
     

 
 

 
 

 

 
 

 
 
 
 

 
 

 
 

 
 
 

 
 

 
 

 
 

 
 

 

 
 
 

 
 

 
 

 
 

 
 

 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 

 
 

 

  
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 
 

 

 
 

 

 

Information Advisor 2009 

A 
Aardvark, 7:7 
About.com, 9:5 
academic institutions, 12:3 
Accelerize New Media, 3:4 
Accelevation, 3:5 
ACM Special Interest Group on Information Retrieval 

(SIGIR), 7:6–7 
Ad*Access Project, 2:2 
AdAlert, 2:2 
AdForum, 2:2 
AdScope, 2:2 
AdSite 4, 2:1–3, 2:8 
ad-tracking and monitoring services, 2:2–3 
advertisements 

location awareness and, 5:3 
researching, 2:1–3, 2:8 
tracking, 2:2 

Advertising Age Encyclopedia of Advertising, The, 2:2 
Ad*Views, 2:2 
Agarwal, Amit, 8:7 
AIIM, E1:4 
Alacra, 11:1, 11:4 
Alacra Premium, 11:1, 11:3, 11:4 
Alexa, 1:5 
American Fact Finder, U.S. Census, 8:5 
Android operating system, 5:1 
ANZSIC codes, 12:4 
archival research, 5:7–8 
Ascendant Business Solutions KK, 5:1 
Ayers, Jayson, 1:5 

B 
Baker, Stephen, 4:6 
Barton, Rich, 9:6 
BeDell, Susan 

interview, 11:7–8 
Berkman Center for Internet & Society, 10.5 
Berners-Lee, Timothy, 3:5 
Bernoff, Josh, 4:6 
Besse, Tim, 9:6, 9:7 
BestBizWeb newsletter, 3:4 
Big Switch, The: Rewiring the World, From Edison to 

Google (Carr), 4:5 
Bing 

Facebook and, 10.2 
Google vs., 8:7 
translated search on, 11:5 
Twitter and, 8:3 

Biznar, 1:5 
BlackBerries, 5:2 

   Index by Marilyn Rowland 

blogs, 5:5–6 
Blogtronix, E4:4 
Blossom, John, 4:5 
Blurt.it, E4:4 
BoilingPage, 6:2 
books 

for information professionals, 4:5–6 
Bowker, R.R., 1:2 
Brand Analyzer, Twitalyzer, 7:3 
Brightkite, 5:2, 6:4 
Business Browser, OneSource, 4:6 
business research 

location awareness and, 5:3, 6:4–6.5 
BuyUSA e-Market Express, 12:4 
Buzzanga, Joe, 3:5, 3:7–8 

C 
calc{list}, E3.3 
call center industry 

market reports, 11:1–4, 12:3 
Camann, Joseph, 9:1, 12:5 
Cambridge Info Group, 1:2 
Carr, Nicholas, 4:5 
Catholic University Law Library, 8:4 
celebrity Twittering, 6:1 
cell phones 

location awareness and, 5:1, 5:2, 5:4 
Cengage Gale, 1:2 
Cengage Learning, 1:2 
Census list: International Statistical Agencies, 12:2 
Center for Democracy & Technology 

Open CRS project, 8:4 
Chief Information Officer, White House, 8:4 
Choudhury, Apurva Roy, E2:1–2 
citizen journalists, 6:1 
clout measures 

Twitter add-ons, 7:3, 8:8 
Cluuz, 3:5 
CNAE codes, 12:4 
collaboration 

Enterprise 2.0 vendors focusing on, E2:1–4 
collaborative search, 7:4–8 

defined, 7:6 
resources for, 7:6 
SearchTogether for, 7:4–5, 7:7 
uses of, 7:7, 7:8 
value of, 7:6–7, 7:7–8 

Commerce, U.S. Department of, 8:5 
International Trade Administration, 12:4 



 

 
 

 
 

 
 

 
 

 
 

 

 
 

  
 

 
 

 
 
 

 
 

 
 

