context of documentary
and fictional reality orientation of the movie “Where Is My Friend’s House”, a fictional film created by the
director from an observer perspective. In this direction, the definitions and features of the observer style,
one of the documentary methods defined by Bill Nichols, are included. This observant style, which reaches
the reality of simplicity and esthetic depth, raises the question of whether what is constructed in the film is
fiction or is the documentary that exists within the fiction. The aim of this study; is to clarify how documen-
tary and fictional narrative methods take place in the film and to trace what role these concepts play in the
construction of reality. In addition to the fictional presence, the director brings an ethnographic observation
within the framework of documentary understanding, opens a window to the world where the story takes
place, and creates an ambiguous space between documentary and fiction. In this ambiguous area, the cam-
era has been used both as a tool that tells the story and as an observer observing everything, so it has been
concluded that it has a two-way narrative.

Key Words: Where Is My Friend’s House, Documentary, Fiction, Reality, Observer (Style).
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KULTURLERARASI iLETiSiM ARACI OLARAK BELGESEL FiLM TURU:
HEIMEi-MARU FiLMi UZERINE DEGERLENDIRME

Hayriye SAVASCIOGLU?

Ozet

Kultlrlerarasi iletisimin bir disiplin olarak 6nemi glinden giine artmaktadir. Glinlimiizde kiltirlerarasi
iletisimde gérsel sanatlar 6zellikle sinema, kiiltiir ihracati ve iliskiler agisindan énemli bir aractir. Bu gergevede
belgesel filmler teknolojide yasanan gelismeleri kullanarak son yillarda daha cok kisiye ulasabilmekte ve bir
baska kiltlrian anlasiimasina, 6grenilmesine, iliskilerin gelismesine katki sunmaktadir. Cografi olarak uzak iki
lke olan Japonya ve Turkiye’nin diplomatik iliskilerinin baslamasi 19. ylzyilin ikinci yarisina dayanmaktadir.
Ozellikle 16 Eyliil 1890 yilinda yasanan Ertugrul Firkateyni kazasi sonrasinda gelisen temaslar, iran- Irak savasi
ve her iki Glkede yasanan deprem facialari sonrasi dayanisma hikayeleriyle devam etmistir. Bu iki uzak tlke
arasinda az bilinen Heimei-Maru gemisinin hikayesi 2018 yilinda 'Vatana Giderken Heimei-Maru” belgeselin-
de konu edilmistir. 2019 ve 2020 yillarinda uluslararasi festivallerde, 6zel resepsiyonlarda ve Tokyo’da 25. Tir-
kiye-Japonya Is Konseyi Ortak Toplantis’nda da gosterilen belgeselin, iki iilke arasindaki iletisimin gelisimine
katkisi mevcuttur. Bu calismanin amaci “Vatana Giderken Heimei-Maru” filmi lGizerinden kiltlrlerarasi iletisim
araci olarak belgeselin, Tirkiye - Japonya 6zelinde iki Glkenin yakinlasmasina sundugu katkinin incelenmesidir.
Bu kapsamda, ayrica, film tlrl olarak belgesel sinemanin tarihsel sireci ve kiltirlerarasi iletisime etkisi tart-
silacaktr.
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DOCUMENTARY FILM AS AN INTERCULTURAL COMMUNICATION TOOL:
REVIEW ON HEIMEI-MARU FILM

Hayriye SAVASCIOGLU

Abstract

The importance of intercultural communication as a discipline is increasing day by day. Today visual
arts continue to be an important tool in intercultural communication, especially in terms of cinema, cultural
export and relations. Documentary films, on the other hand, have been able to reach more people in recent
years by using the developments in technology and contribute to the understanding and learning of other
cultures and the development of relations. The beginning of diplomatic relations between two geographical-
ly distant countries, Japan and Turkey, dates back to the second half of the 19th century. The contacts that
developed especially after the Ertugrul Frigate accident on 16 September 1890 continued with stories of
solidarity after the Iran-lrag war and earthquake disasters in both countries. The story of the ship Heimei-Ma-
ru, which is not very well known between these two distant countries, was the subject of the documentary
“Going To The Homeland Heimei-Maru” in 2018. This documentary screened at international festivals, special
receptions and “The 25th Turkey-Japan Joint Business” comminitee meeting in Tokyo at the 2019 and 2020.
The contribution of the documentary to the development of communication between the two countries is
notable. In this study, we tried to analyze the contribution of Turkey and Japan to intercultural communica-
tion by using the documentary “ Going To The Homeland Heimei-Maru”. While doing this, the historical pro-
cess of documentary cinema as a film genre and its impact on intercultural communication will be discussed.

Key Words: Culture, Communication, Documentary, Going To The Homeland Heimei-Maru.
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OMER KAVUR’UN “GizLi YUZ” FILMiINDE ARAYIS TEMASI

Civan ORUC?
Ala SiVAS GULCUR?

Ozet

Omer Kavur, Tirk sinemasinda 1970’li yillardan itibaren yer almis, kendine 6zgii tisluba sahip bir yo-
netmendir. Filmografisi genel bakisla ele alindiginda, sinemasina 6zgi tekrar eden temalar ve stilistik 6zellikler
mevcuttur. Bu nedenle Kavur, Turk sinemasi literattriinde auteur olarak degerlendirilmistir. Kavur’un filmle-
rinde yarattigl kahramanlarin basta goriinir bir amag pesinde baslayan dissal yolculuklarinin siireg icerisinde
giderek i¢sel bir yolculuga, bir farkindaliga donlismesi onun sinemasindaki tematik ortakliga isaret etmektedir.
Yonetmen, ilk donem calismalarinda kahramanin arayisini fiziksel bir amacin ardinda 6rtiik olarak aktarirken,
sonrasinda filmografisinde “Anayurt Oteli” (1987) ile baslayan kirilma ile birlikte bu arayisi, fiziksel bir amacin
ardinda sakl tutmadan, dogrudan igsel bir yolculugun temsiliyle sunmustur. Yonetmenin filmografisindeki bu
egilim arayis temasini beraberinde tasimaktadir. S6z konusu i¢sel yolculugun getirdigi farkindaligin arayis te-
masi ile birleserek yonetmenin “Gizli Yiz” (1991) filmindeki basat karakterlerde nasil ilerledigi bu ¢alismanin
temel sorunsalini olusturmaktadir. Bu ¢alismanin amaci, Omer Kavur’un “Gizli Yiz” filmini ydnetmenin filmog-
rafisindeki tematik ortaklik baglaminda degerlendirmektir. Bu baglamda Kavur’un filmlerindeki ortak arayis
temasi auteur yaklasim isiginda aktarildiktan sonra “Gizli Yiiz” filminin karakterleri s6z konusu tema baglamin-
da degerlendirilecektir. Karakterlerin hikdye 6rgisi stiresince gecirdikleri donlstim ortaya konulacaktr.
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THE THEME OF SEARCH IN THE MOVIE “HIDDEN FACE” BY OMER KAVUR

