Plastic— Free Paks
TRASHBLITZ




LANDSCAPE

SITE MAP

COMMUNITY
SCIENCE

RESULTS

YOSEMITE
FACELIFT

RECOMMEN-
DATIONS

APPENDIX




"Our national patky were once home To-

Nalive People who- for Thouwsands of yec

- PLASTIC-FREE PARKS WORKING GROUP -




The Landocape

The Plastic-Free Parks working group is advocating for a reduction
in single-use plastic in national parks. Earlier this year, nearly 70,000
members of the public petitioned the Department of the Interior to
eliminate the sale and distribution of single-use plastics throughout
the National Park Service, an initiative that is supported by over 80%
of American voters. According to Department of the Interior
reporting, almost 80,000 tons of solid waste was generated on
Interior lands in 2020, and plastics accounted for a significant
portion of that total.

In 2011, the National Park Service began the implementation of a
policy to phase out the sale of single-use plastic water bottles. More
than 20 national parks, including Yosemite, Yellowstone, and Zion,
successfully stopped the sale of plastic water bottles, eliminating
nearly 2 million disposable plastic water bottles and saving up to
111,743 pounds of plastic and 141 metric tons of greenhouse gas
emissions. Unfortunately, this policy was reversed in 2017 by the
Trump Administration.

On World Ocean Day, the Department of the Interior issued
Secretarial Order 3407 to direct the phase out of single-use plastic
in national parks and throughout the entire department. The order
calls for a reduction in the procurement, sale, and distribution of
single-use plastic products and packaging, with the goal of phasing
out single-use plastic products by 2032 — 10 years from now.

The goal of Plastic-Free Parks TrashBlitz is to provide valuable data
on plastic pollution in national parks to support and advise more
effective plastic pollution policy measures. Knowing which plastic
items and companies are the worst offenders in national parks can
help the Department of the Interior determine where to focus their
energies first, while simultaneously acting as evidentiary support for
legislation, like the Reducing Waste in National Parks Act.
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Sl Map.

558 VOLUNTEERS PARTICIPATED IN 44 CLEANUPS AT SITES AROUND
THE COUNTRY, INCLUDING NATIONAL PARK UNITS AND FEDERAL
LANDS (URBAN PARKS, NATIONAL FORESTS, AND MONUMENTS

MANAGED BY NPS).
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1.0cean Beach 9. Cuyahoga Valley NP
2.Maritime Historical Park 10. Daingerfield Island

3.Pinnacles NP 11. Washington DC Capital Area
4.Yosemite NP 12. Delaware Water Gap

5.Crater Lake NP 13. Fire Island Lighthouse

6.Glacier NP 14. Kenai Fjords NP

7.Theodore Roosevelt NP 15. Ala Kahakai National Historic Trail
8.Chattahoochee River 16. Northern Mariana Islands
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Communily Science

Plastic pollution is not an issue to be left only to policymakers, and scientific discovery
should not be left only to PhDs. We are all key stakeholders in the health and future of our
communities and environment. TrashBlitz provides a platform for everyone to contribute
to community science by gathering relevant data to find the right solutions for a better
tomorrow. This data can be used to further campaigns, strengthen legislation, and foster

environmental stewardship, giving everyone the opportunity to create change.

Communily Sloniey

"We can't clean our way out of this waste pandemic, but cleanups are a

powerful tool to raise awareness and inspire individuals to tackle the root
of the problem — the industries producing the waste. Plastic pollutes at
every step of its lifecycle, but much of the consequences are hidden from
view. Cleanups are just one small window into the entire toxic life cycle of
plastic. We're motivated by the power of citizen science and data collection
as a powerful tool to create upstream, systemic change."
Surfrider San Francisco

“We're using TrashBlitz brand audit data from Kenilworth Park to
advocate for policy measures and practices to reduce plastic and other
beverage container litter being dumped in our neighborhoods, parks,
and waterways in Washington, DC."