 
 

 
 

 

 
 

 

 
 

 

 
 

 
 

 

 
 

 

 
 

 
  

 
 

 
 

 
 

 

 

 
 

 

 
 

 
 

 
 

 

 

 

 

 

 
 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

company information 
Glassdoor for searching, 9:6–8 

Congressional Research Service (CRS) reports, 8:4 
Connectbeam, E3.1–2, E3:4, E3.4 
Connectbeam Spotlight, E3.2 
consumer-generated media 

archival research, 5:7–8 

Scout Labs, 5:4–6 


contact information. See also email addresses 
fee-based services, 10.6–8 
sites for finding, 9:1–5, 9:8 

Content Nation: Surviving and Thriving as Social Media 
Changes Our Work, Our Lives, and Our Future 
(Blossom), 4:5 

conversational phrase searching, 5:6 
conversation search 

real-time, 6:1–4 
corporate librarians. See also libraries and librarians 

Enterprise 2.0 and, E1:3 
CoTweet, E4:2 
CrowdEye, 10.2, 10.8 
CrowdSourcing: Why the Power of the Crowd Is Driving 

the Future of Business (Howe), 4:6 
Cruise, Tom, 5:2 
Cucmis, 11:6 
customer personalization, 5:2 
Cymfony, 5:4 
Cynapse, E2:1–2 
cyn.in, E2:1–2 

D 
Data.gov, 8:4, 8:5 
Datamonitor, 12:2 
DataStar, 11:7 
DeAgazio, Christopher, 2:1–2, 2:3 
Deatsch, Cameron, E2:2 
Delver, 6:3 
Dialog 

developments, 11:7–8 

File 480, 1:4 

international industry statistics, 12:1–2 

pricing, 11:8 

widgets, 11:8 


DialUnits, 11:8 
Diana, Rob, 6:2, 6:4 
Digitalsmiths, 6:6–8 
Directory of International Trade Analyst 

Commodity/Service, 12:4 
Discovery Engine, Twitter, 6:2 

E 
Economist 

Technology Quarterly, 4:6 
EconStats, 3:4 
EDGAR, 4:1–4 

developments in, 3:1–4 

EBRL and, 3:1–2 

fee-based search sites, 3:2–3, 4:1–4 

search options, 3:2, 3:4 

XBRL filings, 3:1–2, 4:1 


EDGAR Access (EDGAR Online), 3:2–3, 4:2–3 
EDGAR Online, 3:4, 4:2–3 
EDGAR Pro (EDGAR Online), 3:2–3, 4:2–3 

Elsevier, 3:5 
email addresses. See also contact information 

reverse email searches, 9:4 
searching for, 9:2, 9:3, 9:5 

Embed Chart, Twist, 7:2 
Emergence of Advertising in America: 1850–1920, 2:2 
English-language international statistical files, 12:4 
Enterprise 2.0 

corporate librarians and, E1:3
 
information professionals and, E1:3 

microblogging, E4:1–4 

understanding of, E1:4 

Web 2.0 vs., E1:1 


Enterprise 2.0 collaboration tools, E1:1–3 
decision-making on, E1:2 
selecting, E1:2 

Enterprise 2.0: Managing Knowledge in Your 
Organization, 5:7, E1:1 

Enterprise 2.0 vendors, E1:1–3 
collaboration, E2:1–4 
comparing, E2:1–4 
differentiating among, E1:2–3 
experts and knowledge firms, E3.1–4 
focus areas, E2:1 

Eport.gov: Search by Industry, 12:4 
esp@cenet, 12:8 
European Commission: Eurostat, 12:3 
European Patent Office, 12:8 
exploratory search, 7:8 