Civan ORUC
Ala SiVAS GULCUR

Abstract

Omer Kavur is a director with a unique style who has been involved in Turkish cinema since the 1970s.
Taking an overview of his filmography, there are recurring themes and stylistic features specific to his cinema.
For this reason, Kavur has been evaluated as an auteur in Turkish cinema literature. The fact that the external
journeys of the heroes Kavur created in his films, which initially started in pursuit of a visible purpose, grad-
ually turn into an inner journey, an awareness, points to the thematic partnership in his cinema. While the
director implicitly conveyed the hero’s search behind a physical purpose in his early works, he later presented
this search with the representation of an inner journey, without keeping it hidden behind a physical purpose,
with the break that started with the “Homeland Hotel” (1987) in his filmography. This trend in the director’s
filmography carries with it the theme of search. The main problematic of this study will be how the awareness
brought by the inner journey in question, combined with the quest theme, how the director progresses in
the main characters in the movie “Hidden Face” (1991). The aim of this study is to evaluate Omer Kavur’s film
“Hidden Face” in the context of the thematic partnership in the director’s filmography. In this context, after
the theme of common quest in Kavur’s films is conveyed in the light of the auteur approach, the characters
of the movie “Hidden Face” will be evaluated in the context of the theme in question. The transformation of
the characters during the story arc will be revealed.

Key Words: Omer Kavur, Auteur, The Theme of Search, The Movie “Hidden Face”.
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NEDIMELER TABLOSU “LAS MENiINAS” ONUNDE NATO LiDERLERININ
AiILE FOTOGRAFININ GOSTERGEBILIMSEL COZUMLENMESi

Emirhan GOKDUMAN!

Ozet

ispanya’nin baskenti Madrid’de yapilan ve ¢agimizin en dnemli NATO goriismelerinden biri olarak
gerceklestirilen 2022 NATO Liderler Zirvesi’nde, zirveye katilan 44 (lkenin liderleri Madrid Prada Muizesinde-
ki Nedimeler Tablosu “Las Meninas” 6niinde aile fotografi cektirmislerdir. Nedimeler Tablosu, 1656 yilinda,
saray ressami Diego Velazquez tarafindan yapilmistir. Tabloda saray ve icinde yasayanlar, gorsel kiltir soleni
baglaminda resmedilmistir. Ressam Veldzquez, resminde (¢ buyik odak noktasi olusturmustur. Odak nokta-
lari: Birinci odakta, ressamin kendisi Veldzquez olarak resimde yer almaktadir ve tuval bize ters bir bicimde
durmaktadir. ikinci odakta, resmin icerisinde Kraliyet Ailesi yer almaktadir. Resmin dip duvarinda bir ayna var-
dir ve aynaya ispanya Krali IV. Felipe ve Kralice Avusturyali Maria Anna’nin gériintiileri yansimaktadir. Uglincii
odakta, Kral'in bes yasindaki kizi Prenses Margarita ile nedimeleri ve saray cliceleri bulunmaktadir. Ayni za-
manda, Nedimeler Tablosu (¢ boyutlu teknigin tarihte ilk defa kullaniimasi ile “sembolizm” ve “gostergebilim”
acisindan biyldk 6nem arz etmektedir. Dolayisiyla da, diinya liderlerinin bu tablo (Las Meninas) 6niinde “aile
fotografi” cektirmeleriyle; resim gérsel kiiltiiriinden, fotograf gorsel kiiltiiriine gegis g6z konusudur. Ozellikle
de, Nedimeler Tablosu ve Liderlerin Aile Fotografi bizlere, bakanin bakilan oldugu ve insanlari icine ¢ektigi
ya da icine katildig1 sorunsalina gotiirmektedir. Bu perspektiften, 1656 yilindan 2022 yilina dogru, diinyada
degisen ya da degismeyen “gorsel kiiltlir simgeleri”’nin ortaya konmasi amaclanmaktadir. Calismada, se¢im
alanina alinan “Nedimeler Tablosu” ve “Liderlerin Aile Fotografi”ni gostergebilim agisindan ¢oziimleyebilmek
icin A.J. Greimas’in yontemi esas alinacaktir. C6zimleme Paris Gostergebilim Okulu’ndan, Algirdas Julien Gre-
imas’in olusturdugu gostergebilimsel yontemin “sdylemsel diizey, anlatisal diizey ve mantiksal-anlamsal du-
zey” baglaminda incelenmesiyle ve ylizey yapidan daha derin yapiya dogru gidilmesiyle yapilacaktr.
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SEMIOTIC ANALYSIS OF THE FAMILY PHOTO OF THE NATO LEADERS IN FRONT OF
THE PAINTING “THE LADIES-IN-WAITING, LAS MENINAS”

Emirhan GOKDUMAN

Abstract

At the 2022 NATO Summit held in Madrid, the leaders of the 44 countries participating in the summit
took a family photo in front of the “Las Meninas” (The Ladies-In-Waiting) painting in the Museo del Prado. Las
Meninas was made in 1656 by Diego Velazquez. Velazquez created three major focal points in his painting.
Focal points: In the first one, Veldzquez is in the painting as the painter and the canvas is not facing us. In the
second one, the Royal Family is in the picture as well. On the back wall there is a mirror reflecting the King
Philip IV and Mariana of Austria. And in the third one, there are the King’s daughter Princess Margarita, her
maids and the court dwarfs. Las Meninas is of enormous significance in terms of “symbolism” and “semiol-
ogy”, as the three-dimensional painting technique was used for the first time in history. Therefore, with the
world leaders having their “family photograph” taken in front of “Las Meninas”; the transition from the visual
culture of painting to the visual culture of photography is taking place. Las Meninas and the Leaders’ Family
Photograph take us to the problematic that the beholder is the one being looked at and that we are involved
in or drawn into the images. In this perspective, the “visual cultural symbols” that have changed or have not
changed in the world from 1656 to 2022 are aimed to be revealed. In the study, the method created by Algir-
das Julien Greimas will be used in order to analyze “Las Meninas” and “Leaders’ Family Photograph” in terms
of semiotics. The analysis will be carried out by going from the surface structure to the deeper structure in
the context of “discourse level, narrative level and logical-semantic level”.

Key Words: Las Meninas, Family Photo of NATO Leaders, Semiotic Analysis.
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HERMAN VE CHOMSKY’NiN PROPAGANDA MODELI ISIGINDA CALL OF DUTY:
MODERN WARFARE OYUNUNUN iSLAMOFOBI VE ZENOFOBI
ACISINDAN iNCELENMESI

Ogulcan GUNGOR!

