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Carlos Lamas ( AIMC )

AIMC position

�The change to CAPI is unavoidable.
• Quality
• Flexibility
• Delivery
• Future cost
• Image

�We can choose the moment to carry out the 
change.
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CAPI approach

�Evaluated but not considered (at least in a first

phase).

�Self- administered (too many screens)

�Double screen (logistic difficulties and cost)

Software Selection

�Standard CAPI software packages
⌧Bellview
⌧Quancept

�Limitations

�Ad-hoc applications for the EGM
⌧Stability
⌧Size
⌧Repetitive
⌧Importance
⌧Cost
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�Interviewer oriented
�Small number of screens

�Several questions within one screen

�Pen Tablet oriented (no keyboard)

�Open to other multimedia features (audio, video, 
character recognition, GPS, etc).

�Minimum amount of handwriting. Reduction of
further coding to a minimum. 

Main requirements and characteristics

Main requirements and characteristics

�Integrated on-line interviewer manual always 
accessible .
�Search by topic/word.
�Tree type index

�Interactive help feature for the active question.

�The interviewer can enter remarks at any point.

�Automatical time stamp for every question.

�Easy backward navigation throughout the 
questionnaire
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Main requirements and characteristics

�Rotation of sections, questions, answers, etc.
The used sequence is registered.

�Extensive use of external files.

�Configurable visual appearance (fonts, size, 
colours, background, etc.) 

�Different languages. Language change in any
moment during the interview.

�Supervision module.

Implementation plan

�Pilot test: April 2001

�Field test, 2500 interviews:September/October
2001

�Full implementation: ????
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Pilot test

�Initial test of application software. Detection of 
problems and proposals for improvement.

�Comparison of interview length (paper vs CAPI). 
Latin square design

Interview length

Less than 30 minutes    4,0%
Between 30 and 39 minutes   26,7%
Between 40 and 49 minutes   47,7%
Between 50 and 59 minutes   17,5%
Between 60 and 89 minutes     3,2%
90+ minutes                              0,5% 
No information                         0,4%

General average:                     42 minutes
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Pilot test

PAPER CAPI DIFFERENCE %

INSTITUTE A 68 55 -19%

INSTITUTE B 56 57 1%

INSTITUTE C 45 64 44%

Field Contractor

�IPSOS did the job during the last 16 years. 
Monopoly image.

�Fear to switch to another institute because of the 
potential changes in audience levels.

�Switch to 3 institutes.
• Reduce implications of the eventual replacement 

of one institute.
• Expected cost reduction as an effect of a 

continuous competitive enviroment.
• Carry out the contractor system change  

simultaneously with the change to CAPI.
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Field Test 2500

�Extensive test of CAPI software.

�Training, software instalation, interview mailing 
and reception, coding, etc.

�Impact on the collaborations and rejection levels.

�Impact on audience levels.

Tender

�11 research institutes were asked to present a 
bid.

�3 institutes finally selected (for the test):
• IPSOS

• TNS Market Research

• AC Nielsen
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CAPI hardware

�Present: Fujitsu Lifebook B2154.
�Touch screen, Celeron 450 Mhz, hard disk 6 GB, RAM 

128 KB, 1.4 Kg.

�2000 Euros.

�Future: Fujitsu Stylistic 3400.
�Touch screen Tablet, Pentium III 400 Mhz, hard disk 6 

GB, RAM 128 KB, 1.5 Kg.

�3500 Euros

Main worries

�Impact on readership and listening levels

�Battery life

�Interview length

�Achievement of the economical breakeven






