F 
Facebook 

collaborative search and, 7:7 
contact information from, 9:4, 9:5 
FriendFeed and, 10.1–2 
friends on, 10.1 
immediacy of information on, 5:7, 5:8 
Lexicon, 6:2–3, 10.1 
as research tool, 10.1–2 
search function, 10.2 
searching, 6:2–3, 6:4 
status update searching, 6:2 
translated search on, 11:5–6 
VideoFriends, 6:8 
as “walled garden,” 10.1 

face recognition 
for video searching, 6:6 

FAST, 11:3 
FedStats, 8:5 
Fedworld, 8:5 
Ferris, Mark, 5:1–2 
FinancialPro, 4:2 
Financial Times Group, 10.4 
Finnegan, Fran, & Co., 3:4 
Firefox add-ons 

StumbeTweets, 7:3 
Twitalyzer, 7:3 

Firefox Translator, 11:6 
FirstGov, 8:5 
FITA: Really Useful Links for International Trade, 12:4 
Flickr, 5:6 
Foley, Colum, 7:8 
Forrester Reports, E1:3 
Francis, Margaret, 5:5 



 
 

 
 

 
 

 

 
 

 

 
 

 
 

 

 
 

 
 

 
 

 
  

 
  

 

 

 

 
 
 

 
 

 
 

 
 

 

 

 

 

 
 

 
 

 
 

 

 
 

 
 

 
 

 
 

 
 

 
 

 

 
 

 
 

 
 
 

 

 
 

 
 

 
 

 
 

 
  

 

 
 

 

 
 

 
 

Frappaolo, Carl, E1:4 
FreeEDGAR, 3:4 
FreePatentsOnline, 12:5–6, 12:7 
FreeTranslation.com, 11:6 
FreshAddress, 9:3, 9:8 
FriendFeed, 6:3, 8:3, 10.1–2 

archival information, 5:7, 5:8 

search capabilities, 6:3, 6:4 

translated search on, 11:6 


friends 
on Facebook, 10.1 

Future of Reputation, The: Gossip, Rumor, and Privacy 
on the Internet (Solove), 4:5–6 

fuzzy searching 
Google, 1:8 
Patents.com, 12:7 

G 
Gale Directory Library, 1:2–3, 1:4 
General Services Administration (GSA), 8:4, 8:5 
Generation Digital: Politics, Commerce, and Childhood 

in the Age of the Internet (Montgomery), 4:5 
geographic searching 

location awareness, 5:1–4 
with Twitterfall, 7:4 

Georgetown University Library: Subject Guide for 
International Business, 12:4 

Glassdoor.com, 9:6–8 
globalEDGE, 3:4 
Global Securities Information, 3:2–3 
Global Voices, 11:6 
Glut: Mastering Information Through the Ages 

(Wright), 4:6 
Golovchinsky, Gene, 7:4–6 
Google, 1:5 

Bing vs., 8:7 

fuzzy searching, 1:8 

Latitude, 5:2 

real-time social search, 10.8 

searching Twitter with, 8:3 

Search Wiki, 1:7–8 

translated search on, 11:5 


Google alerts 
for Twitter, 8:3 

Google Analytics, 7:3 
Google Fast Flip, 10.5 
Google Latitude, 6:4, 6:5 
Google News, 1:5, 6:4 
Google News Timeline, 10.5 
Google Patents, 12:6, 12:7, 12:8 
Google Spotlight, 10.5 
Google Trends, 6:2 
Google Uncle Sam, 8:5 
government 

information sources, 8:4–5 
institutions, 12:3 

Government Printing Office 
GPO Access, 8:5 

GPO Access, 8:5 
GroundSwell: Winning in a World Transformed by 

Social Technologies (Li and Bernoff), 4:6 
Grown Up Digital: How the Net Generation Is Changing 

Your World (Tapscott), 4:6 
Gupta, Dhira, E2:1 

H 
hakia, 3:5 
Halavais, Alexander, 4:5 
Harvard Business Publishing, 7:1 
Harvard Business Review, 11:7 
hash tags 

defined, 8:3 
for TweetBeep, 8:2 
for Twitter, 8:3 

HD Publishing, 10.6 
Here Comes Everybody: The Power of Organizing 

Without Organizations (Shirky), 4:5 
Hertz, Matthew, 9:4 
HighBeam Research, 3:4 
Hohman, Robert, 9:6 
Hoover’s, 3:4, 4:8 
Hopkins, Samuel, 12:8 
Horvitz, Eric, 7:5 
“Hot Topics” (OneRiot), 1:5, 1:6 
Howe, Jeff, 4:6 
hyperlocal news services, 5:2 