Sierra Club, DC Chapter

"We are excited grow our impact working with Pacific Island communities in our national parks
from Kona Hawai’i to San Francisco! We have been applying cigarette butt counts to leverage
policy change and alter behavior to reduce toxic plastic waste as we focus on the source: single
use plastic manufacturers. The branded data set allows us to approach businesses to
empirically demonstrate that they too can be part of the solution by product substitution."
Shark Stewards



Resully

14,237 PIECES OF TRASH WERE TAGGED IN THE
TRASHBLITZ RESEARCH PLATFORM.

KEY FINDINGS & OBSERVATIONS: I

e 81% of trash recorded was plastic (by count).

e Food-related packaging made up 45% of total waste recorded.

o Foodware accessories, including cups (355), straws (294), lids (278), utensils
(133), plates (91), takeout containers (75), and stirrers (22) comprised almost
10% of total trash.

o Textiles, including clothes, hats, gloves, and shoes, were the 5th most common
item found.

¢ Volunteers observed most trash near visitor's centers and campsites, and less

on more remote hiking trails.
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Yosemite Facelift is an annual cleanup event in Yosemite National Park. Since the start of

Facelift in 2003, Yosemite Climbing Association has led the collection of over 1 million

pounds of trash from the park. This year, more than 1,300 volunteers took part over the

course of five days, collecting 14,780 pounds of trash. TrashBlitz volunteers randomly
sampled data from volunteer trash hauls to get a snapshot of the overall waste found. This

was the first time this type of data was collected from the event.
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1.FOOD WRAPPER

2.BOTTLES
5.CIGARETTE BUTTS
4 BOTTLE CAPS y > o _' - _
AL . "Yosemite I\.Jatlonal Pafrk and park partners fare
y collaboratively working on the Zero Landfill
: Initiative, made possible by the National Park
Foundation and Subaru of America. This program
moves Yosemite closer to zero-waste status,
extending our local landfill lifespan and reducing
our environmental impact. Our efforts can be seen
through the implementation of recycling and
composting programs, placement of new

2.MARLBORO infrastructure and signage, and continuous visitor
outreach and education. We ask that visitors

3.NATURE VALLEY
4 PARLIAMENT consider what trash they are bringing into the park
. and what trash they will generate while they are

5. KIRKLAND : - :
here. Every individual plays a part. Preserving and
protecting Yosemite starts with You."

1.CAMEL

Tina Goehring, Yosemite Conservancy Zero
Landfill & Sustainability Coordinator




Recommendations:

POLICYMAKERS

PASS LEGISLATION SUPPORTING PLASTIC-FREE PARKS

The TrashBlitz data underscores the need for an urgent shift away from the
sale and distribution of single-use plastics in national parks. Passing the
Reducing Waste in National Parks Act will prevent future administrations

from reversing this policy and allowing the sale and distribution of single-use
plastics in national parks to continue.

I've been lucky enough to visit seven National Parks during my time in Congress.
Each visit emphasizes the importance of protecting these national treasures from all

threats -- plastic pollution being one of them. These visits have also taught me that
plastic pollution in our parks causes serious damage to many fragile ecosystems.
That’s why | am the lead sponsor of the Reducing Waste in National Parks Act to
ban the sale of single-use plastics in National Parks. | have been encouraged by
Secretary Haaland’s commitment to reducing the sale and distribution of single-use
plastic on our country’s public lands by 2032. While this was an important step
forward, we must pass Reducing Waste in National Parks into law, so this rule
remains in place regardless of the administration in charge. Doing so will ensure the
health and beauty of our national parks for generations to come.

CONGRESSMAN QUIGLEY

IMPLEMENT AN EXPANDED POLYSTYRENE BAN

Due to the toxic chemical properties and unigue material composition of
expanded polystyrene (EPS) and its detrimental impacts on human health,
wildlife, water quality, and the environment, there needs to be an outright ban

on the use, distribution, or sale of any EPS products in national parks and on
federal lands. Although EPS didn’t make up a majority of materials recorded on
the TrashBlitz platform, there were items and fragments found, and the toxicity

and potential harm of EPS makes this a pressing issue.