Ozet

GUnUmiz dinyasinda basili ve gorsel yayinlar araciligiyla yapilan propaganda faaliyetlerine 21. Ylzyil
ile birlikte oyunlar da dahil olmustur. Ozellikle AAA (Triple A) oyunlar dénemine gecildiginde -teknolojik iler-
lemeler ile oyunlarin daha da gercgekgi hal almasi- bu driinlerin propagandada kullanimini yayginlastirmistir.
Oyun sektorinin bitgesi ve diinya capindaki oyuncu sayisinin her gegen giin artmasi da goéz 6niline alindigin-
da, oyunlarin da artik propaganda ve ideoloji insasinda cok 6nemli bir arag haline geldikleri ortadadir. Arastir-
mamizda &ncelikli olarak Chomsky ve Herman’in Propaganda insasi ele alinmis olup daha sonrasinda Ekonomi
Politik anlatilmistir. Kiiltiir, Zenofobi ve islamofobi’nin kisa tanimlari da yapilmis ve daha sonrasinda da Dijital
Savas Oyunlarindan bahsedilmistir. Dijital savas oyunlari icerisinde de PlayStation, Xbox ve PC icerisinde en
popller serilerden biri olarak kabul edilebilecek Call of Duty ana oyun serisinin dérdiinct baslikh oyunu olan
Modern Warfare ele alinmis ve gorsel igerik analizi yapilarak oyundaki zenofobik ve islamofobik propaganda
analiz edilmistir. Konvansiyonel propaganda sistemlerinden farkl olarak oyunlar, oynayan kisiyi bir hikaye ici-
ne ana karakter olarak alarak kisinin oyun icindeki olaylar ile birebir etkilesime ge¢cmesini saglamaktadir. Bu
noktada kisi propagandaya maruz kaldigini her zaman fark edememektedir. Oyun icerisindeki senaryo, karak-
terler, karakterlerin siyasi konumlari, konu islenisi, oyun ici ve gercek hayattaki yansimalari ile karsilastirmali
olarak ele alinarak gergek ve oyun icerisindeki paralellikler gz 6niine koyulmaya calisilmistir. Karakterlerin
isimleri, karakter tasarimlari, bélimlerin gectigi sehirler, bu sehirlerdeki semboller, siyasi ve dini gondermeler
incelenerek oyun igindeki propagandanin islenis bicimi analiz edilmistir. Dijital oyunlar ve propaganda alanin-
da literatlirde ¢ok sayida ¢alisma bulunmamasi sebebiyle bu arastirmanin alanda yapilacak baska ¢alismalara
da kaynak olusturabilecegi distiniImektedir.

Anahtar Kelimeler: Propaganda Insasi, Zenofobi, Islamofobi, Dijital Savas Oyunlari, Call of Duty:
Modern Warfare.
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AN EXAMINATION OF XENOPHOBIA AND ISLAMOPHOBIA IN THE CALL OF DUTY:
MODERN WARFARE VIDEO GAME IN THE LIGHT OF PROPAGANDA MODEL BY
HERMAN AND CHOMSKY

Ogulcan GUNGOR

Abstract

In today’s world, games have been included in the propaganda activities made through printed and
visual publications with the 21st century. Especially when the AAA (Triple A) games period was passed -
the games becoming more realistic with technological advances - the use of these products in propaganda
became widespread. Considering the budget of the gaming industry and the increasing number of players
around the world, it is clear that games have become a very important tool in propaganda and ideology build-
ing. In our research, Chomsky and Herman’s Propaganda Construction was discussed first and then Political
Economy was explained. Short definitions of culture, xenophobia and Islamophobia were also made and then
Digital War Games were mentioned. Among the digital war games, Modern Warfare, the fourth titled game
of the Call of Duty main game series, which can be considered as one of the most popular series in PlaySta-
tion, Xbox and PC, is picked as the subject and xenophobic and Islamophobic propaganda in the game was
analyzed by analyzing the visual content. Unlike conventional propaganda systems, games take the player
into a story as the main character, allowing the person to interact with the events in the game one-to-one. At
this point, a person does not always realize that he is exposed to propaganda. The scenario in the game, the
characters, the political positions of the characters, the treatment of the subject, the reflections in the game
and in real life were discussed in comparison with the reality and the parallels in the game were tried to be
built. The names of the characters, the character designs, the cities where the chapters take place, the sym-
bols in these cities, political and religious references were examined and the way of propaganda’s handling
in the game was analyzed. Since there are not many studies in the literature in the field of digital games and
propaganda, it is thought that this research can be a source for other studies in the field.

Key Words: Propaganda Construction, Xenophobia, Islamophobia, Digital War Games, Call of Duty:
Modern Warfare.
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DILDEKi METAFORLARIN GORSELLESTIRILMESi ARACILIGIYLA MiZAH URETIMi:
BANKA REKLAMLARI

Giilden TUMER?

Ozet

Metafor, dilin hatta dislincenin vazgecilemez bir parcasidir. Antik Yunan dilinde meta (6tesi) ve pherin
(tasimak) kelimelerinden tlretilen “metafor”, anlami bir yerden baska bir yere tasimaktadir. Distince ile kul-
lanilan metaforlar arasindaki glicli bag lizerine calisan Lakoff ve Johnson, 1980°de kaleme aldiklari Metaphors
We Live By baslikli kitaplarinda konuya iliskin kuramlarini paylasmistir. Bu ¢alismanin kuramsal ¢ergevesini de
Lakoff ve Johnson’in Kavramsal Metafor Kurami olusturacaktir. Sanatta ve calismada konu edilecek sekilde
mizahta metafor kullanimi 6nemli bir yer tutmaktadir. Dilde varligi unutulmus metaforlar lizerine diisinmeye
sevk etmek, komedi unsuru olabilmektedir. Dilde bir kalip haline dénismis ifadelerdeki gorsellige donerek
onu canlandirmak, eglenceli sahneler yaratmada basvurulan yontemlerden biridir. Calismanin amaci, mizahin
vazgecilmez bir unsur oldugu reklam diinyasinda, dilde varligi unutulmus metaforlardan nasil faydalanildigini
saptamaktir. Arastirmanin evreni reklamlarken érneklem olarak banka reklamlari tercih edilmistir. Bankalarin
Grlnlerini genis halk kitlelerine en anlasilir sekilde anlatmak icin siklikla basvurdugu yéntemlerden biri mizah-
tir. Ornegin “para tutma” derken kastedilen fiziki anlamda parayi elde tutma degil, tasarruftur. Garanti Bankasi
icin cekilen “Parayl Tutamayan Adam” reklam filmi serisinde basroll tstlenen Dogu Demirkol, gercek anlam-
da parayl tutamamakta; paralar cebinden ugup gitmektedir. Demirkol da sevdiklerini kaybedecekken Garanti
Emeklilik Gelecek Kogu’yla tanisarak parayi tutmayi 6grenir ve reklamin mesaji izleyiciye ulastirilir. Calismada
reklam serisindeki para tutma metaforunun gorsellestirilerek canlandirilmasi incelenecektir. Ayrica Cem Yil-
maz’in rol aldigi is Bankasi reklami, Sahan Gékbakar’in rol aldig1 Halkbank reklamlari, Cengiz Bozkurt’un rol al-
dig1 Garanti Bankasi reklamlari, Ahmet Kural ve Murat Cemcir’in rol aldig1 Yapi Kredi reklamlari da incelemeye
tabi tutulacaktir. Calismada reklam metinleri gostergebilimsel analiz yontemiyle incelenecektir.
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PRODUCING HUMOR THROUGH VISUALIZATION OF METAPHORS IN LANGUAGE:
BANK ADS