I 
Icerocket, 8:3 
IDEA (Interactive Data Electronic Applications), 3:2 
IEEE Papers, Google Scholar, 3:4 
illumin8, 3:5–8 
I-Metrix (EDGAR Online), 3:2–3, 3:4, 4:2–3 
industry category codes, 12:4 
Industry Research Desk, 12:4 
influence measures 

CrowdEye, 10.8 
Twitter add-ons, 7:3, 8:8 

InfoGROUP, 4:6 
Infonation, 12:2 
Information Architected, E1:4 
information professionals 

books for, 4:5–6 
Enterprise 2.0 and, E1:3, E1:4 
location awareness and, 5:3–4 

infoUSA, 4:6 
Infusion Logic, E3.3 
Intelius, 10.6–8 
“Interactive Data to Improve Financial Reporting,” 3:1 
Interactive Financial Report Viewer, SEC, 3:2 
international industry statistics, 12:1–4 

fee-based databases, 12:1–2
 
international agencies, 12:2–3 

investment research reports, 12:2 

market research reports, 12:2 

national statistical sites, 12:2 

search strategies, 12:4 

stand-alone databases, 12:2 

U.S. government, 12:3–4 

web portals, 12:4 

World Bank, 12:3 


International Labour Organization (ILO), 12:3 
Intridea, E4:1–2 
investment research reports 

international industry statistics, 12:2 
IP Australia, 12:7 
iPhone, 5:1, 5:2 
ISCO codes, 12:4 
ITC Publications, 12:4 



 
 

 
 

 

 
 

 

 
 

 
 
 

 

 
 

 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
  

 

 
 

 
 

 
 

 
 

 

 
 

 
 
 

 

 
 

 
 

 
 

 
 

 

 
 
 

 

 
 

 
 

 
 

 

 

 
 

 
 

 

 
 

 

 
 

 
  
 

 
 

 
 

 
 

 
 

 
 

 
 

J 
Jarvis, Jeff, 4:5 
JETRO: Japan External Trade Organization, 12:3 
Jive, E2:1, E2:2–3, E2:4 
Johnson, Bob, E3.3 
journalists 

Twitter and, 6:1 
Journal of Advertising Research, 5:1 
JSIC codes, 12:4 

K 
Keldsen, Dan, E1:4 
keyword-in-context (KWIC), 12:3 
keyword searching, 3:5 
knowledge, archival, 5:7–8 
Knowledge Express, 3:4 
knowledge management 

Enterprise 2.0 and, E1:4 
Krugman, Paul, 10.5 
Kundra, Vivek, 8:4, 8:5 

L 
language 

English-language international statistical files, 12:4 
translated search, 11:5–6 

Latitude, Google, 5:2 
Leadership Directories, 10.8 
Leadership Library, 10.8 
Levine, Jenny, 8:3 
Lexicon, Facebook, 6:2–3, 10.1 
libraries and librarians 

collaborative search and, 7:7 

Enterprise 2.0 and, E1:3, E1:4 

live IM reference, 7:6 

location awareness and, 5:3–4 


Li, Charlene, 4:6 
LinkedIn 

contact information, 9:3, 9:5 
list creation, E3.3 
LIVEDGAR (Westlaw Business), 3:2–3, 3:4, 4:3–4 
location awareness, 5:1–4 

concerns, 5:4 

popularity of, 5:1–2 

third parties, 5:2–3 

tools, 6:4–5 

uses of, 5:3–4
 

location-based search 
in OneSource, 4:7–8 

Loopt, 5:2, 6:4, 6:5 

M 
Magatopia, 2:4 
Magazines for Libraries, 1:3 
M.A.I.D, 11:2 
Maisami, Yoshi, E4:1–2 
Majstro, 11:6 
MarketFull, 12:2 
market research 

free reports, 12:3 

international industry statistics, 12:2 

location awareness and, 5:3 

off-the-shelf research reports, 11:1–4 


Twitter add-ons, 7:2, 8:2 
MarketResearch.com, 11:1, 11:3–4, 11:8, 12:3 
Market Research Library, 8:5 
Mayfield, Ross, E2:3 
McAfee, Andy, E1:4 
McGrath, Chris, E3.2–3 
media 