Recommendations:

PARKS

INCREASE ACCESS TO WATER &
BEVERAGE REFILL STATIONS

Beverage bottles were the top item found
after cigarette butts, but likely the greatest
source of plastic by weight. Increasing access
to water refill stations, moving to fountain &
keg beverages in restaurants, and
encouraging the use of reusable bottles and
cups will reduce the need for single-use
beverage bottles. In addition, given that the
survey identified bottles and caps as high
sources of plastic pollution, all beverages
sold in the park should have a connected cap
to reduce unnecessary leakage.

IMPLEMENT REUSABLES FOR
ON-SITE DINING

Foodware accessories, like utensils, cups,
and straws, made up almost 10% of total
trash recorded. Instead of serving all food
and beverages in take-out containers, opt for
reusables for all on-site dining at park
restaurants and facilities. To meet this need,
some facilities may need to add or increase
dish washing capabilities. If park visitors
order food to go, only provide foodware
accessories upon request.

IMPLEMENT A DEPOSIT RETURN
SYSTEM FOR BEVERAGE CONTAINERS

Thousands of beverage bottles and cans
were found throughout national parks.
Implementing a deposit return system wiill
incentivize visitors to return these items and
ensure they are properly disposed of or
recycled. This requires an accessible system
to redeem deposits in the park (there are
currently 10 states with bottle bills that
support this) and clear signage and
protocols.

BEWARE OF BIOPLASTICS

Bioplastic items, like Eco Products cups, were
recorded littering national parks. Secretarial
Order 3407 mentions that bioplastics are an

environmentally preferable alternative to
single-use plastic, but this is not a solution
and delays the ultimate goal of waste
reduction. Many of these items require
specific treatments in waste management
systems, yet behave like conventional plastic
in the environment. This creates confusion
with the public and poses the same harmful
threats to our communities.




Recommendations:

VISITORS

HOLD ON TO YOUR BUTT!

Cigarette butts were the top item found
across national parks, with nearly 4,000
recorded in TrashBlitz. While many people
think cigarettes are biodegradable, the filters
are actually made of cellulose acetate — a

type of plastic that releases harmful

chemicals into the environment. Additionally,
littered cigarette butts can start forest fires,

potentially damaging hundreds or thousands
of acres in our protected areas. Smoke only in
designated smoking areas, and dispose of
butts properly in collection receptacles.

OPT FOR REUSABLES

Food and drink-related trash made up almost
half of waste recorded in parks. Keep this in
mind when packing for a visit, and come
prepared to not contribute to the problem.
Avoid bringing items like single-use water
bottles, Ziploc bags, and individually
wrapped snacks, and pack reusable
foodware accessories like bamboo utensils,

metal straws, and reusable water bottles.

PACK IN, PACK OUT

Some common items found, like Kirkland-
branded snack wrappers and water bottles,
are not sold at parks. However, volunteers

observed these items littered across national
parks. Visitors should familiarize themselves
with points of access to water refill stations
and pack out everything they bring into the
park. Remember that gateway communities
surrounding parks often have limited

infrastructure to handle large amounts of
waste, so it's best practice to return home

and properly dispose of all trash then.

REMEMBER: TEXTILES & WIPES
ARE PLASTIC!

Textiles (clothing and shoes) and wipes were
commonly found in national parks. Whether
they are lost or intentionally discarded, all of
these items shed harmful microfibers. Even
natural fibers — such as natural or
regenerated cellulose fibers in textiles and
wipes — can cause negative effects on
wildlife.




Methodology

The TrashBlitz data card is derived from the United Nations Joint Group of Experts

on the Scientific Aspects of Marine Environmental Protection (UN GESAMP) report
that outlines standardized measuring tools to assess plastic pollution. 5 Gyres
contributed to this report, adapting linear transects for beaches and riverbanks to
roadsides in the urban setting to help ascertain a city or community’s plastic
pollution footprint. TrashBlitz aligns with the goals of global NGOs to measure
plastic pollution and give government agencies, municipalities, business leaders,

and the public the data they need to focus solutions on mitigating the problem.