Giilden TUMER

Abstract

Metaphors are essential for language and even for thought. In the book Metaphors We Live By,
George Lakoff and Mark Johnson have published in 1980, Lakoff and Johnson, who were researching the con-
nection between mind and metaphors, presented their theories. While creating the theoretical framework
of this study, Lakoff and Johnson’s Conceptual Metaphor Theory will be used. The use of metaphor has a
significant position in art and especially in humor, as it will be the subject of this study. One of the the ways
that used to produce entertaining scenarios is shedding light on metaphors whose presence has almost been
forgotten. The aim of this study is to determine how the forgotten metaphors in the language are used in the
advertising world where humor is an indispensable element. The survey universe is advertisements. Bank
advertisements are chosen as sample. Humor is one of the methods that banks often prefer to introduce their
products to the public in the most understandable way. One of the idiom whose metaphorical roots have
been forgotten in the language is “holding money”; which’s meaning is not physical retention, but savings.
Dogu Demirkol, plays leading role in Garanti Bank commercial series “The Man Who Can’t Hold the Money”,
can’t literally keep the money; money is flying out of his pocket. While Demirkol is about to lose his loved
ones, he meets Garanti Pension Future Coach and learns how to hold money. Like this a variety of commercial
examples will be examined in this study, such as is Bankasi, Halkbank, Garanti Bank, Yapi Kredi adds. In the
study, advertisement texts will be examined by semiotic analysis method.

Key Words: Metaphor, Add, Comedy.
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SINEMADA KURGUNUN ANLATIYA ETKiSi UZERINE TARIHSEL BiR BAKIS

Orgin UZUN?

Ozet

Sinemanin ilk dénemlerinde ihtiyactan ortaya ¢ikan ya da deneysel amagli kullanilan sonrasinda ise
devinimi saglamak, anlam yaratmak, seyircide yabancilasma etkisi olusmak gibi amaclarla bilingli bir sekilde
kullanilan kurgu da bir anlatim araci olarak sinemanin vazgecilmez bir 6gesi olmustur. Sinemanin ortaya ¢iki-
sindan bu yana var olagelen sinema akimlari, sinema kuramlari, yonelimler, tirler, manifestolar vb. o ya da bu
sekilde kurguya dair bir seyler séylemek ihtiyaci hissetmisler, sinemaya dair olan fikirlerini kurgu ile nasil ve-
rebileceklerine kafa yormuslardir. Bunu yaparken kimileri kurguyu sinema yapim siirecini kolaylastiran teknik
bir arag olarak gorirken kimisi gergegi seyirciye sunmak konusunda kurguya nasil basvurabileceklerini kuram-
sallastirmislardir. Bu ¢alismada sinemada kurgunun bilingli bir sekilde kullanilmaya baslanmasindan bu yana
belli bash sinema akimlarinin ve kuramcilarin kurguyu ele alis bicimlerinin o akimlari veya kuramlari temsil
eden filmler tzerinden mizansen elestirisi yontemiyle karsilastirmali bir analizi amaglanmaktadir. Dekor, ay-
dinlatma, kostiim ve dramaturjinin de dahil oldugu mizansen elestirisi yontemi sinirlandirilarak sadece kurgu
Ozelinde ele alinmistir. Elsaesser ve Buckland tarafindan bir istatiksel bicim analizi olarak ele alinan mizansen
elestirisi sadece sekanslarin hangi sirayla sunuldugunu iceren genel kurguyla degil ayni zamanda sahneler ara-
sinda gegcisleri de konu edinmesi ve bu gecislerin akimlar ile olan baglantisini ele almasi bakimindan ¢alismaya
yon verecektir. Bu calismayla sinema akimlarini temsil eden 6rnek filmleri misansen elestirisi ile gerceklik
persfektifinden agiklanmasi bakimindan literatiire katki sunulmasi hedeflenmektedir. Sinemada kurgu tarzini
belirleyen basat aktdr yonetmenin gergegi yansitma tarzidir. Bu baglamda calisma Arnheim, Bazin gibi ku-
ramcilar, ingiliz Belgesel Okulu gibi ekoller ve italyan Yeni Gergekgiligi gibi akimlarin basini ¢cektigi gercekgiligi
kuramsallastirmayl amaglayan Gergekgiler ile bunlarin karsisinda yer alan Bigimciler 6zelinde ele alinacaktr.
Birbirine karsit gibi gortinse ve yontemleri farkli olsa da bu iki yonelimin asil amaci gercegi aramaktir. Ardindan
1950 sonrasi ilhamlarini bicimcilerin gercegi arama fikrinden yontemlerini ise Gergekgilerden alan Free Cine-
ma, Candid Eye, Direct Sinema ve Fransiz Yeni Dalga gibi akimlar tGzerinde durulmustur.

Anahtar Kelimeler: Kurgu, Gergekgiler, Bicimciler.
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A HISTORICAL OVERVIEW OF THE EFFECT OF EDITING ON THE NARRATION
IN CINEMA

Or¢in UZUN

Abstract

Editing, which emerged out of necessity or was used for experimental purposes in the first periods
of cinema, and then was used consciously for purposes such as providing movement, creating meaning and
an alienation effect on the audience,has also become an indispensable element of cinema as a means of ex-
pression. All the things about the cinema such as theories, trends, genres, manifestos that have existed since
the birth of the cinema felt the need to say something about editing. While doing this, some see editing as a
technical tool that facilitates the process of cinema production, while others theorize how they can apply to
editing in order to present the truth. In this study, it is aimed to make a comparative analysis of the main cine-
ma movements and the way the theorists handle editing since the conscious use of editing in cinema, through
the method of mise-en-scene criticism, through films representing those movements or theories. The mise-
en-scene critique method, which includes decor, lighting, costume and dramaturgy, has been limited only
in context of editing. The mise-en-scene critique, which is handled by Elsaesser and Buckland as a statistical
form analysis, will guide the study in terms of not only the general editing including the order in which the
sequences are presented, but also the transitions between the scenes and the connection of these transitions
with the movements. With this study, it is aimed to contribute to the literature in terms of explaining the sam-
ple films representing their cinema movements from the perspective of reality with mise-en-scene criticism.
The dominant factor that determines editing style in the cinema is the director’s way of reflecting the reality.
In this context, the next part of the study will be discussed in the scope of the Realists theorists those aiming
to theorize realism led by movements such as Arnheim and Bazin, schools such as the British Documentary
Movement and Italian Neorealism, and, their opponents the Formalists. Although they may seem contradic-
tory and their methods are different, the main purpose of these two tendencies are to seek the truth. Then,
the movements that took their inspiration from the idea of seeking the truth of the formalists and the their
methods from the Realists after 1950 such as Free Cinema, Candid Eye, Direct Cinema ve French New Wave,
was examined in the study.

Key Words: Editing, Realism, Formalism.
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DEGISEN iZLEME BiCIMLERi KAPSAMINDA “BINGE WATCHING” iLE iLGiLi
CALISMALARIN BiBLIYOMETRIK ANALIzi

Galip Berk SARAC!