Twitter and, 6:1 
Media Cloud, 10.5 
MediaFinder, 1:1–2, 1:3, 1:4 
Media Jumpstation, 2:4 
Me.dium, 1:5 
MedlinePlus, 3:4 
Mergent Online, 12:2 
Michigan State University, 12:4 
microblogging, E4:1–4 

alert services, E4:2 
Microsoft 

Bing, 8:7, 10.2 
SearchTogether, 7:5 

Minority Report, 5:2 
mobile research, 5:2 
monitoring services 

social media, 8:6 
monitter, 8:8 
Montgomery, Kathryn C., 4:5 
Morris, Ringel, 7:5 
Moss, Gayle, 2:7 
my.email.address.is, 9:3, 9:8 
MyFreeEmailSearch.com, 9:3, 9:8 
MySpace 

contact information, 9:3, 9:5 

N 
NACE codes, 12:4 
Nafis, David, E4:2 
NAICS industry codes, 12:4 
Name Widget, 6:8 
National Council for Science and Environment, 8:4 
National Technical Information Service, Commerce 

Department, 8:5 
NationMaster.com, 12:4 
natural language processing (NLP) 

in illumin8, 3:7–8 
Nearby Tweets, 8:1 
NetBase, 3:5 
networking add-ons, Twitter, 7:1–2, 8:1–2 
news aggregators, 10.3–5 
news alert services 

social media, 8:6 
NewsDirectory, 2:4 
Newslink, 2:4 
NewspaperArchive, 2:5–6, 2:8 
newspaper articles 

finding images of, 2:5–8 
NewsRoom Plus, 11:7 
Newssift, 10.4–5 
Nielsen, 5:4 
non-English pages 

translated search, 11:5–6 
North Texas, University of, Libraries, 8:4 
Notess, Greg, 1:8 
Numerati, The (Baker), 4:6 



 
 

 

 
 

 
 

 
 

 

 
 

 
 

 
 

 
 

 
 
 

 
 

 

 

 
 

 
 

 
 

 
 

 

  

 
 

 
 

 

 
 

 
 

  
 

 

 
 

 
 

 
 

 
 

 

 
 

 

 
 

 
 

 
 

 
 

 

 
 
 

 
 

 
 

 

 
 
 

 
 

 
 

 
 

 
 

 
 

 
 

 

 

O 
occupational category codes, 12:4 
OECD, 12:3 
Office of Management and Budget 

FedStats, 8:5 
OFFStats, 12:2 
OneRiot, 1:5–6 
OneSearch, 12:2 
OneSource, 4:6–8 

radius search in, 4:6–7, 5:1 
OneSource Global Business, 12:2 
123people, 9:2, 9:3–4 
Open CRS project, Center for Democracy & Technology, 

8:4 
Open Road Communications, E3.2–4 
Open Translation Project, 11:6 
Osofsky, Michael, 3:5 
outside.in, 5:2 
Oxbridge Communications, 1:1–2, 1:4 