RECRUITMENT & SITE SELECTION

TrashBlitz partners mobilized people around the U.S. to organize cleanups at their
nearest national park or federal land. From July through September, participants
took part and submitted data on a voluntary basis. Volunteers chose their preferred
site from a list of 63 U.S. National Parks, National Parks Service units (i.e. forests,

regional parks, monuments), and federal lands.

LIMITATIONS

This report relies on self-reported data submitted by partners and volunteers. The
data presented is a sample of plastic waste found across U.S. National Parks and
federal lands and cannot claim to be fully representative of all plastic pollution. It is
possible that some brands not captured in this report may produce even more

plastic pollution than those listed in this report.
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Appendix,

ITEMS (FULL COUNT)

CIGARETTE BUTTS 3716 STIRRERS 22
FOOD WRAPPER 1709 MEDICAL CONTAINER 21
MISCELLANEOUS FRAGMENT 1540 FISHING LINE 20
BOTTLE (PLASTIC) 1439 BOXES 18
BOTTLE CAPS AND RINGS 1008 CANNABIS PRODUCTS 17
TEXTILES/GLOVES/SHOES 583 GROCERY BAGS 16
READING MATERIALS 538 STYROFOAM PEANUTS 15
BOTTLE/CAN (METAL) 427 LOLI-POP STICK 15
CUP 355 DIAPERS 14
STRAWS 294 SUNGLASSES 14
LIDS 278 TOYS 12
WIPES 239 CIGARETTE LIGHTERS 12
OTHER BAGS 224 ROPE 9
ZIP TIES 145 CONDOMS 8
FORKS, KNIVES, SPOONS 133 TAPE 8
PPE - FACE MASKS 129 MENSTRUAL PRODUCTS 8
SACHET 125 SOAP 7
BOTTLE (GLASS) 103 SHAMPOO 7
PLATES 91 TOOTHBRUSH 6
TOOTHPICKS, FLOSS 91 OIL CONTAINERS 6
HAIRPINS AND BANDS 84 TIRES 5
TAKE OUT/AWAY CONTAINERS 75 WRIST BAND 5
BANDAID 73 6-PACK HOLDERS 5
CONTAINERS (NON-FOOD) 71 COTTON SWABS 5
MISG PLASTIC FOAM 68 COMBS 5
PLASTIC FILM 67 STRAPPING BANDS 5
STATIONARY, PENS, PEN CAPS 61 BOTTLE (PAPER) 4
TOBACCO PACKAGING/WRAP 49 PELLETS 4
FOAM COOLER 47 DETERGENTS, CLEANSERS, .
CIGARETTE BOX 43 BLEACH
MEDICAL WASTE 36 TARPS 2
BALLOONS 36 BUCKETS, BASKETS AND CRATES 2
JUIGE 2o - BUBBLE WRAP 2
CIGAR TIPS 3 LURES/HOOKS/SINKERS 1




Appendix,

BRANDS (FULL COUNT)

*DOES NOT INCLUDE ENTRIES WITH "NO BRAND VISIBLE"