Ozet

Gunumuzde dijital iletisim teknolojilerindeki gelismelere bagh olarak degisen izleme bicimleri ice-
riklerin tiketilme siresini ve bicimini de koklli bir sekilde donlstiirmektedir. Son donem calismalarda etkin
paradigma olan pasif izleyicilere dair algi, yerini aktif izleyiciye biraktig1 soylenebilmektedir. Buna bagli olarak
bu nesil izleyici sadece gelen iletileri alan degil, bu iletileri ayni zamanda kendi haz ve istekleri dogrultusunda
kullanip, yorumlayan ve yeniden ifade eden bir izleyici tlrtdir. Teknolojik degiseme bagl olarak ortaya ¢ikan
yeni izleme bicimlerine yonelik bir kavram olan binge watching, seri izleme, asiri izleme, maraton izleme,
tikinircasina izleme olarak da literatlirdeki yerini almistir. Bu yeni izleme bigimi olan binge watching, bir film
ya da dizi bélimlerinin ardi ardina ve uzun soluklu olarak izlenmesi/tiketilmesidir. Bu izleme/tiketme eylemi
tek basina olabilecegi gibi bir grup arkadasla sosyal bir etkinlik olarak da gerceklesebilmektedir. Bu baglamda
arastirmanin temel amaci “binge watching” ile ilgili yapilmis ¢calismalarin bibliyometrik yontemle incelenmesi-
dir. Alan yazin incelendiginde izleme bigimleri ile ilgili calismalara yonelik bir artis oldugu gozlenmektedir. Ca-
lisma kapsaminda Yuksekogretim Kurulu Ulusal Tez Merkezinde yayinlanan tezler ve DergiPark’ta yayimlanmis
binge watching lizerine yapilan ¢alismalar bibliyometrik analiz ydntemi kullanilarak incelenmistir. Ornekleme
dahil edilen calismalar her iki web sitede de arama ¢ubuguna “binge watching, binge watch, seri izleme, asiri
izleme, maraton izleme, tikinircasina izleme” anahtar kelimeleri girilerek sinirlandiriimistir. Arastirmada “bin-
ge watching” ile ilgili yapilan tezler ve Uretilen makaleler, bibliyometrik analiz ile cesitli kategorilere ayrilarak,
analiz edilmistir.

Anahtar Kelimeler: izleme Bicimleri, Binge Watching, Bibliyometrik Analiz.
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BIBLIOMETRIC ANALYSIS OF STUDIES ON “BINGE WATCHING” WITHIN THE SCOPE
OF CHANGING VIEWING PATTERNS

Galip Berk SARAC

Abstract

Today, changing viewing styles due to the developments in digital communication technologies rad-
ically transform the time and form of consumption of content. It can be said that the perception of passive
viewers, which is the active paradigm in recent studies, has been replaced by active viewers. Accordingly, this
generation of viewers is a type of viewer who not only receives incoming messages but also uses, interprets,
and re-expresses these messages in line with their own tastes and desires. Binge-watching, which is a concept
for new forms of watching that emerged due to technological change, has also taken its place in the liter-
ature as serial watching, binge-watching, marathon watching, and binge-watching. Binge-watching, which
is this new form of watching, is the consecutive and long-term watching/consumption of a film or series of
episodes. This act of watching/consuming can take place alone or as a social activity with a group of friends.
In this context, the main purpose of the research is to examine the studies on “binge-watching” by the bib-
liometric method. When the literature is examined, it is observed that there is an increase in the number of
studies on viewing styles. Within the scope of the study, theses published in the National Thesis Centre of
the Council of Higher Education and studies on binge-watching published in DergiPark were examined using
the bibliometric analysis method. The studies included in the sample were limited by entering the keywords
“binge watching, binge watch, serial watching, binge watching, binge watching, marathon watching, binge
watching” in the search bar on both websites. In the research, theses and articles about “binge watching”
were analyzed by dividing them into various categories with bibliometric analysis.

Key Words: Watching Formats, Binge Watching, Bibliometric Analysis.
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YAKIN iLISKiLERDE iLETiSiM:
BiR CERCEVE OLARAK iLiISKISEL TURBULANS TEORISi

Serap SARACLI*

Ozet

Yakin iliskilerin gelismesinde ve stirdirilmesinde iletisim en etkili unsur olup, iletisimin dogasi iliski-
lerin her asmasinda farkhlik gosterir. Cesitli uyaranlarla inisli ¢cikish devam eden kisilerarasi iletisim siregleri,
cesitli durum, tutum veya davranis degisikligi karsisinda ortaya cikan turbulansa veya zorluga karsl hassastir.
iliskisel calkanti veya iliskisel istikrarsizliga yol agan kosullari ortaya koyma potansiyeline sahip olan iliskisel
turbilans teorisi ise, kisiler arasindaki iliski gecis streglerinin ve 6zel yasam olaylarinin duygulari ve bilissel
degerlendirmeleri nasil kutuplastirdigini ve kisiler arasindaki mesaj alisverisini nasil bozdugunu aciklar. Bu-
nunla birlikte kisisel iliskilerdeki iletisime iliskin bilissel, duygusal ve iletisimsel degiskenler arasinda nedensel
iliskileri aciklayan énemli bir bakis agisi da sunar. iliskisel tiirbiilans teorisi, havacilik tiirbiilansi metaforuyla
tasvir edilir. Buna gore bazi uguslar purizsiz, fonksiyonel, keyifli ve olaysizdir ve yerden kag fit yliksekte oldu-
gunuzun c¢ok farkinda degilsinizdir. Ancak basing degisiminin etkisiyle olusan ani irtifa farki yolculara glivende
olup olmadiklari konusunda endise yasatir ve ucus gorevlileri ve pilotlardan gelen mesajlar, yasanan endiseyi
hafifletebilir veya arttirabilir. Bu durumda yolcularin duygulari, distinceleri ve eylemleri ucus personelinden
kaynakli olarak algiladig gliven diizeyine dogrudan bir tepki olarak gelisir. Tum endiseleri azaltmanin tek yolu
ise glivenli bir sekilde yere dénmektir. iliskisel tiirbiilans teorisi de kisilerarasi iletisimde taraflarin birbirlerine
karsi olumsuz duygularda bir artis yasadiklari, iliskisel degiskenlik iceren ¢alkantili zamanlardaki bilissel deger-
lendirmeleri ve duygulari ortaya cikaran nedensel siirecleri ifade eder. Kisilerarasi iletisim alan yazininda kav-
ramsal ve kuramsal cercevenin gelismesine katki sunan ve kuramsal bir degerlendirmeyi iceren bu ¢alismada,
kuramin temel varsayimlari ele alinmis, iliskisel tirbulansin, kisiler arasindaki tim iletisimi nasil etkileyebile-
cegi ve kisilerarasi iletisimi nasil karakterize ettigi agiklanmistir.