P 
page preview feature, Bing, 8:7 
Pandora, 9:4 
paperless tickets, 5:1 
Patent Lens, 12:7–8 
Patents.com, 12:6–7 
patent searches, 12:5–8 
PDF files, 12:3 
personal contact information 

fee-based services, 10.6–8 
sites for finding, 9:1–5, 9:8 

personalized advertising 
location awareness and, 5:2 

Pipl, 9:2, 9:4 
Plazes, 5:2 
Poll Everywhere, 10.2, 10.8 
polls 

Twitter add-ons, 8:2 
PowerPoint files, 12:3 
Present.ly, E4:1–2, E4:3–4 
PressDisplay, 2:6–7, 2:8 
Prins, Jochem, 7:1 
privacy 

location awareness and, 5:4 
professional networking sites 

personal contact information on, 9:3 
Profound, 11:1, 11:3 
ProQuest, 1:2, 1:3–4, 6:8, 11:7–8 
ProQuest Historical Newspapers, 2:6, 2:7, 2:8 
publication directories 

fee-based, 1:1, 2:3 

print and online, 1:1 


Q 
Quint, Barbara, 3:7–8 

R 
Radian6, 8:6 
radius search 

in OneSource, 4:6–7, 5:1 
real-time conversational search, 6:1–4 

real-time social search 
Facebook, 10.1–2 
Google, 10.8 
Twitter, 10.2, 10.8 

real-time strategic listening, 5:4–6 
ReportLinker, 12:3 
Research and Markets, 11:2, 12:3 
ReTweetability Index, 8:8 
ReTweets, 7:4 
reverse email searches, 9:4 
Rosen, Jay, 5:7–8 
RSS feeds, 5:7 

for hash tag searches, 8:3 

S 
Scientific American, 3:5 
Scout Labs, 5:4–6 
search engine reviews 

Bing, 8:7 

Google, 1:7–8, 8:7 

illumin8, 3:5–8 

OneRiot, 1:5–6
 

search engines 
people lookups, 9:2 

Search Engine Society (Halavais), 4:5 
Search Magazine, 2:4 
SearchTogether, 7:4–5, 7:7 
Search Wiki (Google), 1:7–8 
Sears Holding, 6:3 
SEC filings 

XBRL for, 3:1–2 
SECFilings.com, 3:4 
SEC.gov, 3:4 
SEC Info, 3:4 
SECnet, 3:4 
semantic search engines 

SkyGrid, 10.4 
semantic web, 3:5 
“Semantic Web, The,” 3:5 
sense making 

collaborative search and, 7:5 
sentiment tagging, 5:5–6 
Sharetronix, E4:3–4 
Shirky, Clay, 4:5 
Shout’Em, E4:2–3, E4:3–4 
SIC codes, 12:4 
Sidi, Rafael, 3:8 
SkyGrid, 10.3–4 
SlideShare, 12:3 
smartphones, 5:1, 5:2 
Smart Terms vocabulary, 11:2, 11:3 
social bookmarking 

collaborative search and, 7:7 
Social Business Software, E2:1, E2:2–3 
Socialcast, E4:2, E4:3–4 
Social Direct database, Elsevier, 3:5 
social media 

archival research, 5:7–8 
collaborative search and, 7:7 
monitoring and news alert services, 8:6 
real-time social search, 10.1–2, 10.8 
strategic listening, 5:4–6 

social networking sites 
personal contact information on, 9:3 



 
 

 
 

 
 

 
 

 
 

 
 

 

 

 

 
 

 
 

 

 
 

 

 
 
 

 

 
 

 
 

 
 

 
 

 
 
  

 
 

 
 
 

 
 

 
 

 
 

 
 

 
 

 
 

 

 
 

 
 

 
 

 
 

 

 

 

 

 
 

 
 

 
 

 
 

 
 

 

 
 

 
 

 

 

 
 

 
 

 
 

 

 

translated search on, 11:5–6 
social network/web presence aggregators, 9:3 
Social Science Research Network, 3:4 
social search, 3:5, 5:7–8 
Socialtext, E2:1, E2:3–4 
Solove, Daniel J., 4:5 
South by Southwest (SXSW) conference, 5:1 
Special Issues, 3:4 
Spier, Jonathan, 3:5 
S&P NetAdvantage, 12:2 
Spock, 9:2, 9:5 
Statistical Abstract: International Statistics, 12:3 
STAT-USA/Internet, 8:5 