CAMEL 150 HEINZ 15 GLACIER T
MARLBORO 107 MAMMOTH LAKES BREWING 15 M&M T
NESTLE 106 PEET'S COFFEE 15 MOTT'S T
COCA-COLA 86 TIOGA SEQUOIA BREWING 15 PACIFICO T
NATURE VALLEY 76 YOSEMITE 15 PLANTERS T
GATORADE 75 BIG GULP 14 PUREAQUA T
PEPSICO 4 BUD LIGHT 14 SKY BLUE BAKERY T
CRYSTAL GEYSER 66 NEWPORT 14 SUNNY D T
PARLIAMENT 66 RICCOLA 14 ARIZONA 6
KIRKLAND 64 SOLO 14 BELVITA 6
ZIPLOC 58 EMERGEN-C 13 CAPRI SUN 6
CLIF BAR 57 FRITO-LAY 13 CHEEZ-IT 6
COOR'S 57 HERSHEY 13 COLEMAN 6
CORONA 55 SAFEWAY 13 FIRST STREET 6
MODELO 50 DR. PEPPER 12 GOOD & GATHER 6
SIERRA NEVADA 49 JOLLY RANCHER 12 HOSTESS 6
STARBUCKS 48 LAY'S 12 IZZE 6
AQUAFINA 47 LIFEWTR " JACK LINK'S 6
BAND-AID 40 MEDICAL MASK " KODIAK 6
ECO PRODUCTS 36 NATURE'S BAKERY " MICHELOB 6
DASANI 35 NIAGARA " ORBIT 6
CHEETOS 32 RED BULL " SEVEN SELECT 6
SMART WATER 32 STARBURST " SIGNATURE SELECT 6
REESE'S 28 CARNATION 10 VITAMIN WATER 6
HARIBO 27 HI CHEW 10 BABYBELL 5
KIND 27 IN N OUT 10 BUMBLEBEE TUNA 5
QUAKER OATS 22 JARRITO'S 10 BURT'S BEES 5
TRADER JOE'S 21 TARGET 10 CHEX MIX 5
WRIGLEY'S 21 805 9 FIREBALL 5
BUDWEISER 20 BUBLY 9 GRANDMA'S 5
WELCH'S 20 MARSHALL'S 9 KEYSTONE LIGHT 5
ARROWHEAD 19 POLAND SPRING 9 KINDER 5
DORITOS 19 POP-TARTS 9 LAGUNITAS 5
SUTTER HOME 19 STELLA ARTOIS 9 MIKES 5
COSTCO 18 WHITE CLAW 9 MOUNTAIN DEW 5
SENECA 18 T-ELEVEN 8 NALGENE 5
HEINEKEN 17 HAAGEN-DAZS 8 OCEAN SPRAY 5
KIT KAT 16 MONSTER 8 OREO 5
MCDONALD’S 16 WALMART 8 REPLENISH 5
SNICKERS 16 BIC T SMIRNOFF 5
GREAT VALUE 15 DUTCH 7 TACO BELL 5




Appendix,

BRANDS (FULL COUNT CONT)

THREE MUSKATEERS 5 KETTLE CHIPS 3 CALBEE 2
ACTIVIA 4 KROGER 3 CAZADORES 2
BLUE MOON 4 LARABAR 3 CHOBANI 2
CLEAN CAUSE 4 LIQUID IV 3 CIRKUL 2
GIANT 4 LITTLE BITES 3 CORN NUTS 2
GUSHERS 4 MAMA MIA 3 CRUNCH 2
ITS-IT 4 MEMBERS MARK 3 CRUSH 2
KEEBLER 4 MILKY WAY 3 DANNON 2
KERNS 4 MINERAGUA 3 DEL MONTE 2
KOOL AID 4 MINUTE MAID 3 DOLE 2
LIA MARIA 4 PERFECT 3 DON MIGUEL 2
MENTOS 4 PHONOMENAL 3 DR. BRONNERS 2
NAKED 4 PLAN B 3 DREYERS 2
NIKE 4 POWER 3 ELECTROLIT 2
NONNI'S 4 PURE ORGANICS 3 EVIAN 2
PURE LIFE 4 PURE PROJECT 3 FEBREZE 2
SQUINCHER ZERO 4 RALEY'S 3 GERBER 2
STARKIST 4 REFRESHER 3 GHIRARDELLI 2
UNCRUSTABLES 4 RITE AID 3 GODIVA 2
7UP 3 RITZ 3 GOLDFISH 2
AIRHEADS 3 SNAPPLE 3 GOMACRO 2
ANGRY ORCHARD 3 SPARKLETTS 3 GRAPE VALLEY 2
BACARDI 3 SPINDRIFT 3 GREENHOUSE 2
BANQUET 3 SUNKIST 3 HONEST 2
BAREBELL 3 TOOTSIE ROLL 3 ICE SPARKLING 2
BLACK FOREST 3 TOPO CHICO 3 ICE TEA 2
BOBO'S 3 TRULY 3 JACK IN THE BOX 2
CANADA DRY 3 TWIX 3 KING OF BEER 2
CARMEX 3 VICTORIA 3 KRUMBS KITCHEN 2
CLOVER VALLEY 3 WASHINGTON APPLE 3 LA MICHANANA 2
DRUMSTICK 3 WERTHER'S ORIGINAL 3 LIbL 2
DUM DUMS 3 YOSEMITE CANDY FACTORY 3 LONG DRINK 2
DUST BOWL BREWING 3 99CENT 2 MEIJI 2
COMPANY ALMOND JOY 2 MILLER LITE 2
ESSENTIAL EVERDAY 3 AMPHORA > MISSION 5
FAIR LIFE 5 BEAR NAKED 2 NATURAL ICE 2
Fil 5 BIMBO 2 NUTRI-GRAIN 2
FIRESTONE S BISTRO 2 PALL MALL 2
GREAT AMERICAN DELI 3 BOAT HOUSE > PARLE >
JOHN MIDDLETON GO S BON APETIT 2 PEDIALYTE 2
JUSTIN'S 5 BUTTERFINGER 2 PICOT 2
KELLOGG 3