Anahtar Kelimeler: Yakin iliskiler, Kisilerarasi Iletisim, iliskisel Tiirbiilans Teorisi, Gegis Siirecleri.
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COMMUNICATION IN CLOSE RELATIONSHIPS:
RELATIONAL TURBULENCE THEORY AS A FRAMEWORK

Serap SARACLI

Abstract

Communication is the most effective element in the development and maintenance of close relation-
ships, and the nature of communication differs at each stage of the relationship. Interpersonal communica-
tion that ebb and flow with various stimuli are susceptible to turbulence or difficulty in the face of a change in
situation, attitude or behavior. Relational turbulence theory, which has the potential to reveal the conditions
that lead to relational turbulence explains how relationship transitions and specific events polarize emotions
and disrupt the exchange of messages between people. It also offers an important perspective that explains
causal relationships between cognitive, emotional and communicative variables related to communication
in personal relationships. Relational turbulence theory is depicted through the metaphor of aviation tur-
bulence. Some flights are smooth, functional, pleasant and uneventful, and you are not very aware of how
many feet above the ground you are. However, the sudden altitude difference caused by the pressure change
makes passengers anxious about whether they are safe, and messages from flight attendants and pilots can
decrease or increase this anxiety. Passengers’ emotions, thoughts and actions are then a direct response
to their perceived level of trust in the flight crew. The only way to reduce all anxiety is to return safely to
the ground. Relational turbulence theory refers to the causal processes that elicit cognitive evaluations and
emotions during turbulent times of relational variability in interpersonal communication when the partners
experience an increase in negative feelings towards each other. In this study, which contributes to the de-
velopment of the conceptual and theoretical framework in the interpersonal communication literature and
includes a theoretical evaluation, the basic assumptions of the theory are discussed, and it is explained how
relational turbulence can affect all communication between partners and how it characterizes interpersonal
communication.

Key Words: Close Relationships, Interpersonal Communication, Relational Turbulence Theory.
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DIJITAL AKTiViZM: BiR LITERATUR CALISMASI

ismail Miicahit AYDEMIR!
Ayse CENGIZ TEMiZKAN?

Ozet

Dijital iletisim teknolojilerinde yasanan gelismeler ve internetin yaygin kullanimi ile artan dijitallesme
slreci, kitle iletisim araclarini ve geleneksel medya kavramini dontstliirmus, dijital medya ve sosyal ag kavra-
mini ortaya ¢ikarmis ve bu sayede toplumun sosyal ve siyasi hayatinda ¢ok derin donlsiimlerin yasanmasina
zemin hazirlamistir. Toplumsal yasamda karsilasilan sorunlarin ¢ozilmesi talebini iceren ve bu amacla yapi-
lan “Orgutli tepki gosterme bicimi” olan ‘aktivizm’ kavrami da s6z konusu dijital dontsimden etkilenmistir.
GUnumizde dijital sosyal aglar araciligi ile gerceklestirilen aktivizm eylemleri ‘dijital aktivizm’ olarak isimlen-
dirilmektedir. Bu ¢alismada amag, internet ortami ve sosyal aglar lGzerinden gerceklestirilen dijital aktivizm
orneklerinin kolektif bir cabaya dontisirken gecirdigi dontsiim, kavramlar tGzerinden ortaya koymak ve dijital
aktivizm kavraminin cergevesini belirlemektir. Bu amacla bu ¢alisma ilgili literatliriin gegmisten giniimiize
bir akisla taranmasi ile gerceklestirilmis ve argiimantatif bir metod kullanilarak tartisilmistir. Calismamizda
dijital aktivizm kavraminin tarihsel slrecteki gelisimi, toplumsal hareketlerin gecmisten glinimize yasadigi
doénisum, geleneksel ve dijital aktivizm kavramlarinin literatirdeki karsiligi ve dijital aktivizm tirleri Gzerinde
durulmustur. Bu baglamda temel sorulara cevap aranirken, dncelikle gegmisten bugline toplumsal hareket-
lerin gecirdigi doniisim incelenerek, eski ve yeni toplumsal hareketlerin yapisi tartisiimistir. Yeni toplumsal
hareketlerin hangi konular lzerinde yogunlastigl incelenmis ve bu kavramsal degisimin nedenleri lizerinde
durulmustur. Ayrica dijitallesme ile degisen aktivizm kavraminin degisen yapisi, s6z konusu yapi icerisinde olu-
san yeni tanimlar ve kavramlara yer verilmistir. Dijital sosyal aglar, yapisi geregi kitlelere ¢abuk ulasabilme, et-
kilesimli iletisim ortamlari saglama ve farkl ortamlardaki iletilerin capraz bir sekilde paylasilabilme avantajlari
sunarak, aktivizm hareketlerinin 6ncelikli tercih ettigi mecralar haline gelmistir. S6z konusu avantajlarinin yani
sira dijital aktivizm eylemine katilan insanlarin verdikleri cabanin azligl, ayni zamanda ¢ok sayida glindemin
hizlica paylasima girerek, 6nceki tepkilerin hizlica unutulmasi gibi dezevantajlar da bulunmaktadir. Calismanin
sonucunda dijital aktivizm kavraminin gelecegi hakkinda kisa bir dngériide bulunulmus ve bu alanda yapilabi-
lecek muhtemel ¢alismalara yer verilmistir.
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DIGITAL ACTIVISM: A LITERATURE STUDY

Ismail Miicahit AYDEMIR
Ayse CENGIZ TEMiZKAN

Abstract

The increasing digitalization process with the developments in digital communication technologies
and the widespread use of the internet has transformed the mass media and the traditional media concept,
revealed the concept of digital media and social network, and thus paved the way for profound transforma-
tions in the social and political life of the society. The concept of “activism”, which includes the demand for
solving the problems encountered in social life and which is an “organized form of reaction” made for this
purpose, has also been affected by the said digital transformation. Today, activism actions carried out through
digital social networks are called ‘digital activism’. The aim of this study is to reveal the transformation of the
examples of digital activism carried out over the internet and social networks as they turn into a collective
effort, through concepts and to determine the framework of the concept of digital activism. For this purpose,
this study was carried out by scanning the relevant literature from the past to the present and discussed using
an argumentative method. In our study, the development of the concept of digital activism in the historical
process, the transformation of social movements from past to present, the equivalent of traditional and
digital activism concepts in the literature and types of digital activism are emphasized. In this context, while
seeking answers to basic questions, first of all, the transformation of social movements from past to present
has been examined and the structure of old and new social movements has been discussed. In addition, the
changing structure of the concept of activism, which has changed with digitalization, and new definitions and
concepts formed within the said structure are included. As a result of the study, a brief prediction was made
about the future of the concept of digital activism and possible studies that could be done in this field were
included.