National Trade Data Bank, 12:3 
status feeds, 5:7–8 

searching, 6:2 
status messages 

searching, Facebook, 10.2 
Status.net, E4:4 
strategic listening 

real-time, 5:4–6 
StumbleTweets, 6:2, 7:2, 7:3 
StumbleUpon, 7:3 
subject matter experts 

creating lists of, E3.3 
SurveyMonkey polls, 8:2 
Switchboard, 9:3, 9:4–5 

T 
tag clouds, 123people, 9:3 
Tapscott, Don, 4:6 
Tari, Farsheed, E3.2 
technology firms 

Glassdoor for searching, 9:6–8 
Technorati, 5:4 
Techrigy: SM2, 8:6 
telephone look-up directories, 9:2 
10-K Wizard, 3:2–3, 3:4, 4:1–2 
Texas, University of: Latin American Network 

Information Center, 12:4 
TheWB.com, 6:6 
Thomson 

LIVEDGAR, 4:3–4 
Thomson Gale, 1:2 
Thomson ONE, 11:1, 11:2, 11:3 
Thomson Reuters, 11:1, 11:2 
ThoughFarmer, E3.1, E3.2–4 
Tickets.com, 5:1 
TiddlyTweets, 8:3 
Time Warner, 6:6 
Tinker, 6:2 
TMZ.com, 6:6 
Today's Pulse (OneRiot), 1:5 
TradeStats Express, 12:4 
translated search, 11:5–6 
Translations for Facebook Connect, 11:6 
Trending Topics, Twitter, 6:2, 8:8 
trend spotters 

Twitter add-ons, 7:2, 8:2–3, 8:8 
Tschabitscher, Heinz, 9:5 
tweepz, 6:2, 7:1–2, 7:3, 8:1 
TweetBeep, 8:2, 8:3, E4:2 
TweetMeme, 8:2–3, 8:8 
Tweet Scan, 8:3 

Twellow, 10.8 
Twidale, Michael, 7:4, 7:5, 7:8 
Twission, 8:1–2 
Twist, 7:2, 7:3 
Twitalyzer, 7:3 
Twitpic, 8:8 
Twitpipe, 8:8 
Twitter 

biography searches, 7:1–2 

clout measure/influence add-ons, 7:3, 8:8 

collaborative search and, 7:7 

contact information, 9:5 

Discovery Engine, 6:2 

growth of, 6:1–2 

immediacy of information on, 5:7, 5:8 

location-based searches, 5:2 

market research add-ons, 7:2, 8:2–3, 8:8 

microblogging and, E4:1, E4:2 

networking add-ons, 7:1–2, 8:1–2 

Poll Everywhere, 10.2, 10.8 

Proquest and, 11:8 

as research tool, 10.1 

searching, 6:2, 6:3–4, 10.2, 10.8 

search sites, 8:3 

third-party add-ons, 7:1–4, 8:1–3, 8:8 

translated search on, 11:6 

Trending Topics, 6:2 

trend spotter add-ons, 7:2 

users of, 6:1–2 

word filters, 7:3–4, 8:8 


Twitter Analytics, 7:3 
Twitterfall, 7:3 
Twitter Search, 6:3 
Twitter These Results, Twist, 7:2 
Twtpoll, 6:2, 8:2 

U 
Ulrich’s International Periodical Directory, 1:3–4 
Ulrichsweb.com, 1:3–4 
Umbria, 5:4 
UNData, 12:2 
United Nations 

international statistical information, 12:2 
United Nations Statistics Division: Information on 

National Statistical Systems, 12:2 
United States Patent and Trademark Office, 12:5, 12:7, 

12:8 
USA.Gov, 8:5 
USA People Search, 10.6 
U.S. Census 

American Fact Finder, 8:5 
U.S. Commercial Service, Commerce Department 

Market Research Library, 8:5, 12:4 
U.S. Federal Reserve Sites, 3:4 
U.S. International Trade Center, 12:4 
US Search, 10.6–7 

V 
VideoFriends, 6:8 
video searching, 6:6–8 
video-sharing sites 
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