Appendix,

BRANDS (FULL COUNT CONT)

PINTAZUL 2 AMERICANA COLOMBIANA
PRINGLES 2 AMPLIFIED COMPLETE COOKIE
QUEST 2 AMY’'S COUNTRY TIME
ROCKET SURGERY 2 ANABELLE CRACKER JACK
ROCKSTAR 2 ANCHOR CROCS
ROLLED GOLD 2 ANDES CROWN PRINCE
RX 2 ANNIES CRY BABY
SAM'S CLUB 2 APPLE EVE CRYSTAL CREAMERY
SAN PELLEGRINO 2 AQUA PANNA CUP OF NOODLES
SEAGRAMS 2 AQUAPHOR CUTIES
SKITTLES 2 BANG Ccvs
SMUCKERS 2 BAREFOOT SELTZER DAIM
SPRITE 2 BERRY PEOPLE DE LA CALLE
STEWART'S 2 BEST WESTERN DEATH VALLEY STOVE PIPE
STONE 2 BETTER BOOCH WELLS
SUGAR IN THE RAW 2 BISCOFF DEER PARK
SUGARBOWL BAKERY 2 BLISTEX DESCHUTES
SUNNY SELECT 2 BLOW POP DIAGEO
TAKIS 2 BLUE BUNNY DICKIES
TAMPAX 2 BLUE DIAMOND DIESTEL
THAT'S IT 2 BLUE WILDERNESS DOGFISH
TOSTITOS 2 BOARS HEAD DON SUEMOR
TROPICAL FANTASY 2 BOLT DRINKMORE
TROPICANA 2 BRITTANIA DRISCOLS
VENTURA COAST BREW 2 BUGGY BEDS DUGAL
VICK'S 2 BUGLES DULCE SAMARA
WENDY'S 2 BURGER KING DUNKIN DONUTS
WERNER 2 BUSSETO DUNLOW
WINCO 2 BUTTER DUNSUEMOR
YACHAK 2 CARHARTT DURAGLAS
YERBA 2 CASA CARDENAS ECLIPSE
YOPLAIT 2 CASTROL ELEMENT
ZESTA CRACKERS 2 CERAVE EPIC
AW 1 CHAQUITA FANTA
ACE 1 CHAVITO FAVORITE DAY
ADIDAS 1 CHIPS AHOY FIBER ONE
AHMAD TEA 1 CHOCOLATINES FIG NEWTON
ALL GOOD 1 CHOMPS FILIGRANO COLLECTION
ALPINE 1 CLOROX Flzzy
ALPINE START 1 COFFEE BEANERY Foob cLus
ALTERNATIVE BAKING 1 COFFEE N CHOCOLATE FRAZIL
COMPANY FREESTONE




Appendix,

BRANDS (FULL COUNT CONT)