Key Words: Activism, Digital Activism, Social Movements, Social Media Activism.
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GELENEKSEL MEDYA TEKNOLOJISININ
YENi MEDYA TEKNOLOJISIYLE KARSILASTIRILMASI

Sara GOUMIDI*

Ozet

Bu calismada geleneksel medya teknolojisi ile yeni medya teknolojisi arasinda bir karsilastirma ele
yapilacaktir. Modern bilgi ve iletisim teknolojileri hayatin her alanini degistirmis, bireylerin ve gruplarin faali-
yetlerini benzeri gérilmemis bir sekilde etkilemistir. Boylece yeni medya ile ugrasmak bir gercek ve kaginilmaz
hale gelmis, yeni medya en énemli ve en hizli arag haline gelmistir. Medyanin tanik oldugu teknolojik devrim
ve gelisime ragmen geleneksel medya kullanimina devam edilmis, geleneksel medyada olan zaman ve mekan
engellerini kaldirarak onu 6nemli 6l¢tide gelistirmistir. Medya liderleri tarafindan kontrol edilen ve toplumun
cesitli kesimlerine acik olan herkes yayinci olabilir ve mesajini diinyanin herhangi bir yerine iletebilir. Konu-
larin ve fikirlerin bazi elitlerin denetim ve sansirl altinda tartisiimasi, bilgiye ve bilgiye erisimde ufuklarin
acilmasina, bilgi Gretimine ve bireyler arasindaki iletisimin artmasina katkida bulunmus, bireyi alma ve sunma
konusunda aktif bir ortak haline getirmistir. Géruslere gore yeni medya, diinyadaki iletisimi tek yonli olmak-
tan cok yonli bir yonteme donistirmis ve sosyal aglar, topluluk tyeleri arasindaki etkilesimi ifade eder hale
gelmistir. Geleneksel, modern veya dijital medya olsun, ylz yize iletisim gerekmez, ancak geleneksel medya
yeni medyayl tamamlayabildiginden, cogu durumda gli¢li reklam kampanyalari elde etmek icin her ikisi bir-
lestirilebilir. Her biri 6nemli bir hayati rol oynar ancak bu yoniine ragmen geleneksel medya ile yeni medya
arasinda birkac fark vardir. Gegmisten giinimuze teknolojik gelismelerle birlikte medya da bu gelismelerden
etkilenmistir. Ozellikle dijitallesme ile birlikte iletisim teknolojilerindeki gelismeler medyadaki degisimi de et-
kilemistir. Bu degisiklikle birlikte geleneksel medya uygulamalari yerini yeni medya uygulamalarina birakmis-
tir. Yeni medya teknolojilerinin bireylere sundugu olanaklar dogrultusunda yurttas gazeteciligi anlayisinin yeni
bir anlayisla hizla yayildigi goérilmektedir. Teknoloji ile i¢ ice bliylyen ya da hayatlarinin ilerleyen yillarinda tek-
nolojiyi kullanmaya baslayan bireyler, yeni medyanin sagladigi tim imkanlardan yararlanma firsati bulmustur.
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COMPARISON OF TRADITIONAL MEDIA TECHNOLOGY
WITH NEW MEDIA TECHNOLOGY

Sara GOUMIDI

Abstract

In this study, a comparison will be made between traditional media technology and new media tech-
nology. Modern information and communication technologies have changed every aspect of life, affecting
the activities of individuals and groups in an unprecedented way, so dealing with new media has become a
reality and inevitable, and new media has become the most important and fastest tool. Despite the techno-
logical revolution and development witnessed by the media, it has not canceled the traditional media, on the
contrary, it has improved it significantly by removing the time and space barriers. According to the views, the
new media has transformed the communication in the world from one-way to a multi-directional method and
social networks have come to express the interaction between community members. They merge with their
environment and are the main controllers of the communication system. Whether it’s traditional, modern
or digital media, they don’t have to compete face-to-face, but since traditional media can complement new
media, in many cases both can be combined to achieve strong advertising campaigns. From past to present,
along with technological developments, the media has also been affected by these developments. Especially
with digitalization, developments in communication technologies have also affected the change in media.
With this change, traditional media applications have been replaced by new media applications. It is seen that
the concept of citizen journalism is spreading rapidly with a new understanding in line with the opportunities
offered by new media technologies to individuals.

Key Words: New Media, Traditional Media Technology, Social Media, Communication.
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GUNUMUZDE PSIKOLOJiIK DANISMANLIKTA ILETiISIMIN ONEMI

Zeynep ELIBOL!

Ozet

Psikolojik danismanlik statik alan degildir. Bu alanda siirekli yeni yontemler gelistirilmektedir.Yeni
yontemlerin ortaya ¢itkmasi ve gelistirilmesi bir zenginlik olmakla birlikte, ayni zamanda beraberinde sorular
getirmekte ve riskler ihtiva etmektedir. Yeni yontem gercekten yeni mi yoksa mevcut olan bir ydntemin adimi
degistirildi veya ezoterik bir yontem psikolojik terapi adi altinda mi pazarlandi? Bu alanda medyada ¢ok rekla-
ma rastlamak mimkiindir. Medyaya derin inan¢g mihendisligi, sevgi sifadir, enerji dengesi veya derin sezgiyi
ogrenmek gibi sloganlarla dikkat ¢ekilmektedir. Burda ¢ok genis bir pazar s6z konusudur. Bu alanda Rogerian
yontem ile Freudyen yéntem gibi birbirinden oldukga farkli metodlar s6zkonusudur. Tedavi yontemi olarak
ikiside Sokratik sorgulama ydntemini uygulasa da ikisinin kullandigi dil, iletisim yollari ve teknik farkhdir. insan
cevresi ile iletisime gegmeden 6nce kendisi ile iletisime geger. Farkindalik bu konuda ¢ok etkilidir. ingilizcesi
Mindfulness Meditation (MM) olan farkindaligin kdkeni Budizmin inang sistemine dayanmaktadir. Ginimuz-
de MM in birkag versiyonu bulunmaktadir. Saglik alaninda en genel sekli Kabat-Zinn tarafindan gelistirilmistir
ve MBSR (mindfullness based stress reduction) olarak taninmaktadir. MBSR 6grencilerine diisiince ve duy-
gularinda tam farkindahga izin vermelerini meditasyon ile 6gretir. Farkindalk teknikleri gliniimiizde manevi
olan ve olmayan terapilerde yer almaktadir. Terapi ve bilimsel alanda budizmin inang sisteminden yararlani-
liyorken, dlinya capinda Musliman terapist ve psikolojik danismanlar tarafindanda islamin inang sisteminden
farkindalk ile alakal teknikler gelistirilmektedir. Ani fark etmek ve sakinlikten faydalanmak kendi kaynaklarina
ve yeni olana kapiyi agar. Tip sosyologu olan Aaron Antonovsky nin salutogenez konseptinde yer alan kohe-
rensdeki anlasabilirlik ve anlamlilik iletisim olarak 6nemli bir yer almaktadir. Bu ¢ergevede farkindalik yarat-
mada iletisimin roli incelenecek ve psikolojik danismanlikta kullanilan iletisim teknikleri belirlenecektir.
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THE IMPORTANCE OF COMMUNICATION IN PSYCHOLOGICAL
COUNSELING NOWADAYS