FROZE BALLS JUNKLESS NOMO
FRUIT AND GRAIN KATE'S REAL FOOD NUTELLA
FUJI KING COBRA NXT
FULL CIRCLE KING ICE OLD NAVY
FURTALK KONA OLD TRAPPER
FYFFES KOPIKO OLD WISCONSIN
GALLO FAMILY WINE KRAFT OLDE ENGLISH
GARDETTO'S KRETSHMAR OLYMPIA
GENKI FOREST KUDOS ORAL-B
GHARANA FOODS KYANI ORGANIC VALLEY
GINGER LA BOULANGERIE OTIS SPUNKMEYER
GO-GURT LA CROIX OUTSHINE
GOOD PEAK LA VACITA PABST BLUE RIBBON
GREEN CROSS LAFFY TAFFY PALDO
GREEN GIANT LIBBY'S PANDA EXPRESS
GREEN PATH LOOP SPRING WATER PANDA SIGNATURE
GREENWARE LUCAS PIONEER PRODUCTS
GUM LUCKY CHARMS PIRATE'S BOOTY
HALS LUEDZE PLANNED PARENTHOOD
HAMMOND'S MADE GOOD POWERADE
HARRIS TEETER MAMBA PRIFOOD
HEALTH MAMBA FOREVER PRINCE OF PEACE
HEALTHAID MANGO BITE PROBAR
HELADOS MEXICO MARTINS SANDWICH ROLLS PROPEL
HEMLY MATERNE PROUD SOURCE
HEMP AND SHEA MELODY PUREAU
HIPPEAS MEVIUS PURELY ELIZABETH
HOME DEPOT MICROSOFT PURIFIED DRINKING WATER
HONEY STINGER MIKE'S HARD LEMONADE RAW SUGAR
HONGRAY MOUNTAIN HOUSE READY PACK
HORNITO'S MUNDET REED'S
HOUSE OF WINE NATURE EATS REVITALIZE
HOWLER NAUTICA RICE KRISPIES
HUG NEUTROGENA RING POP
HYDROFLASK NEW AMSTERDAM ROCK VIEW
ICE TICKLES NEW BELGIAN ROCKALETTA
JACK DANIELS NEWMAN'S OWN ROYAL GOLD
JAMESON NICE ROYAL ISLAND
JELLY BELLY NIXIE ROYAL NAILS
JEWEL-0SCO NOAH'S BAGEL RUANI
JOHNSONVILLE NOKA RUFFLES




Appendix,

BRANDS (FULL COUNT CONT)

RUSSIAN RIVER

THIN ADDICTIVES

SABORICO TIC TAC
SABRA TIDE
SAM'S PURIFIED TOP RAMEN
SAMUEL ADAMS TRIDENT
SAPPORO TRINET

SENSIBLE PORTIONS TROPIKING
SHARPIE TRUVIA
SHELL TURBOS
SHELTERED DISTILLERY TURKEY HILL
SIMPLY TWICE AS NICE
SKY VODKA TWISTED TEA
SLIM JIM TWISTER
SLURPEE UNILEVER
SMARTIES UNION WINE
SNACK CLUB UNIQLO
SNYDERS UNTA
SOLEIL USPS
SOLEY \%)
SONORA SPRINGS VOLPI FOODS
SOUTHWEST WATERLOO
SQUIRT WEGMANS
ST. PIERRE WELLSEY
STATER BROS WHEATLEY VODKA

STEEL RESERVE

WHOLE FOODS

STONYFIELD WHOPPERS
STRETCH ISLAND WICK
SUAVE WONDERFUL
SUBWAY WUNDER
SUN BUM YELLOW TAIL
SUN CHIPS YOSEMITE COUNTRY FOODS

SUNBELT BAKERY

SURELIFE FOODS

YOSEMITE VALLEY MIXED
NUTS

SYNERGY

ZEN WATER

TACO TRUCK

ZONE X

TAMAROS

Z07Z

TAPATIO

TASTY BITES

TAYLOR FARMS

TEMPO

THERMOS




Join wy nextl yean !

PLASTIC-FREE PARKS TRASHBLITZ IS AN ANNUAL
CAMPAIGN TO TRACK PLASTIC POLLUTION
TRENDS IN U.S. NATIONAL PARKS.

SGYRES.ORG/PLASTICFREEPARKS
#PLASTICFREEPARKS @5GYRES