Zeynep ELIBOL

Abstract

Psychological counseling is not a static field of profession. Experts in the field develop new methods
constantly. Although the emergence and development of new methods are an asset, it also brings questions
and contains risks. Is the new method undoubtedly new, or did they change its name, or did they promote
esoteric practices as psychological counseling techniques? You come across many advertisements in the me-
dia in this area. In the press and new media, it is conspicuous how companies promote; working on the deep
belief, the healing power of love, energy balance, or learning how to control deep intuition. There is a huge
market in this regard. For example in this field , there are quite different methods, such as Rogerian and
Freudian. Although both apply the Socratic questioning method as a treatment technique, their language and
communication are different. Before communicating with others in one’s environment, people communicate
with themselves. Regulating awareness is very effective in this regard. The concept of Mindfulness — in Eng-
lish, Mindfulness Meditation (MM) — originates in Buddhism’s belief system. Today, there are several versions
of MF. Kabat-Zinn developed the basic version in the health field, known as MBSR (Mindfulness-based stress
reduction). MBSR teaches students to allow full awareness regarding their thoughts and feelings through
meditation. In this sense, we notice that today, techniques for raising Awareness divide into spiritual and
non-spiritual therapies . While experts generally have recourse to Buddhism’s belief system in treatment and
science, Muslim therapists and psychological counselors worldwide develop techniques for raising awareness
based on Islam’s belief system Recognizing the moment and benefiting from calmness opens the door to
one’s resources and new opportunities. The medical sociologist Aaron Antonovsky speaks of understandabil-
ity and meaningfulness in his Salutogenic approach, which nowadays has an important place in communica-
tion. In this context, the role of communication in raising awareness will be examined and the communication
techniques used in psychological counseling will be determined.
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YENi GAZETECILIK ANLAYISINDA DiJiTAL PRATIKLER: DRONE GAZETECILIGi

Giilsiim GUNEY!?

Ozet

Dijitallesme, insani konu alan ve insanin yasam standardini yiikseltmek adina her alanda kendisini
gosteren bir aktarim sirecidir. Bu siireg, gazetecilik pratiklerinde de dénlisiim ve yeniliklere neden olmaktadir.
Kaynagini yasamin kendisinden alan haber, ona ulasmaktan onu iletmeye kadar olan siireci dijitallesmenin bir
neticesi olarak sunar. Yenilenen teknolojik aracglar ile birlikte haberlesme farklilastiriimis ve habere ulasma
ivmesi haberin toplanmasi ve yayinlanmasinda gazeteciler icin cok daha ehemmiyetli bir hale blurinmustar.
Yeni gazetecilik pratikleri de bu siirecin bir parcasi olarak yenilenme ve gelismeyi beraberinde getirmistir.
Drone gazeteciligi ise bu yeni gazeteciligin bir yeni versiyonu olarak karsimiza ¢ikmaktadir. Drone kelimesi gu-
nimizde “pilotsuz ucabilen araglar”, “insansiz hava araci”, “insansiz hava sistemleri” ifadelerinin karsiliginda
kullanilmaktadir. Drone’larin icat edilmesi; ilk olarak askeri ve savunma araci olarak kullanim bulurken, zaman-
la gelistirilmis ve boyutlari kiigultilmus, ardindan hobi ve ticari amaglarla kullanilmaya baslanmistir. Ginimiz
kosullarina gelindiginde kullanimi ve erisilebilirligi daha kolay hale gelmis olan drone’lar; givenlik, kesif ve
iletisimin yani sira teslimat, yardim ve gazetecilik amach olmak Uzere sivil ve ticari olarak gesitli kullanimlari
mevcuttur. Gazetecilik meslegi icin drone’lari daha gekici bir bilgi edinme ve goriintilime teknolojisine do-
nlstiren en 6nemli 6zelligi; getirdigi gokylziine erisim kolayligidir. Drone araciligiyla ¢ekilen kusbakisi cekim-
ler ve bunun neticesinde saglanan gorseller inanilirligi kuvvetlendirmekte ve pekistirmektedir. Fakat bir sorun
olarak bakildiginda drone’larin yiksek gézetleme teknolojisi; hava sahasi glvenligi, ulusal givenlik, insan ve
toplum saghgi, 6zel yasamin gizliliginin korunmasi gibi giivenlik temelli endiseleri kapsamaktadir. Bu endise-
lerden dolayi tlkelerde drone kullanimina belirli kisitlayici yasal diizenlemeler getiriimektedir. Bu anlamda ha-
ber Ureten kuruluslarin drone’lari haber amach kullanmak icin izin almalari kolay olmamaktadir. Bu ¢calismanin
oncelikli amaci; medyanin adapte olmak zorunda oldugu yeni teknolojilerden olan drone gazeteciliginin ge¢-
misteki kullanim alanlarina deginerek, tanimini yapmak ve Turkiye’deki kullanim oranlarini belirlemektir. Son
olarak drone’larin haber tiketim, dagitim ve en basta da haber lretim siirecine etkisi incelenerek, gazetecilik
mesleginin gelismesinde sundugu olanaklar ve getirdigi sinirliliklarin ortaya koyulmasi amaglanmaktadir.
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DIGITAL PRACTICES IN THE NEW UNDERSTANDING OF JOURNALISM:
DRONE JOURNALISM

Giilsiim GUNEY

Abstract

Digitalization is a transfer process that focuses on people and manifests itself in every field in order to
raise people’s living standards. This process also leads to transformations and innovations in journalism prac-
tices. The news, which takes its source from life itself, presents the process from reaching it to transmitting
it as a result of digitalization. With the renewed technological tools, communication has been differentiated
and the acceleration of accessing the news has become much more important for journalists in collecting
and publishing the news. New journalism practices have also brought about renewal and development as a
part of this process. Drone journalism, on the other hand, is a new version of this new journalism. Today, the

n u

word drone is used in response to the expressions “vehicles that can fly without a pilot”, “unmanned aerial
vehicle”, “unmanned aerial systems”. Invention of drones; While it was first used as a military and defense
tool, it was developed and reduced in size over time, and then it began to be used for hobby and commercial
purposes. When it comes to today’s conditions, drones, which have become easier to use and access; It has
a variety of civilian and commercial uses, including security, reconnaissance and communications, as well as
delivery, relief and journalistic purposes. The most important feature that turns drones into a more attractive
information and imaging technology for the journalism profession; It is the ease of access to the sky that it
brings. Bird’s-eye shots taken by drone and the resulting visuals strengthen and reinforce credibility. Howev-
er, when viewed as a problem, the high surveillance technology of drones; It covers security-based concerns
such as airspace security, national security, human and public health, and protection of privacy. Due to these
concerns, certain restrictive legal regulations are brought to the use of drones in countries. In this sense, it is
not easy for news producing organizations to obtain permission to use drones for news purposes. The primary
aim of this study is; The aim is to make a definition by referring to the past usage areas of drone journalism,
which is one of the new technologies that the media has to adapt to, and to determine the usage rates in
Turkey. Finally, by examining the effects of drones on news consumption, distribution and especially the news
production process, it is aimed to reveal the possibilities and limitations it brings in the development of the
journalism profession.
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